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IGHER the trend of the hide 
H and leather markets wings its 

way. And by the same token, 
higher must the prices of the finished 
product climb. The explanation for 
this in tabloid form is—fewer hides 
available—an increased shoe de- 
mand—an increasing population. Ac- 
cording to a chart prepared in co- 
operation with the United States 
Department of Commerce and the 
Tanners’ Council of America, the net 
hide supply for 1926-1927 registers 
a shortage. With 1914 as a basic 
point of reckoning, we find the raw 
material commencing to soar, until 
in 1917 it was over 30 per cent above 
the 1914 levels; we next note a sharp 
downward tendency, with 1918 show- 
ing only a 10 per cent increase over 
the 1914 net hide supply; then up 
again, with 1919 showing a nearly 
80 per cent increase; then down, 
down, once more, with hide supplies 
recorded at a nearly 20 per cent de- 
crease for 1921. The raw material 
was in plentiful supply once more in 
1922, registering approximately a 10 
per cent increase over the supply of 
1914. By the end of 1924 it was 
down to 10 per cent below the 1914 
base; by 1925 it was practically 
parallel to its position in 1914. 
Since then there has been a marked 
downward tendency. 


O illustrate how prices reacted: 
at 2314 cents a pound, a figure 
quoted on Dec. 1, hide prices were 
9% cents a pound above the low point 
reached in March, and 8% cents 
above the prices quoted for the same 
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Markets Step Higher Into 1928 


The Inevitable Increase Indicates New Retail Price Levels 


period of a year ago. Chicago calf, 
used in calf leather, registered for 
the week ending Dec. 17, 27% cents, 
against 26 cents for the previous 
week, and 17 cents for one year ago. 
Native steers, used in sole leather, 
brought 26 cents for the week end- 
ing Dec. 17, against the same price 
for the preceding week, and 15% 
cents a year ago. The New York 
packers sold out their December, 
1927, hides consisting of 2000 heavy 
native steers at 25 cents; 2000 butt 
brands, at 2414 cents, and 4000 Colo- 
rados, at 24 cents. 

In 1913, there were 586 cattle per 


X 
\.4 
rh 
| = 
= a 
/~ ~ \ 
.* 








1-7 


—tr 





























DECEMBER 31, 






Number 
16 


1927 





1000 population in this country, as 
against 651 in 1919. Our chart 
shows that the relative number of 
cattle has steadily decreased since 
1919 until in 1926 there were only 
510 for every 1000 persons. Hides, 
as the retail shoe merchant knows, 
are a by-product of the meat supply 
of cattle. They will therefore readi- 
ly see that it will necessitate a num- 
ber of years before the cattle supply 
can be increased to a point where it 
will meet the growing needs of a 
rapidly developing population. Re- 
tail shoe merchants will also see at 
a glance that there is every indica- 
tion that hide prices, with a possible 
few minor interruptions, will be sus- 
tained at a fairly high level for a 
considerable period. Leather prices 
continue to reflect the strength of 
the hide market, and shoe prices have 
followed, and give every indication 
of continuing to follow, in higher 
priced levels. According to the fig- 
ures of the United States Depart- 
ment of Commerce, population at the 
end of 1927 is still 10 per cent ahead, 
as to increase, of shoe production. 


HE retail shoe merchant will note 

that there is a good potential 
market for the sale of more pairs. 
There is no need to be pessimistic. 
Business is to be had by the distrib- 
utor who will but go after it. “If 
business does continue to slow down 
for some weeks or months to come,” 
says Col. Leonard P. Ayres, vice- 
president to the Cleveland Trust Co., 
under date of Dec. 15, “and then re- 
verses its course and starts upward, 


[CONTINUED ON NEXT PAGE] 
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And Boots Go Marching On! 


Leather Footwear That Keeps the Ankles Warm 
Makes a Hit with the Women of AIll Ages 


R. LEGION, the shoe man, 
M who said that boots for 

women would never come 
back, was all wrong. In the opinion 
of some of the smart lads in the 
trade, boots never would have gone 
out of fashion if there had been 
some real brain work on the part of 
designers a few years ago. 

All that is past now. Boots are 
back and are coming stronger every 
day. John Holden of Oppenheim 
Collins & Co., who fathered two of 
the best selling boot ideas this sea- 
son, the “Swanky,” which we illus- 
trated a few weeks ago, and the 
“Cavalier,” a fur-topped boot shown 
on this page, has sold 7000 pairs of 
the former in seventy days, and is go- 
ing stronger than ever. Next year— 
well, John says he doesn’t want to be 
accused of exaggeration, but he be- 
lieves in boots so strongly that he is 
already working on designs for the 
1928-1929 winter season. 

The factory that first made the 
“Swanky,” a glorification of the Jod- 
phur riding boot, already has pro- 
duced 75,000 pairs of them. The 
boot has been copied or adapted by a 
number of other factories and has 
now reached down into the low priced 
range. The “Cavalier,” a goring boot 
with a detachable fur cuff, is a lady 
of higher fashion degree, for she is 
the aristocrat of bootdom, a fine 
grade turn. And maybe there isn’t 
a neat problem in shoemaking in- 
volved in “turning” this boot. 

The boot craze is sweeping the 
country. Here’s what our field editor 
wrote us recently from Cincinnati: 

“Male and female ankles are cer- 
tainly being covered in Cincinnati 
this fall. Even the men’s $5 stores 
are selling a tremendous number of 
spats. 

“As for the ‘Pirate,’ ‘Cavalier,’ or 
whatever name is given the high 
boots for women, this town has gone 
simply wild over them. Basement 
stores and cheap stores are peddling 
them out for $6, with half the col- 
ored people in town wearing them, 
yet that doesn’t prevent the high 
grade stores from selling the $10 to 
$18 grades in volume. A local fac- 
tory that makes stitchdown slippers 
took a whack at these boots a month 
ago and is now running to capacity 
on them. One basement buyer told 








me that he had sold 5000 pairs so 
far and was out of sizes at the pres- 
ent time. Mr. Kernan, buyer for 
Mabley & Carew, has just nine pairs 
left out of 800 pairs. 

“The cheap stores that ordinarily 
do not go over $3.95 in women’s and 
$2.95 in children’s, are selling these 
in quantities. People who haggle 





over paying $2.95 for a size 11 child’s 
shoe, pay $6 for a pair of these boots 
without a murmur. It has certai))ly 
educated the cheap stores up to th¢ 
fact that they can get prices for mer- 
chandise if they have the merchan- 
dise that people want.” 


OWN in Atlanta, one merchant 

has ordered over 1000 pairs of 
the “Cavalier” boots, a big lot of 
them in white kid. The Innes stores 
on the Pacific Coast have cleaned up 
on boots. And so it goes all over the 
country. 

The only objection women ever 
had to boots, lace or button, was the 
difficulty in fastening. The strap or 
gore makes the boot almost as easy 
to put on and adjust as the one-strap 
slipper—and it keeps the ankles 
warm, which is the important point. 
And furthermore, it’s not only the 
flappers who are wearing them— it’s 
the older women, the mothers and 
even the grandmothers. 

John Holden says: “There are 
120,000,000 of people in this country, 
of which at least 25,000,000 are fair 
boot prospects. The shoe industry 
should sell at least 10 per cent of 
them next year.” 

Gentlemen, there’s your goal. 


Markets Step Higher 


[CONTINUED FROM PAGE 91} 


there is probably one guiding sign by 
which we can recognize the turn when 
we reach it. That sign is to be found 
in the figures showing the number 
of blast furnaces in active operation 
in the country. These figures are 
published regularly in The Iron Age, 
and elsewhere. For a series of 
months past, the number of active 
furnaces has been decreasing, until 
now only about 45 per cent of them 
are producing pig iron. When the 


reports show that the figures have 
stopped declining, and have begun 
to increase, we may be pretty sure 
that general business has come to 
the end of its decline, and that trade 
and industry and transportation hive 
started on the upward path. 
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That Ultra Modern Touch 


New Henning Boot Shop, in the Continental Manner, a_ Treasure 





NGLES, vivid color contrasts, 
A unusual shapes, all in the most 
modernistic manner, have 
been employed with remarkably 
good effect in fitting up the latest 
of New York’s high grade booteries, 
the new Henning shop at 26 East 
Fifty-sixth Street, which is now 
open for business. 

This new shop is unlike anything 
ever seen before in the shoe world. 
The decorator and furnisher, a titled 
Roumanian who practiced his artis- 
try in several rooms of the Rouman- 
ian royal palace in Bucharest at the 
behest of Queen Marie, apparently 
was given carte blanche in fitting up 
this novel store. . 

Words cannot give a complete de- 
scription of the establishment. Blue 
seems to be the main color scheme, 
for a soft sky blue is used on the 
ceiling, punctuated by angular strips 
of silver. A bright royal blue plush 
is used on the queer fashioned 
chairs, benches and stools, all of a 
medium brown shade of oak. Even 
the fitting stools are odd shaped in 
the futuristic or modernistic man- 
ner. Odd shaped tables hold the 
display of shoes within the store. 





Trove of Modernistic F urnishing and Decoration 





Looking toward the front of the new Henning Shop 


All stock is carried in stock rooms in 
the back of the establishment, con- 
cealed from the view of the cus- 
tomers. The sales room is really two 
rooms, the back one about four or 
five steps lower than the front. A 
wrought iron gateway separates the 
two. 

The walls are painted in a soft 
pink with gray and blue parti-pan- 
elings, also in the modernistic man- 
ner. 


ERHAPS the most revolutionary 

idea expressed in the store is the 
doing away with the conventional 
background in the street display 
window. Separating the window 
from the store is a soft, shimmering 
and semi-transparent drapery of 
light blue, and inside the store, 
placed against this, is a modernistic 
display case in silver. A variety of 
fixtures have been designed for use 
in the display window, all of them 
carrying out the modernistic touch. 
Last week the central motif was sil- 
ver and black, huge fan shaped 
screens forming a most effective 
background for the display of shoes. 





Near the front of the store is a 
small but efficient hosiery depart- 
ment, consisting of a single high 
case with glass front drawers, a 


modernistic table and two velvet 
covered modernistic stools in front 
of the table. 

Lighting fixtures in the modernis- 
tic manner are scattered about the 
side walls and the ceiling. Colored 
lights are used in several of these, 
the soft glow of the color, blending 
most artistically with the delicate 
hues of the walls and draperies. 
Small tiered shelves, irregular in 
size and shape and decorated liber- 
ally with silver, are hung here and 
there on the walls and are used for 
the display of footwear. 


T the extreme rear of the back 
room is a wide, low display case 
which is used to carry and show a 
liberal stock of buckles and other 
shoe ornaments. 

Unlike most of the newer shoe 
salons, in which footwear is visible 
only to a limited extent, the new 
Henning shop uses every available 
space for the showing of new models 
in shoes. 
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Getting More Shoes Sold Right 





Open Minded for 1928 


PPROACH the new year with an open mind 
on new merchandise and new opportunities 
for getting the American dollar. One of the 
greatest examples of muffing an opportunity was 
shown in the Christmas season. Santa Claus 
stepped right by the shoe store in the majority of 
cases. Too many stores worked on the idea that 
the customers have only a few dollars for shoes; 
they need their money for everything else. 

There never was such a tremendous purchase of 
“things” as there was this Christmas. It repre- 
sents the buying peak of the year and money spent 
by the American public for things. That merchant 
who sold his public ideas through his window and 
advertising, galoshes as Christmas presents (no 
matter if the size was wrong, it could be changed), 
a carriage boot (no longer a luxury of aristoc- 
racy, but useful in any Ford), the new novelty 
leather boots (for chilled ankles), hosiery in twin 
pairs, and a dozen and one things of interest in 
shoes and leather—did something to tap the Ameri- 
can purse at its spendingest moment. The Ameri- 
can public spend and spend, and demonstrated 
Everit B. Terhune’s theory that “American pros- 
perity is built upon buying those things which we 
want, but don’t really need.” 

A living wage today is no wage at all. The real 
American wage is one that includes living, com- 
fort, saving, and the possession of those pleasur- 
able things that make life complete. It is not for 
the few but a wage common for the many. 
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Human consumption of merchandise has come 
into a new era. People buy what they want—not 
what they need. Old things are easier of produc- 
tion. Machinery has made possible the multipli- 
cation of a unit article a million times, but its very 
utility makes it so commonplace that it is bought 
without thrill or thought. 

We are stepping into a new year wherein people 
will buy what they want. It may not actually be 
what they need, for it may be an extra car, a new 
and better radio, and this thing and that, for the 
house or apparel that illustrates the hunger for 
possession on the part of the public. 

The American people are spending people—they 
love to buy. They are going to be given the great- 
est opportunity in 1928, and it is for the shoe trade 
to keep pace with that movement. More shoes for 
adornment and less for mere utility. 

When men will buy cigar lighters by the mil- 
lions (expensive little gadgets, costing times over 
the price of matches, which serve the common pur- 
pose of striking a light), who is there to say that 
men have no money to spend? Someone, some 
time, is coming out with a shoe that will have that 
itch of possession in it that will make every man 
eager to put his foot on the fitting stool. Pride of 
possession must be developed in the men’s shoe 
business, and we must not forget that women and 
children need to be constantly reencouraged in the 
thrill of possessing pretty footwear. 

Make no mistake about it, the new year has 
great opportunity for the shoe industry. The 
great testing of intelligent merchandise is going 
on. It is still incomplete. The merchant’s concep- 
tion of his own opportunity grows clearer and more 
exact. He is increasing his imagination and when 
he does that he finds new opportunities for his 
store and its service. 


Step by Step Into Spring 


HAT would you think of a man who tried to 
cross a ditch and went back three-quarters 
of a mile to get up momentum enough to jump 8 
feet? To prepare for the Easter sales jump is it 
necessary to run for three months! How about a 
number of sales hurdles in January, February and 
March? Isn’t it true that spring comes early in 
the South and late in Wisconsin? The Southern 
merchant prepares for colors early, while the 
Northern merchant should think of seasonable 
winter shoes for February selling. Let industry 
not forget that geography comes first and not 
duplicate the fiasco of pastel parchment bought 
nation-wide and presented nation-wide on one early 
date instead of step by step with the sun. 
The public will welcome new shoes properly and 
timely presented—it is logical to live by weather 
and not by merchant-made whim. 
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Stop Clearance Panic 


HE January and February clearances will tell 

a significant story by their results. The 
old appeal of “low price’? doesn’t move goods to 
the last pair, as it formerly did. -The unconsidered 
action of a single merchant can easily result in un- 
necessary Sacrifice of winter profits and may react 
on the whole community in which he does business. 
Live stocks should be protected and fair profits 
conserved. Don’t get the public into the frame of 
mind that they won’t pay full price for anything in 
January and February. 

In the task of inventory, Jan. 1, comes a national 
recapitulation of stocks on hand. To let it go as 
merely an inventory for income tax purposes is to 
miss the opportunity of measuring the stock for its 
seasonal salability. Some shoes should be sold in- 
stantly, for to hold them an extra day is a peril to 
profits. Other stocks can command a real profit in 
the three months of operation before Easter, April 
8. A healthy store needs constant nourishment of 
fresh merchandise, while it is equally true many 
customers will call for the standard fare. 


Making Punk Shoe Towns 


HE test of trade shows that values in shoes 

tend to a constant level. A $4 shoe cannot 
bring a price of $8— 
not with tens of thou- 
sands of merchants 
competing for business. 
When merchants use 
“eomparisons” to indi- 
cate that the other fel- 
low’s shoes are _ too 
high, it is like the 
catcher telling the 
pitcher he is putting 
the ball over the plate 
at too swift a pace. 
The team play is broken * 
up and the game is lost, 
and eventually the club 
throws up its franchise 
—and the place is put 
down as a punk ball 
town. 

It’s the same with 
shoes. Don’t make your 
town a punk shoe town 
by using comparisons 
of price, or putting 
over out-of-season col- 
ors before the feeling 
of the public is for the 
hew and welcome 
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editorial pages. 








The ‘Reason Why . 


WILL C. DAVIS 
Lebanon, Ind. 


Find inclosed check for renewal subscription to 
the Boot AND SHOE RECORDER. 


Yours very truly, 


(Signed) 


We thank you, Mr. Davis. 

And we'll guarantee right now that every one of 
the coming fifty-two issues of the Boot AND SHOE ing 
RECORDER will be the “best yet.” 

We've got some wonderful editorial plans under 
way for 1928, and we believe that you and thou- 
sands of other good RecorveR subscribers will re- 
ceive substantial extra dividends from the time you 
invest in studying the Recorver’s advertising and 
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to be more team work in shoe selling in 1928 if 
every player is to thump the cash register. You 
can’t kill the umpire, for he doesn’t exist. It’s 
your town team of merchants against all compe- 
tition for the American dollar. You can win more 
dollars on fair play than foul. Push the same 
things—with individualistic variations—at the 
same time, for the biggest gate receipts. One 
merchant can’t get an edge on the rest by stealing 
bases. To work collectively is to win. 


Fit Your Town 


HAT every small town shoe man must learn 

is this: Confine your style purchases to about 
six good looking shoes, and buy them in sizes and 
widths that will give you a fitting range. Quit 
trying to compete with the big town fellows and 
their five eighty-five prices. Get a decent profit 
on fewer shoes. 

Play more of the conservative and staple things, 
and brighten up with one good thing at a time, 
once a month. Study your own town. Take your 
eyes off the city over there. You are Jim Smith, 
in a small town, not Bill Jones in a big city. 
Don’t worry if a few of these local people do run 
off to the city to buy shoes. You can’t sell all of 
them anyhow. 

Study your home town and your own people 
right here. Find out 
what’s wrong with your 
store by asking some of 
your home town folks. 
Get busy watching the 
feet that go by here 
every day. See what 
they are wearing. Keep 
pace with your town. 








Would feel lost Your clientele can be 


swayed to a certain ex- 
tent, but in the main 
W. C. DAVIS. you will profit more by 
* finding out what your 
customers want and 
giving it to them. Work- 
girls don’t buy 
shoes at $22.50 a pair, 
but wealthy matrons or 
the daughters of mil- 
ionaires do. Few or- 
ganizations can _ sell 
both cheap and expen- 
sive shoes in the same 
establishment. Find out 
what kind of shoes your 


President. particular customers 
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sell them that kind. 








shades. 
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Keep Up with the World 


New words, new terms, new phrases 
—the woods have been full of them 
during the past few years. 


“ 


For a language must keep up to the 
times just the same as any other phase 
of human thought or activity. 


2 °, 
— 


Neo-phobia—that’s a new one the 
psychoanalysts have thrust upon us, 
. ® 
and it s a good one at that. 


eé 
It means a fear of the new. 


2 7 
1 


And thats just what many of us 
é 9° 
who are removed from the youth 
class are suffering from just now. 


2 o, 
. ~ 


We haven't yet forgotten the old 
scheme of things under which we lived, 


thought, and worked before the War. 


i? 2°, 
“~~ g 


We cannot quite realize that we 
have suddenly emerged into a new 
world, so strange in its multitudinous 
complexities, that our former habits of 
thought now seem quite askew. 


2%, 
oe 


Extravagant living—high wages— 
autos and radios for everybody—less 
work and more play—treckless youth 
— restless style — nimble dollars — 


shattered records. 


It’s all wrong, we say, and every- 
thing and everybody is going to the 
canines. 


But ‘taint so! We've got neo- 


phobia, that’s all. 


Some of us can never be cured, but 
most of us will be. 


For human nature is, after all, flex- 
ible and adaptable to new modes and 
new manners, and soon gets to regard 
as commonplace that which at first 
seems rank heresy. 


We are now living in an era of 
expression—not repression. 


o, 2, 
— 


And this expression opens up a 
whole new horizon of opportunities 
for the far-sighted vision of Youth. 


“ 
— 


° . . 
It’s a wonderful age we re living in. 


It’s not going backward, that’s cer- 
tain, so we might as well shake off our 
neo-phobia and tackle 1928 and its 
golden opportunities with all the ap- 
petite and zest of the new youth which 
can be ours. 


Zeus 6 Tees 


President, Boot and Shoe Recorder 
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HE high court of fashion opens 

its winter sessions with the first 

important arrivals at Palm 
Beach. Modes which have been tried 
out on the circuit of the French re- 
sorts, Biarritz, Cannes, Deauville and 
the Lido Venice, have their ultimate 
fate decided by the leaders of Ameri- 
can society as they congregate there. 


wardrobes—and what they have omitted 


resort page of her favorite newspaper will 







Three-tone shoe, 
all blends of brown 
and varieties of 
material, a South- 
ern novelty. 
RECORDER Selection. 


What these women have chosen for their Palm Beach 





profound effect on the whole course of future fashion. 
Many women who gets no nearer Palm Beach than the 
i g 


PALM BEACH PREDICTS THE MODE 


Miss Lucy Park, Style Coun- 
sellor of the Fashion Coord- 
ination Bureau, makes a com- 
plete survey of the new mode 
in dress and colors in relation 


its columns to learn what the fashion- 


ables are wearing—and will select her 





spring and summer wardrobe accord- 


ingly. And the eyes of the thousands 


to footwear. It is the out- Who cater to the desires of the smart 
standing definition of foot- world are as keenly fixed upon the 
wear fashion for the shoe famous resort. For he who is first to 


 aiaals catch a hint of the way the fashion 


verdict will go may reap a fortune for 

his pains. But he must strike while the iron is hot. 

has a very , . 
‘ Sunshine and High Colors 

It is certain that many of the fashions seen at Biarritz 

eagerly study in September, will reappear in Palm Beach in February, 


Red trimmings zig- Pastel lizards over 








sag on white walk- dust brown calf 

ing shoe im the vamp, heel and 

South. RECORDER trim. REcORDER 
selection. selecti 
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for the life at the two resorts is very similar. But there 
is one difference which immediately strikes the eye of one 
accustoined to study the more subtle points of fashion. 

The rays, the beiges and soft neutral tints which were 
exceedingly smart at the former resort have given place 


to the high colors, the all-whites, and the delicate pastel 
shades. -And the reason is not far to’seek. For every- 
thing at Palm Beach is keyed to the brilliant, exotic color 
scheme of the tropics. 

The blazing sunshine, the gorgeous tropical flowers, 
the str tches of white sand against the un- 
believa ‘le blue of the Atlantic are too vivid 
a bacheround for the dust shades which 
appeal! under the softer skies of Biarritz. 

All-White Is Important 

Fri the little white tennis frock, i 
omnipresent on the Palm Beach courts, to A vivid 
the lovely new evening ensemble of trail- ( 
ing white chiffon, sparkling with silver or a 
strass, white is pre-eminent in the smart Souther 


wardrohe for the South. 

Variety is introduced into the all white 
costume by the use of novel fabrics and combination. 
The new Rodier fabrics, the sheer woolens which look 
like hand knitted materials, the white homespuns and 
tweeds, as well as flat crépes and heavier Shantungs 
and tussahs offer pleasant variations on the all white 
theme. 

White shoes too, show interesting variety of cut and 
fabric. A new cutout sandal, very graceful, one strap 
with spike heel has a vamp of white kid with insets of 


white lizard. The same model is shown in combination 





brocade 
emerald rhinestone 


Green vamp, 

bandette, with gold 

quarter and heel. 
RECORDER selection. 








red 
afternoon slipper, piped 
in gold, and having a 
eve. 


novelty for 


RECORDER selection. 
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of white ooze leather and lizard. 

There are many adaptations of the Oxford in white 
with the new low heel. This, of course, comes under the 
active sports heading. Slightly more formal, of the 
spectator sports variety, is a smart two strap model, with 


medium heel. 
( olored 4 {ccessorics 


When, as so often happens, a color is used in contrast 
with the white sports costume, the shoe repeats and em- 
phasizes that color note, usually in colored 


trimming on a white shoe. Of course, a 


classic is the oxford of white ooze, trimmed 
with tan, which will be worn, not only with 
white, but with all varieties of active sport 


costumes. The Deauville sandal, in black 


and white, red and white or green and 


novelty combination 


white, is frequently seen in 
with the white sports ensemble the color 
An es- being repeated perhaps in scarf, bag and 
hat. 


Next in importance to white at the mo- 


i wear, 


ment, for southern wear, both for sports 
and evening, is yellow. The new shade is a soft canary 
yellow, with kinship to champagne. The deeper tones 
of apricot are much seen also. Apple and bluish green, 
and the lovely aquamarine blue are in the wardrobe of 
many smart women as are the subtle greens and blues 
with a grayish cast. Here and there one sees a sports 
costume in shades of violet, which had their inception 
in Chanel’s dark pansy tones. 
Flesh pink has achieved a new importance in the mode, 


and has invaded the wardrobe for every hour of the day. 





White jade with pale 


blue trimming, silver 


chain and ornament, 
Jor evening wear. 
RECORDER selection. 
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All white always has its 
place in distinctive dress. 
The pump pattern per- 
mits variety in ornamen- 
tation. Extra high heel 
with haitr-pin turned 
shank effect. RECORDER 
selection. 





Pastel shades in by 
with dark kid heel 
trimmings in his « 
line pump. RECO! 


selection. 


Zigsag designs are new 
this year, and im over- 
lays permit fancy print- 
ed leather — trimmings. 
RECORDER selection. 


neces: 

an in 

“mode 0! : 
am i ; e Ot ace 
elegance,” the sports type of costume continues to ho Thi 
the stage, in one form or other, for most daytime atiairs. & lends 
} ® lends 

[rue, there is being developed a spectator’s sports typ nella 
which differs quite decidedly in formality from th deal 
- - S 


Despite the interest of many designers in the 


Sports costumes, costumes for luncheon or bridge, and 


evening ensembles are shown in this delicate and be- 
coming color. 

Crépe de chine in pastel tints, infinite varieties in com- 
binations of leathers, and even printed linen and Shan- 
yurely active sports type. 

I } I YI numb 


tung in soft East Indian colorings are made into shoes 
But lines continue simple and youthful. The street 


for wear with there new colors. 
The high colors, red, green or blue, which are always 
These are frequently used in 


model, either one or two piece, with pleats introduced 1 + 
popular for resort wear. the skirt has become almost standard in the mode. The sports 
combination with white, and in many cases the white shoe ensemble, with three quarter or full length coat | in carl 
! Bs on IE Pond 
——— a eT oe a ar printed slik and lightweight woolen. The cape Promuse: Ta report 

to have a new vogue, and the new capes are distinct) repeat 
ilders. 


is indicated for the correct ensemble. portant, and is frequently shown in a combinat 


wearable, with an especially clever cut in the sh heel 


The stress laid upon the shoe, the hat, and other ac- 
which makes them stay in place, and hang corre: 


cessories has never been so great as it is this year. Be- ly. leis 
. é - _ - S 

cause the silhouette has not changed greatly for daytime ™ : b Rr 
a : ‘ The Shoe the Keynote high 4 


fashion, it is imperative that one have perfection of titel 
, ‘ , ‘ > fae Suita 
detail for smartness. Short skirts and uneven hemlines especially stress th 





node of 
to hold 
affairs 
rts type 
om. th 


belted 
luced I! 
e. The 
t is Im 
ition 0! 
romises 
istinctl\ 


oulders. 


December 31, 1927 


Flame effect trimmed 
in this assymetric 
open shank gives a 
flare to the shoe, 
doubly emphasised by 
the high green quar- 
ter. ReEcorpdER selec- 
tion, 


Tricks in patterns al- 
ways acceptable to 
inusual costumes. 
Belts and tabs on 
iresses give a place 
place for correspond- 
ng effects m_ shoes. 
RECORDER selection. 


Patent leather with 
tinted lisard trim- 
mings are smart, This 
shoe has red lizard 
trim on heel. RE- 
CORDER selection. 


necessity for the perfectly appointed foot, and there is 
} an increasing tendency to make the shoe the keynote 
| of accessories. 
This importance of the shoe in the correct ensemble 
lends a special interest to the movement toward the lower 


p heeled shoe for all daytime occasion. Low heeled adapta- 


} tions of the best models are being chosen in increasing 
numbers by well dressed women for spectator sports and 
street wear. 

It was inevitable that the great stress laid upon the 
sports costume during the last few years, and the gradual 
perfection of its design should bring about this corre- 
sponding change in shoe fashions. Fashion authorities 

report frequently from European resorts this year the 

repeated appearance among smart women of the lower 
heel. Even the demanded the 


Frenchwoman, who 


loreshortened effect given by the curved arch and the 


high spiked heel, has succumbed to the smartness and 
5 suitability of these new models. 
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New Shoes Smart and Becoming 


The reason of course being that the greatest shoe de- 
signers, seeing that the formal effect of the high heeled 
shoe was no longer in line with the prevailing fashion, 
have devoted themselves to the task of producing a lower 
heeled shoe which should be just as feminine, just as 
graceful, and even more smart for sports than the high 
heeled models. These new shoes escape that strictly 
utilitarian, common sense aspect which was the curse of 
their predecessors in the low heeled line, and manage to 
bring out all the best points of the wearer’s foot. 

Because the lower heel is the natural accompaniment 
of the sports costume and the tailored street costume its 
success for spring and resort wear is assured. Many 
beautiful designs, suitable in their simplicity for the 
lower heel treatment, are reproduced in these new sports 
models. The fringed oxford, the two strapped spectator 
sports model and the classic pump are seen in endless 
variations of material and decoration. 





BOOT AND SHOE RECORDER December 31, 1927 


can be sold to 
MEN IN CITILT 


Ch Big Bulge 


aL The 
will be on ( 


CITY STYLES 


\ | 


{ 


\ 


@ 


MORE ATULE SHES ENC 
Cc i 


(\ 


brow high grade lines of 
men’s shoes, designed for 4 
the. city trade, continue to 
show a tendency toward ex- 
treme simplicity of pattern. 
Lower grades do not—the 
shoe for the city sheik dur- 
ing 1928 will exhibit all the 
regulation marks of doggi- 
ness—square toes, extrava- 
gant patterns and lots of mul- 
tiple stitching. This wide di- 
vergence in style trend be- 
tween higher and lower 
grades has been in growing 
evidence for some two or 
three seasons. The same di- 
vergence is noted in men’s 
suits and in garment acces- 
sories. 


The height of custom shoe 
designing is seen in the 
gunmetal and patent ox- 
ford for wear with dinner 
coat and formal dress suit. 
Footwear for Spring again 
will see much _ lighter 
weight soles in bal pat- 
terns. 


In some medium grade 
lines, tricky patterns are 
used on conservative lasts. 
Note for instance the shoe 
at the top of this page 
with the quarter panel 
worked out in a double 
row of stitching and the 
square back so popular a 
number of years ago. 
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rE year 1928 is going to see at least one radical change 
in men’s shoe tastes. The last year has seen about 70 
per cent black and 30 per cent tan. The Spring of 
1928 is expected to show a much larger percentage of tan. 
Probably it will be about a fifty-fifty split between the two 
colors. The blacks which men have bought so freely are 
just about worn out and will be replaced, in many cases, 
by the lighter color. Alert merchants are ordering both 
blacks and tans on the same patterns and lasts, so that they 
may be in better position to sell two pairs at once. 


There’s a different story to 
tell in men’s sport shoes. 
Here, in the high grade lines 
is noted a slightly increased 
demand for the one-color 
golf shoe and a preference 
for considerable dog in those 
which are of two colors. 


In the dress sport types for 
wear at the country club, 
the high grade lines show 
neat patterns worked out 
in combinations of black 
and white and tan and 
white. Pinking and per- 
forating are more in evi- 
dence in the medium 
grades. 


An unusual pattern in a 
sport shoe type is that 
shown above and to the 
left—a one-color tan shoe 
with an inset quarter 
panel, stitched to give it 
almost a quilted appear- 
ance. Even here, how- 
ever, there’s the plain tip 
on the toe. 
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ONLY 22 DAYS FOR 
PROFIT 


ET profit in the retail shoe business should 
be reckoned in several ways. 


1. It may be a percentage of the tota 
volume 


7% of $50,000 — $3,500 
2. It may be so many cents of the average retai 


price per pair 
Average retail price......... $8.00 
Net profit per pair (7%).... .56 
3. It may be the difference between the griss 
profit percentage and the expense percentage 


eer re errr re 37% 
Dn 86akcn ceeds eendees 30% 
PE soxecewendwnases 7% 


4. Or it may be the difference between your et 
worth the first of the year and your net worth 
the end of the year 

Jan. 1 Statement Dec. 31 Statemc: 


a $20,000 $20,000 
Liabilities ... 8,000 4,500 
Net worth .. 12,000 15,500 


Gain in net worth, $3,500. 

Here is another and new way to look at tet 
profit—the average receipts for so many business 
days of the year. 


7 


If the cost of goods sold equals 63 per cent 
(leaving 37 per cent for gross profit) it will re- 
quire 190 days’ receipts to pay for the merchan- 
dise. This takes all funds up to Aug. 16. 

The pay roll of 14 per cent would require 44 


days’ receipts, or from Aug. 17 to Oct. 8. 

Miscellaneous expense and depreciation would 
consume 22 days’ receipts, or from Oct. 9 to 
Nov. 2. 

Oh, yes, the landlord—we almost forgot him 
—he would require 19 days’ receipts, or all the 
money taken in from Nov. 3 to Nov. 24. 

And then advertising, even on a 3 per cent basis, 
which is more than the average, would absorb the 
receipts from Nov. 25 Dec. 6. 

That should leave 22 days’ receipts, or from 
Dec. 7 to Dec. 31, for net profit. 

Did your business for 1927 yield you a net 
profit equal to three weeks of your December holi- 
day business? Just how many days’ receipts will 
it take to equal your net earnings for 1926? 

Are you planning to organize your operation 
for 1928 in such a way that you will deliver to 
yourself a 7 per cent Christmas present, or the 
equivalent of.three weeks’ receipts ? 

Here is a table that summarizes all of this in 
the regular way and “by selling days”: 


% days 
MMidee. ..... $31,500 63 190 Jan. 1 to Aug. 16 
Payroll .... 7,000 14 44 Aug. 17 to Oct. 8 
Mis. & Dep. 3,500 7 22 Oct. 9 to Nov. 2 
Peer 3,000 6 19 Nov. 3 to Nov. 24 
re 1500 3 9 Nov. 25 to Dec. 6 


Profit ..... 3,500 7 4x22 Dec. 7 to Dec. 31 
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THE KEYNOTE FOR 1928 


E are learning that the shoe industry as a whole is a 
from unit to do a certain job for the American people; we 
are learning not to fight each other in this industry; we are 


basis, 


b the 
66 


1 net 

holi- learning that the best results are accomplished by ‘team work.’ 
will Therefore, when these lessons are learned and acted upon, we 
owe may expect the entire industry to be prosperous, progressive 
or to and to be satisfactory to the public as well as those engaged 
-the & in it.” 

is in 

yr. 16 


President, National Retailers Association 
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HERE’S THE LINE-UP OF MEN WHO PLANNED 
THE N. S. R. A. CONVENTION 


F. E. Foster, General Chairman GeorceE M. SPANGLER, Secretary 
Juttus GoipBerc, Chairman Style Revue 


CONVENTION COMMITTEE 


F. E. Foster, Chairman REUBEN METz 
C. K. CHIsHOLM Joun O'ConNoR 
H. C. McLAauGHLIN C. E. Wittrams 


STYLE REVUE COMMITTEE 


Jutius GoLpBerc, Chairman 


ADVISORY COMMITTEE 


IRVING B. HOWE 


First Vice-President 


OSCAR S. POE 


Second Vice-President 


IF. E. Foster, Chairman 
Chicago, IIl. 
JESSE ADLER 
New York, N. Y. 
SEATON ALEXANDER 
Wheeling, W. Va. 
J. P. Bett 
Nashville, Tenn. 
GeEorGE J. BUNN 
Salem, Ohio 
GEORGE BussEY 
Macon, Ga. 
C. K. CHISHOLM 
Cleveland, Ohio 
M. A. Connon 
Charleston, S. C. 
ARTHUR Epps 
St. Louis, Mo. 
J. C. Fepier, Jr. 
Louisville, Ky. 


Harry Fontius 
Denver, Colo. 
GEORGE GARMAN 
Philadelphia, Pa. 
Harry GIBSON 
San Francisco, Cal. 
A. L. GupDE 
Los Angeles, Cal. 
Mitton G. HARPER 
Philadelphia, Pa. 
Joun J. HoLpen 
New York, N. Y. 
Irvinc B. Howe 
Boston, Mass. 
N. E. Jacoss 
New Orleans, La. 
WILL KNIGHT 
Portland, Ore. 
Paut O. KuEHN 
South Bend, Ind. 


JESSE ADLER 
Third Vice-President 
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J.C. FEDLER, Jr. 


Fourth Vice-President 


ApDvIsoRY COMMITTEE 
(Continued) 


Wa. M. Larrp, Jr. R. E. SAGER 


MARTIN MURRAY 


Pittsburgh, Pa. 
J. A. LANGLEY 
~  §t. Paul, Minn. 
Lee LANGSTON 
Fort Worth, Tex. 
H. C. McLAuGHLIN 
Cincinnati, Ohio 
Harotp F. McNEIL 
Boston, Mass. 
F. P. MEYER 
Danville, Il. 
Martin Murray 
Wilkes-Barre, Pa. 
O. A. DittRIcH 
Miami, Fla. 
I. N. Park 
Syracuse, N.Y. 
0. S. Pog 
Little Rock, Ark. 


Green Bay, Wis. 
W. E. SHINE 
Birmingham, Ala. 
Joun J. SLATER 
New York, N. Y. 
J. O. STEELE 
Atlanta, Ga. 
C. M. STENDAL 


Minneapolis, Minn. 


REUBEN STIEFEL 
Memphis, Tenn. 
D. F. SuLLIVAN 
Fall River, Mass. 
L. F. Turrry 
Houston, Tex. 
Haroip F. Voix 
Dallas, Tex. 
K. W. WATTERS 
Buffalo, N. Y. 


Secretary-Treasures 


C. E. WILttaAmMs 
St. Louis, Mo. 


F. E. FOSTER 


Chairman, Convention Committee 


G. M. SPANGLER 


Manager 
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Start the Shoe Year ‘Right, in Chicago, January 9, 10, 11 and 12 
Go There to Find Out How 


about an association of ideas, linked up with that place, 
and so you will see in everyone of the hotels in Chicago, 
the same impulse to meet in friendly converse. 


HE most natural impulse in the world is for shoe 
men to get together once a year. It is a traditional 
habit. It goes back further than style shows and 
conventions. It was the habit of 1900, 1880 and for 
centuries back in the guild meetings of the craft abroad. 

The human impulse to meet once a year and compare 
methods of doing business and merchandise, the pride of 
showing what has been accomplished and thinking out 
what can be done, is one of the symbols of human 
progress. It can no more be altered than the impulse 
to rise and work in the morning. 

Following this universal impulse the central gathering 
place of all the branches within the shoe industry will be 
at Chicago, January 9, 10, 11 and 12. Every hotel will 
have its quota of shoe men, some displaying shoes and 
others to look at them. Human likes and dislikes are 
such that the affections for old gathering places brings 


N exposition and runway show unsurpassed in )ril- 
liance in the entire history of shoedom will mark the 
1928 convention of the National Shoe Retailers’ .\sso- 
ciation, in the gorgeous setting afforded by the 3000 
room Hotel Stevens, Chicago’s latest wonder and th 
world’s largest hotel. Greatest of all of the annual con- 
ventions and style revues will be this 1928 affair with 
footwear exhibition, fashion revues, sample rooms, con- 
vention and banquet sessions, all housed under one rooi 
in this new hotel, available for this function for the first 
time in the existence of the association, which has |iere- 
tofore been handicapped by lack of proper facilities 
One of the factors in the success of previous N.S.! 
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dota OVIVETILION 


conventions has been the favorable transportation ar- 
rangements which allowed members to attend at greatly 
reduced rates, and the association has again seen to it 
that members will receive the benefit of special rates. 
There is a magnetism about the convention which draws 
retailers large and small from far and near to the 
annual sessions. This year promises to be no exception 
as outstanding retailers have already declared their in- 
tention of attending. 

This is the one trade convention which is national 
in scope, national in every detail, including merchant rep- 
resentation. Manufacturers of national reputation from 
every important shoe center will 
show their product, styles that 


may be sold in the largest or 


starting at eleven o'clock on the opening night of the 
Rainbo Gardens can accommodate 3500 


convention. 
people, and on the evening of the party it will be turned 


over exclusively to New England manufacturers and 
their guests. 

Instead of being a stag party as in the past, this year’s 
affair will be a mixed party so that the visiting shoemen 
can bring their wives and sweethearts. There will be 
dancing with music furnished by the famous Isham Jones 
Recording Orchestra. 
feature will be the new Hi Li game 
This game orig- 


Another new 
which is proving to be such a sensation. 
inated in Cuba and last year was 

introduced in Florida. It was 


so interesting and exciting that 





smallest stores in any com- 
munity from San Francisco to ie VERY 
New York. Freaks are elimi- ’ 
nated by representatives of the 
convention. 


retailers, manufacturers, and 


travelers. 


shoe 

should realize that this 
will be our greatest N. S. R. A. 
At no time in the of Rainbo Gardens. 
history of the organization have The conmittee in 


it immediately caught on with 
the sport-loving people of the 
United States. 
regular entertainment 


merchant . : 
It is one of the 


features 


charge of 


\ army of go-getters desig- 
nated “The Boosters’ Com- 
mittee’” which comprises presi- 
dents and secretaries of all the 


various associations in the coun- 


such magnificent and adequate 
facilities been available and I 
predict that any shoe merchant 
who comes to Chicago will be 
more than repaid in valuable and 
practical helps received at the 
general and group sessions, ex- 
position, style revue and ban- 


the party have been working for 
more than a month on the plans. 
(ne other change that they have 
decided upon is to have admis- 
sion by ticket only. In_ past 
vears all that was necessary was 


to show a registration badge. 


try, and the entire membership quet 
of the National Shoe Travelers’ 
Association, has been enlisted to 
put the 17th annual convention, 
exposition and style revue over 





the top. 

The National Shoe Travelers’ 
Association not only changed their convention city from 
Indianapolis to Chicago in order to work in closer 
harmony with their friends the retail merchants, but 
their further action in joining with the National Shoe 
Retailers’ Association in the conduct of one big banquet 
under the combined auspices of both organizations. 

New England shoe manufacturers and tanners under 
the able leadership of George B. Hendrick, are making 
“New England Night Party” 
to entertain visitors to the nineteenth annual convention 
of the National Shoz Retailers Association in Chicago. 


elaborate plans for another 


The party this year, according to the plans of the 
committee, will 
England nights which have been high spots of the past 
two XN. S. R. A. 


party in the same hotel with the convention this year, 


surpass even those successful New 


conventions. Instead having the 
arrangements have been completed to hold the affair in 


Rainbo Gardens, Chicago’s largest and best night club, 


FRANK P. MEYER, 
Chairman Booster’s Committee. 


greater 


Tickets of admission can be ob- 
tained free of charge by retail- 
ers from any New [england ex- 
hibitors. 
The other members of the 
committee are: D. Frank Quig- 
Bresnahan, Paul O. Maclride, Fred Field, 
Hooley, Everett Brad- 


ley, William 
Jr., F. Douglas Armstrong, W. F. 
Malloy. 


President Geuting makes 


ley, and Harry F. 
this final statement: “We 
believe that this convention will be the best organized 
convention so far staged, not to detract from previous 
conventions in the least, but it is merely a question of 
growth, experience and development. No one pretend- 
ing to be a progressive shoe merchant can afford to miss 
the opportunities that will be his on every hand in Chi- 
cago on January 9, 10, 11 and 12, to pep himself up to 
keep in line with the spirit of the times. 

“It has often been said that conventions are merely 
gatherings for a good time, but one learns a lot having 
a good time, so even the sociable seeker will not leave 
without learning much, and the more serious and studious 
merchant, as always, will gather more because of his 


interest.” 
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Group Meeting Plan, Like the “Town Meeting” Gives 


HE retail shoe merchant who comes to next Jan- 
uary’s convention with an open mind and a carry- 

through determination to merchandise his time to 
the best advantage will make it his business to include 
the special discussions which have been arranged to 
hold for the benefit of the earnest seeker in quest of 
expert advice on how to improve his method of con- 
ducting a retail shoe business be he the proprietor of 
one store or many. 

There are plenty of merchants just as there are men 
in other walks of life, who are not at ease in a con- 
vention discussing business or anything else before a 
large attendance. For this reason, and in order to effi- 
ciently concentrate the attention of retailers on those 
subjects on which they desire or require the most help, 
supplemental meetings have been arranged where the 
particular subject on which the merchant expresses a 
desire for assistance will be elucidated by someone who 
knows the subject in its many phases and can explain 
how to make practical the intimate advice given. 

What is regarded as the most modern and efficient 
manner of conducting this feature, the simultaneous 
group conference plan, has been adopted. Under this 
new system separate sessions under the direction of ex- 
perts as chairmen will be devoted to (1) advertising, 
(2) insurance, (3) mark-up and turnover, (4) style, 
(5) color, (6) association and store style shown, (7) 
orthopedic footwear, (8) store management (9) modern 
buying, (10) modern merchand‘sing, (11) chain store 
and mail order competition and other subjects of im- 
portance to merchants. A chairman will be appointed 
for each session and discussion will take place under 
his direction, retailers joining in or listening as they 
desire. 

One Principal Speaker Per Day 


This arrangement is designed to remove such topics 
from the general program and reduce the number of 
speakers. It will also allow the merchant seeking in- 
format‘on on some certain point to obtain it quickly 
and in greater detail by attending group discussions or 
by personal conference with the chairman. 


Every Merchant with an Idea—a Voice 





A group discussion to be held daily, and which will 
undoubtedly elicit a lot of interest, is that over which 
will preside Madame Hamilton Jeffries. Mme. Jeffries 
has a wealth of experience to transmit. 


HE main meetings of the membership will be held 

daily at noonday luncheons and at these larger 
gatherings important matters which must be discussed 
by the entire attendance will be handled. Merchants 
who might be unable to attend a discussion at a certain 
hour on some one day of the convention will, throuch 
this new plan, be enabled to get the actual assistance {or 
which he came. 

For example in some one room of Hotel Stevens, the 
official headquarters hotel, the subject of business ac- 
counting will be daily discussed at certain hours under 
the guidance of The Gilbey & Penny Co. of Chicavo. 
This organization is capable and experienced in expert- 
ing the business records of shoemen and for many years 
have audited the records of leading retailers and pointed 
out the advantages of simplified and progressive methods 
in accounting. If one merchant visits that room he will 
be given individual attention; if a dozen come they can 
have a nice round table discussion and give their in- 
dividual experiences and in return learn how others 
are handling common problems. If fifty come there 
will be enough room and enough food for serious 
thought for the half hundred or more. 

Is there any subject which is causing more thought 
and comment than that of color in footwear at the 
present time? To assist and direct those members who 
express their wish for guidance in this important phase 
of shoe buying Mrs. Margaret Hayden Rorke, herself, 
is to meet daily with shoe merchants at some location 
in the Stevens Hotel, yet to be announced, for the 
purpose of discussion. Mrs. Rorke has been the color 
card authority for our industry for a number of years. 

“Without the slightest exaggeration it should be 
worth all any retail shoe merchant shall invest in a trip 
to Chicago, just to have a man-to-man conference with 
A. Burrill, the four-million-dollar-campaig! 


Ernest 


man, who will guide the selling of more men’s shoes 
in 1928.” 









We 








December 31, 1927 BOOT AND SHOE RECORDER 


OFFICIAL PROGRAM 


17th Annual Convention ee a 


National Shoe Retailers Association heads getting together—is the 
new note in cssociation meet ings 


\fonday noon—President Geuting presiding. ; 
Opening—Grand Banquet Hall. = Bas] 
/ c > 
Benediction—Rev. W. J. Ohan. ) 


Welcome from City of Chicago—Mayor William H. Thomp- 
son. 


Welcome from Chicago Business Interests—W. R. Dawes, 
President, Chicago Association of Commerce. 

President’s Address. 

“Retail Merchandising’—D. F. Kelley, President, The Fair 
Co., Chicago. 

Beginning of simultaneous conferences on vital problems which 
will he a daily feature. 


\fonday night—Style Revue under the direction of Chairman Julius 
Goldberg, Edward Beck assisting. 


nder 
avo. [uesday noon—Vice President Jesse Adler presiding. 
pert: “Size Sense—One of the Merchandising Factors in the Four- 
rears Year Four Million Dollar Men’s Campaign,” Ernest A. 
nted Burrill, Chairman of the Men’s Shoe Campaign Plan and 
hods Scope Committee. 

will = : . 
a Tuesday night—Second style revue. 
* in- Wednesday noon—Vice President Irving B. Howe presiding. 
hers “Cc ” isal : , 
“a Color’—Mrs. Margaret Hayden Rorke, Textile Color Card 
a Association, New York City. 
rious ; , : " , as 

“Showing Shoes’—Madame Hamilton Jeffries, Boston. 

ught “Retail Store Problems’”—F. J. Nichols. 

he ; . : . , - 

ree Wednesday night—Grand Shoe Banquet of Retailers and Travelers. 
who i ; : 
hese Address—Sir James Alexander, proprietor, Argyle Shoe 
nase . ~ ¢ SL 

if Stores, Glasgow, Scotland. 
"Se ’ c . . ” ~ ~ . -* y 
ation “1928 Retail Business’—E. E. Brown, President First Na- 

: . >. - ’ “hic 

the tional Bank of Chicago. 
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STYLE PROGRESSES IN A NEW SETTING 


INCE the general color move- 

ment is accepted as a guide in 

the selection of footwear it is 
here presented by Eugene Franklin 
Peirce, color editor of the RECORDER 
who has been so uniformly successful 
in analyzing color tendencies that his 
predictions are taken as reflecting 
conclusions worth being accorded 
careful consideration. 

White is to make a gain during the 
spring and summer seasons of next 
year. This premise is based on the 
following observations. Pastels are 


established. Since pastels in the light shades are de- 
veloped by a liberal introduction of white in a given color, 
it will be seen that it is only a step from a pastel to white. 

From observations taken at Bermuda, Palm Beach, 


When style shows were held in 

barn-like halls fashionable foot- 

wear was handicapped by envi- 
ronment. 

The abowe scene of the grand ball 
hall of the Stevens Hotel. 
On the opposite page is the grand 
ballroom, the convention center 
piece of the week, containing ex- 
hibits of the finest shoe making 
and nightly style shows and the 
merchant's noonday meetings. 


mountain resorts, the opera, and else- 
where, it is seen that white from furs 
to fabrics is the choice of the exclu- 
sives who both set and further styles. 
Ermine is one example, crystals are 
another, and rhinestones, which are 
white torched with color comprise 
outstanding examples of the strong 
position held by white. 

In a larger way white is becoming 
increasingly in evidence as a base in 
cotton dress goods on which to exploit 
colors in decorated patterns of which 
fruits and flowers are two outstand- 


ing examples, although dots, checks, stripes, and plaids 
are chosen for the novelties. This shows the scope of 
white as a solid and as a base. 

Inasmuch as pastel beiges are only a step away from 
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white they will repeat the success accorded the beige 
series last spring. Since yellow is to be one of the top 
liners for next spring and summer, beiges having a 
yellow cast will score a big success. Beiges with a cast 
of pink are steadily losing ground especially in hosiery 
having been displaced by beiges with a yellow cast. 

Tlie blue series has been lengthened by-no less a per- 
sonave than Worth of Paris who sponsors a blue white 
since it is a white having a blue cast. It is described 
as resembling water drawn from a spigot to fill a porce- 
lain bath tub. Thus sky which has always introduced 


the | lue series on most color cards yields first place to 


blue white. 


CLLOWING comes a long range of gray blues of 

which nattier is one of many examples deepening into 
navy which will comprise bulk selling. Nevertheless as 
the year advances brighter blues will develop, especially 
for combinations, of which the brilliant blues of birds are 
familiar examples. 

Lapis-lazuli—the sapphire of the ancients, is remark- 
able jor its blue color. The shade varies from pale azure 
to deep blue and is far more intense and beautiful than 
any other opaque blue stone. Three varieties are 
recognized ; Nili—of indigo blue color, Sabzi—of green 
tint, \smani—sky tint, according to Kynoch’s of Keith, 
Scotland, manufacturer of novelty Scotch goods for 
men’s wear. 

Blues on the order of the foregoing have been adopted 
by the best houses in New York featuring boutonniers 
and much is expected of these semi-brilliant blues in the 
French capital where they are sponsored by colors. Note 
here and now that all relief colors of stronger hues will 
gain in favor as the year advances. 

It is certain that a renaissance of colors richer in 
Chromo for reliefs and for combination purposes prin- 
cipally will make room for brighter green. 
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Nevertheless, soft greens allied to Chinese jades will 
comprise the bulk selling. Novelty greens will be of 
the veiled variety of which verdigris is one example and 
the more familiar Nile another. Verdigris green is pro- 
duced by the action of the weather on copper of which 
the Goddess of Liberty in the New York harbor is a 
familiar example. 

The yellow series is to be sufficiently strong to hold a 
front rank position in the red series since orange vellow 
will be confidently offered in novelty reds as a solid and 
more especially for trimming purposes. Examples are 
already presented by New York specialty shops in gar- 
ments for sports wear. 

Again vellow will be utilized as a softening color in 
pinks, browns, greens, golds, and will take high rank in 
summer novelties. Similarly the same development will 
appeal in the red series as a whole such as flesh, tea rose, 
wild rose, coral, and allied pastel pinks. As the year 
advances stronger pinks will gain ground for relief and 
combination purposes. 

Perhaps the best examples of novelty reds that will 
claim recognition later on for combination purposes and 
for reliefs will be yellow, poppy reds and the American 
Beauty series or Cerise which is always a spring color. 
Red orange will be taken up since it is a world’s favorite 
combination with blue, green, black, and the same might 
be said of yellow orange. 

Wisteria, the embodiment of elegance, and reddish 
orchids are assured a leading position in the spring and 
summer of 1928 color movement since they are two of 
the chief exponents of pastel colors which are to com- 
prise all bulk sales in dyed fabrics. 

Speaking from a standpoint of novelty colors grays are 
having a hard time to keep up with the fashion proces- 
sion. Nevertheless oxford grays are highly regarded for 
town wear as are dark browns, beaver, and navies, and 
of course black. 
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THE TWO BILLION DOLLAR RETAIL AREA 


HE National Convention 

City,” is ready. One does 

not realize its immensity, 

nor its diversity, all at once. And, 
as with all other “wondrous 
works,” whether they are of na- 
ture’s, or man’s developments, the 
more we read about them prior to 
our visiting them, the better we 
understand and appreciate them. 
First, there are the shoe stores. 
The retail shoe merchant will 
surely wish to visit the several 
stores of O’Connor & Goldberg, 
especially the O. & G.’s Mademoi- 
selle and Madison Street Bootery. 


Chicago is fast becoming a city of 
beauty. This new conception of 
Chicago is due in large measure 


to the outstanding public and pri-, 


vate improvements which have 
been carried on during the past 
ten or fifteen years. 

The shoe stores are among the 
most beautiful in the world, and 
every shoe merchant, is by reason 
of his being in Chicago, invited to 
visit every shop. The merchants 
of the city declare open house for 

the week. 


TU 


stores, the merchant will doubtless 
wish to visit Alfred J. Ruby, 
Martin & Martin and every store 
in the loop. 

And here’s something to note 
about department stores of the 
1928 N.S. R. A. Convention City, 
there are forty of them, which 
have more sales than all of the 
11,127 stores of another large city 
of this country and more than 
Canada’s total. The distribution 
figures of Chicago, recently com- 
pleted, reveals the fact that the 
sales at retail in this Mid-\Vestern 
Capital amounted last year to 
This means that each 


The merchant will also plan to take a look at the slipper 
salon of Marshall, Field’s; Wolock & Bauer’s beautiful 
footwear salon, corner of Michigan Boulevard and 
Madison Street; and the many other de luxe shops that 
adorn the four quarters of “The Big City by the Lake.” A 
veritable “jewel box’’ of a shoe shop is that managed 
by Edward W. Hede, called “The Stevens Shop ;” it is 
situated on the ground floor of the Hotel Stevens on 


nearly two billions of dollars. 
of its ever three millions of population spent per capita 
$650. It indicates for the whole trading area population 
of four million, average sales per person of $495, the 
highest trading area per capita in the eight city distribu- 
tion census thus far published. It would indeed be 
interesting to take a peek into all of the big emporiums 


+ 


of Chicago and see “how they do it” to the tune ot 


Michigan Boulevard—right beside the entrance of the “s 1,981,140,400 to be exact. Sales at wholesale are re- 


convention hostelry. 
“Howdy” to Mr. Hede and look around a bit, you will 
surely miss much in theway of artistic shoe merchandis- 
ing environment. While making the round of shoe 


If you do not go in and say“corded for all classifications of business, according t 


the latest records, of $4,844,761,000. 
Chicago is divided into four parts—the Loop District 
the North Side, the South Side, and the West Side. One 
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of the most outstanding of its boulevard developments is 
Wacker Drive—a double decker street. Where once 
back alleys existed, this great stretch of beautiful road 
now borders artistically the East River, connecting 
Michigan Boulevard and La Salle Street. The Grant 
Park development in itself might well constitute several 


days’ study, with the aid of competent engineers. One 


of the best ways to view the colossal and symmetrical 
proportions of Grant Park is to take the elevator to 
the top of one of the Michigan Boulevard buildings, just 
north of the Stevens Hotel and look out over the 
stadium. A drive over Chicago’s “Les Grandes Boule- 
vards” has made many a visitor from abroad say— 
“Chicago is the Greatest City on the Earth.” Particu- 
larly do guests admire the bridge scene, with the tall 
Wrigley Building on one side; The Tribune Building 
on the other, and now on the southwest corner, the 
structure under erection at 333 North Michigan Avenue 

the figures ““333’” standing out in a spectacular manner. 


HE great stock yards are easily located as one pro- 

ceeds out toward the southwest. Live stock sales 
reach about $526,190,000; meat and poultry, $347,817,- 
300 ; wholesale dry goods and notions, $292,643,700 ; auto- 
mobiles and automobile accessories, $245,536,000. In the 
classification of women’s attire, we find sales in women’s 
hosiery recorded as $14,993,800 for 1926. Among items 
closely allied to general advertising are shoes, recorded 
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as to sales at $20,175,300, and as to sales by 1073 retail 
establishments at $44,375,000, and at wholesale at $30,- 
324,000. 
ties,’ embracing all classes of merchandise, we find that 
in the 84,222 outlets, recording sales at $1,981,140,000, 


boots, shoes, and other footwear comprise 1439 outlets, 


Under the schedule of “Sales by Commodi- 


recording for 1926 sales of $62,993,300; men’s furnish- 
ings in 1403 outlets at $46,282,000; in women’s hosiery, 
sales by commodities in 1009 outlets are listed for 1926 
at $14,993,800. 

The huge department stores of Chicago lead as to 
distribution figures—$371,367,500 all of the other lines 
of trade as to volume, their nearest competitors being 
the 8475 grocery and delicatessen stores, lagging 178 
millions behind, with recorded sales for 1926 of $193,- 
455,700. 
of distribution, making a showing according to the 
1926 census of $144,286,500. 


Chicago’s Lake Front development includes play- 


The 3519 restaurants come next in volume 


grounds, golf courses, yacht harbors, boat landings, driv- 
ways, walks, picnic grounds, baseball fields, tennis courses, 
and provisions for various other forms of outdoor and 
sport and recreation. Its Lake Front development is 
marvelous, and yet it is only one of eighteen features of 
the plan of Chicago that have been transformed from 
dreams into realities during the nearly two decades that 
the Chicago Plan Commission has been at work. 





Making it easy at the Ho- 
tel Stevens to “talk shop” 
to your fellow shoe man 
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HE style review of the com- 

ing convention of The Na- 

tional Shoe Retailers As- 
sociation promises to be the 
most elaborate, striking and at 
the same time the most construc 
tive display ever modeled at a 
gathering of shoemen. 

First and foremost the review has been designed by 
Julius Goldberg, whose innate ability and happy flair 
for such a presentation, assures the trade at large of 
an extraordinary display. Not for years has this 
truly great stylist been willing to accept the responsi- 
bilities attendant upon planning and directing a style 
show, but during almost the entire time that has elapsed 
since the preceding convention he has given freely of 
his time and thought to the creation of a new type of 
review. 

And such a setting. The grand ballroom of “The 
Stevens” is described in the following terms: 

“. . . the splendor of the most noble courts in his- 
tory is before you in a great sweep that has not its 
replica in the world. Its glory will be emblazoned on 
your mind a coronation might be held there.” 

“ In this marvelous room, the actual vehicle whereby 
the thought of style in footwear will be presented is a 
beautiful boudoir of proportions sufficiently large to 
occupy the entire east end of the ballroom and thirty 
feet in depth. From the center of this stage picture and 
structure will extend a seventy-five-foot runway, eight 


feet wide. 
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Style steps down the runway in a new 
blend of colors — revealed by Julius 
Goldburg, the impresario of footwear 
fashion for the N.S.R.A. Convention 


4 


conception of the stage 
setting, colorings and action con- 
stitutes an ensemble never before 
attained in the history of style 
shows. 

Picture in your mind’s eye, a 
silk plush curtain of rose shade 
extending the width of the great room with the 
exception of the proscenium arch. As the presentation 
starts this great drape draws to one side in rich folds 
and the eye is fairly dazzled with a combination of 
bright, beautiful colorings. A ceiling of blue velour 
forms a marvelous foil for the wall decorations, vivid 
with bright flowered effects, so bright that they have 
been covered with a silver scrim on which the lights 
will play to produce either subdued or brilliant tones, 
and so indicate the hour of day or night. 

The stage floor covering is of black velour over which 
handsome rugs are strewn in irregular order. An alcove 
at the back center of the set contains a French bed, beau- 
tiful in design and daintily feminine in its decoration and 
coverings. At both right center and left center are arched 
doorways leading to the bath on one side and to an 
adjoining chamber on the other, while here and there are 
exquisite individual furnishings, such as mirrors, chaise 
longue and all the details which are naturally associated 
with the thought of a boudoir. 

And against this harmony of colorings-and furnish- 
ings, again picture, with the aid of fancy, the great run- 
way carpeted with beige or rose tan, also in silk plush. A 
feature heretofore unthought of in the equipment of run- 
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ways has been added for this super-presentation, for at 
regular distances are placed Roman benches slightly 
raised above the height of the average chair seat and 
decorated in mottled gold. 

So much for the setting. We came for action and 
display, and display and action are assured. The pre- 
liminary details of the action will correspond with those 
happenings always associated with the thought of 
boudoirs and their charming occupants. Eight models 
attired as French maids, chic in dress as well as attitude, 
will aid in the opening details of this presentation. 

Prepared for inspection by critically expectant eyes 
will come three score American “Beauties” carefully 
selected to display the premier products of American 
shoemaking. Gracefully treading the velveted runway 
and submitting their particular shoes for inspection of 
buyers and sellers alike, they pause at each raised dais, 
and, seating themselves, cross their limbs first right and 
then left to add a new note and method in the modeling 
of shoes. 

The evening’s presentation consists of two parades by 
the models. During a twenty minute intermission the 
audience will be amused with entertainment by artists, 
whom Director Goldberg describes as “the most ver- 
satile children in the world.” 


HE interpretative dancing and other features com- 

posing the performances of these little girls are so 
far in advance of similar attempts being made by older 
performers of the present day as to justify the use of 
the term “phenomenas.”’ 

But it is of the “style show,” per se, that shoemen 
think, and toward which their ideas trend as a source 
of information and leading for effective aid in their 
conduct of their respective establishments and the solving 
of fashion problems during the coming year. From that 
angle let it be told that the review planned is not merely 
a parade of mannikins causing the onlookers to remark 
on the attractive models, but a seasonal presentation of 
style in shoes. 

Classifications will be determined by the type of manu- 
facture. Buyers will be enabled this year to study bench- 
made turns together in one group. Another presentation 
will embrace Goodyear turns and the welt makers and 
manufacturers devoting their manufacturing activities 
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to McKays will have each their particular group. In 
so far as it is possible and practical within each group 
to associate those shoes intended for some particular 
occasion this will be effected, but the order of display 
in the coming review places the “shoe for the occasion” 
secondary to the more technical classification in the field 
of production, since the audience is to consist of mem- 
bers of the trade rather than consumers. 

Awards are to be made by a committee chosen by Mr. 
Goldberg. This board of awards is expected to consist 
of five or seven men, disinterested so far as manufactur 
ing themselves is concerned, and capable of determining 
values in the interpretation of style through form, color, 
decoration, the employment of materials and, of course. 
the more practical values of durability and fit with 
attendant comfort. Let no confusion arise that because 
of the elegant setting and luxurious presentation that the 
utilitarian values have been neglected. Perhaps this 
could be asserted in no more emphatic way than the 
statement from association headquarters that the shoes 
to be shown on the runway average in price from five 
and a half to seven dollars a pair. 

The credit for each shoe displayed will be indicated by 
a placard carried by each model. 

This placard of an irregular oval contour will have a 
light sea green background, outlined in gold and bearing 
the name of the exhibitor in black lettering. 

The detail in which the display as a whole has been 
designed and carried forward constitutes a high note 
in the realm of fashion display. The main object is class 
in every respect, in the merchandise, the models, the set- 
ting and the surroundings. 

It was hoped at the inspection of the present plan that 
the showings would be confined to fifty models, but at 
the time these lines are being written sixty girls have 
been engaged, and the interest manifested by exhibitors 
is evidently increasing as the dates of the exposition 
draw near. The young women chosen by Mr. Goldberg 
to show the most beautiful and most practical products 
of American brains in the footwear field are all of the 
tall type, with particular attention accorded shapely limbs 
and generally attractive figures. 

Thus far the program calls for but two presentations 
of the style review, on Monday and Tuesday evenings 
at 8 o'clock each evening. 
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The accuracy of the following lists of exhibitors at the various Chicago hotels during the N. 
S. R. A. convention is not guaranteed. They were furnished by the hotels and are as complete 
as it was possible to make them before going to press—THE EpirTor. 





J. Albert & Son, Brooklyn, N. Y 


mouth, Mass. 


Allen-Spiegel Shoe Mfg. Co., Belgium, 
Wis. 

Amalgamated Leather Co., Inc., Philadel- 
phia, Pa. 


American Seating Co., Chicago, II. 
A. J. Anderson, Inc., Amesbury, Mass. 
D. Armstrong & Co., Inc., Rochester, 


Arnold Bros. & Co., North Abington, 
Mass. 

Artistic Shoe Co., Inc., Brooklyn, N. Y. 

Auburn Rubber Co., Auburn, Ind. 

Ault-Williamson Shoe Co., Auburn, Me. 

Avon Sole Co., Avon, Mass. 

Geo. W. Baker Shoe Co., Brooklyn, N. Y. 


Bancroft Walker Co., Boston, Mass. 
Barbour Welting Co., Brockton, Mass. 


| Davies Shoe Mfg. Co., Racine, Wis. 
Alden, Walker & Wilde, Inc., East Wey- Dayton Last Works, Dayton, Ohio 


Deauville Import Co., New York, N. Y. 

Diamond Shoe Co., New York, N. Y. 

Douglas Shoe Co., Brockton Mass. 

Irving Drew Co., Portsmouth, Ohio 

Drying Systems, Inc., Chicago, II. 

Duane Shoe Co., Inc., Haverhill, Mass. 

Dunbar Pattern Co., Brockton, Mass. 

Dunn & McCarthy, Inc., Auburn, N. Y. 

M. M. Duval Mfg. Company (Steinbrecher 
Shank and Arch Supports), Chicago, III. 


Edmonds Shoe Co., Milwaukee, Wis. 


| J. Edwards & Co., Inc., Philadelphia, Pa. 


Barnet Leather Co., Inc., New York City | 


J. S. Barnet & Sons, Inc., Boston, Mass. 
Jarrett & Co., Newark, N.. J. 

A. J. Bates Co., Webster, Mass. 

Arthur Bender, New York City 

Bleecker Shoe Company, New York City 

Bliss & Perry, Newburyport, Mass. 

Bond Shoe Co., New York, N. Y. 

Boot & Shoe Recorder, Boston, Mass. 

Walter Booth Shoe Company, Milwaukee, 
Wis. 

Boyd Welsh Shoe Co., St. Louis, Mo. 

Brandt Leather Company, St. Louis, Mo. 

Bresnahan Shoe Co., Boston, Mass. 


Cambridge Rubber Co., Cambridge, Mass. 

Cantilever Corporation, Brooklyn, N. Y. 

Capitol Shoemakers, Inc., St. Louis, Mo. 

J. W. Carter & Co., Nashville, Tenn. 

Cedar Grove Shoe Mfg. Co., Cedar Grove, 
Wis. 

Churchill & Alden Co., Brockton, Mass. 

Edwin Clapp & Son, Inc., East Weymouth, 
Mass. 

Commonwealth Shoe & Leather Co., Whit- 
man, Mass. 

Conrad Shoe Co., Brockton, Mass. 

Joseph F. Corcoran Shoe Co., Brockton, 
Mass. 

Cornell Shoe Co., Brooklyn, N. Y. 

Crispin Shoe Co., Haverhill, Mass. 

Lewis A. Crossett Co., North Abington, 
Mass. 

Croxton Wood & Co., Philadelphia, Pa. 

Crystal Fixture Co., Chicago, III. 


| 





J. Einstein, Inc., New York City 

Elco Shoe Mfrs., Inc., Brooklyn, N. Y. 
Emerson Shoe Mfg. Co., Rockland, Mass. 
Endicott Johnson Corp., Endicott, N. Y. 
John R. Evans Co., St. Louis, Mo. 


| Fred A. Eyre & Co., Inc., Brooklyn, N. Y. 


Field & Flint Co., Brockton, Mass. 

Florsheim Shoe Co., Chicago, III. 

Robt. H. Foerderer, Inc., Philadelphia, Pa. 

C. P. Ford & Co., Inc., Rochester, N. Y. 

Freeman Shoe Mfg. Co., Beloit, Wis. 

Freeman-Beddow Shoe Mfg. Co., Beloit, 
Wis. 

A. Garside & Sons, Long Island City 

Andrew Geller Shoe Co., Brooklyn, N. Y. 

Gerberich Payne Shoe Co., Mount Joy, 
Fa. 

Getty & Scott, Ltd., Galt, Canada 

William Goldstein Shoes, Inc., New York, 
N. Y. 

Golo Slipper Co., New York, N. Y. 

Graton & Knight Company, Worcester, 
Mass. 

John S. Gray, Inc., Syracuse, N. Y. 

Gregory & Read Co., Lynn. Mass. 

Griess Pfleger Tanning Co., Boston, Mass. 

Ground Gripper Shoe Co., Boston, Mass. 

J. J. Grover’s Sons Co., Stoneham, Mass, 


Hallahan & Sons, Inc., Philadelphia, Pa. 
Harsh & Chapline Shoe Co., Milwaukee, 
Wis. 
Ernest 
Mass. 
F. Hecht & Co., Inc., New York, N. Y. 
Hecht Fixture Co., Chicago, II. 
Helmholz Shoe Mfg. Co., Milwaukee, Wis. 
Marcus A. Heyman, New York City 
Holland Shoe Co., Holland, Mich. 
W. F. Hooley Shoe Co., Lynn, Mass. 


D. Haseltine Co., Newburyport, 


Cooperators at the Hotel Stevens 


Brockton, Mass. 





Howard & Foster, 
James Shoe Mfg. Co., Milwaukee, Wis. 
jetferson Import Co., New York, N. Y. 
Johansen Bros. Shoe Co., St. Louis, Mo. 


| Johnson, Stephens & Shinkle, St. Louis 





Mo. 
Johnston & Murphy, Newark, N. J. 
Julian & Kokenge Co., Cincinnati, Ohio 
Geo. E. Keith Co., Brockton, Mass. 
Knipe Bros., Inc., Haverhill, Mass. 
Joseph J. Kozak & Son, Inc., New York 
City 
Krippendorf-Dittmann Co., Cincinnati, Ohi 
Kurz & Lapidus, Brooklyn, N. Y. 


Laird, Schober & Co., Philadelphia, Pa 

Lape & Adler Co., Columbus, Ohio 

J. J. Lattemann Shoe Mig. Co., Brook 
lyn N. Y. 

La Valle & Lo Presti, New York, N. Y 

A. C. Lawrence Leather Co., 
Mass. 

Lax & Abowitz, Brooklyn, N. Y. 

Leonard & Barrows, Inc., Middlebor 
Mass. 

G. Levor & Co., Gloversville, N. Y. 

Thos. Dz Mackey Co., Inc., Brooklyn 


Louis Mark Shoes, Inc., Chicago, III. 

Martin-Weinstein Shoe Co., 
N. Y. 

FF. Mayer Shoe Co., Milwaukee, Wis. 

Mazer Bros.. New York City 

McElroy Sloan Shoe Co., St. Louis, Mo 

The Menihan Company. Rochester, N. \ 

Frank C. Meyer Co., Brooklyn, N. Y. 

I. A. Myers. Jr., Inc., Newark, N. J. 

Milford Shoe Co., Milford, Mass. 

Miller Rubber Co., Akror Ohio 


I. Miller & Sons, Inc., Long Island City, 


N. Y. 
Milwaukee Chair Co., Chicago, III. 
FP. W. Minor & Son, Inc., Batavia, N. \ 
Monarch Leather Co., Chicago, II. 
Morris Bros. Shoe Co., Quincy, IIl. 
Morrison & Silver Inc., New York City 
Munroe Shoe Co., Auburn, Me. 
Murphy & Saval Co., Chicago, IIl. 
Silas Musliner, Inc., New York City 


A. E. Nettleton Co., Syracuse, N. Y. 

Nunn, Bush & Weldon Shoe Co., Milwau- 
kee, Wis. 

O’Donnell Shoe Co., St. Paul, Minn. 








Peabody, 


Brooklyn, 
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Dan Palter, Inc., New York City 
The Peck Shoe Co., Worcester, Mass. 
Philipson-Lockwood, Inc., New York, 
N. Y. 
; Piekenbrock Shoe Mfg. Co., 
buque, Iowa 
Pilcher-Hamilton Co., Chicago, III. 
is & Tobias, Inc., Brooklyn, N. Y. 
y Pollak, Inc., New York City. 
niier Shoe Co., Brooklyn, N. Y. 
per Silk Hosiery Mills, Inc., 
fork City 
ect Shoe Co., Boston, Mass. 


e Shoe Mfg. Co., Racine, Wis. 
Reed & Co., Rochester, N. Y. 
‘Ids Co., Providence, R. I. 
O’Neill Shoe Co., St. Louis, Mo. 
Shoe Co., Milwaukee, Wis. 

rd Shoe Co., Haverhill, Mass. 


New | Wm. 


| 
| 
| 
| 


Robertson Leather Co., Inc., New York 
City 

Carl E. Schmidt & Co., Detroit, Mich. 
The Scholl Mfg. Co., Inc., Chicago, Il. 
A. V. Shotwell Corp., Los Angeles, Cal. 
Selby Shoe Co., Portsmouth, Ohio 

Selz, Schwab & Co., Chicago, II. 
Shaft-Pierce Shoe Co., Faribault, Minn. 


| Samuel Shapiro, New York, N. Y. 


Sherwood Shoe Co., Rochester, N. Y. 
Shoe Form Co., Inc., Auburn, N. Y. 
Skinner & Sons, Chicago, II. 
Smith Shoe Co., Chicago, III. 

Shoe Retailer, Boston, Mass. 

Shoe Style Digest, Joston, Mass. 

Stetson Shoe Co., South Weymouth, Mass. 
Stone Tarlow- Co., Inc., Brockton, Mass. 
Strassburger-Stiles, Brooklyn, N. Y. 
Alfred J. Sweet, Inc., Auburn, Me. 
Seymour Troy Co., Brooklyn, N. Y. 

L. D. Stickles Shoe Co., 


5. &, 


Red Wing, Minn. | 


Thomson Crooker Shoe Co., Boston, Mass. 


United Last Co., Boston, Mass 

United Shoe Machinery Corp., 
Mass. 

United States Leather Co., 
N. Y 

United States Shoe Co., Cincinnati, Ohio 

Unity Shoe Mig. Co., Inc., Brooklyn, 


Boston, 


New York, 


Unity Shoe Mfg. Co., Inc., Lynn, Mass. 
Universal Shoe Co., Milwaukee, Wis. 


Wall Streeter North 
Mass. 

Weyenberg 
Wis. 

The Sam B. 
( Yhio 

E. T. Wright & Co., Inc., Rockland, Mass. 

H. Zuckerman Shoe Co., New York, N. Y. 


Shoe Co., Adams, 


Shoe Mfg. Co., Milwaukee, 


Wolf Cincinnati, 


Sons Co., 


Morrison Hotel Exhibitors 


Axman-Weiss Co. 

Atlantic Shoe Co., Boston, Mass. 

M. N. Arnold Shoe Co., North Abington, 
Mass. 

Ashvelot Shoe Co., Keene, N. H. 

H. B. Adams 

Aronson Bros. Shoe Co. 

Automatic Shu-Fit Co. 


Brophy Bros. Shoe Co., Boston, Mass. 

A. L. Briggs 

M. H. Bachman 
Pa. 

Barlin Brothers, Brooklyn, N. Y. 

Becker Bros. Shoe Co., Haverhill, Mass. 

Boyd-Welsh Shoe Co., St. Louis, Mo. 

Brauer Bros. Shoe Co., St. Louis, Mo. 

Brown Shoe Co., St. Louis, Mo. 
Burrows Shoe Co., Rochester, N. Y. 

Bloom Langer & Lippman, Boston, Mass. 
Burtman Rondeau Co., Boston, Mass. 
Brilliant Shoe Co., Brooklyn, N. Y. 
Blue Ribbon Shoe Co., St. Louis, Mo. 
Mark Baummel 

Harry Brilliant Shoe Co., Boston, Mass. 
Bond Shoe Co., New York, N. Y. 
Bringardner Shoe Co., Logan, Ohio 
Balter Shoe Co., Boston, Mass. 
Brunner Schufabrie, A. G.,, 
Slovakia P 

J. A. Barney 

Belleville Shoe Co., Belleville, Ill. 
H. C. Brown 

Leonard Brown 


Shoe Co., 


Czecho- | 


| 
Capitol Shoemakers, Inc., St. Louis, Mo. | 
J. W. Carter & Co., Nashville, Tenn. | 
Certified Shoe Corp., Rockford, III. 


Middletown, | 


| Sa. 


| Dunbar Pattern Co., St. 


|G. A. 


Ebner Shoe Co., Milwaukee, Wis. 


Chouteau Shoe Mig. Co., St. Louis, Mo. 
Cincinnati Shoe Co., Bethel, Ohio 
Clinton Shoe Mfg. Co., Clinton, Iowa 
Colella & Leighton, Lynn, Mass. 
Columbus Shoe Co., Columbus, Ohio 
Crispin Shoe Co., Haverhill, Mass. 
Cunningham Shoe Co., Ine., St. Louis, Mo. 
Capitol Shoe Co., Lynn, Mass. 

Central Shoe Co., St. Louis, Mo. 
Cooper, Marlboro, Mass. 
Cambridge Rubber Co., Boston, Mass. 
Grace Craft Shoe Co., Keokuk, Iowa 
Cohen & Weinstein 

A. M. Collins 

A. L. Cerf 

Comfort Slipper Co., New York, N. Y. 
Jack Conrad 


Christenson Shoe Co 


Doerman Shoe Mfg. Co., Milwaukee, Wis. 
Louis, Mo. 

Doer Shoe Co., St. Louis, Mo. 

Duane Shoe Co., New York, N. Y. 
Dryden Rubber Co., Boston, Mass. 

Dryzer & Rosenberg, New York, N. Y. 
Dodge Bros., Inc., Newburyport, Mass. 
Dempsey 

Dri-Sole Tanning Co., Milwaukee, Wis 
John Ebberts Shoe Co., Inc., Buffalo, 


S. Elam Shoe Co., Inc., Rochester, 


N.Y. 


| Ellis-Eddy Co., Lewiston, Me. 


N. S. Eisenberg 


Felstiner Shoe Co., Haverhill, Mass. 
Falek-Herzlich 


| Hallett-Freeman 


Fair Sex Shoe Co., Lynn, Mass. 

Fiebrich-Fox-Hilker Shoe Co., 
Wis. 

Friedman Shelby Shoe Co., 

W. F. Green 

Garofalo Bros. Shoe Mfg. Co., Inc., Brook- 
lyn, N. . 

General Footwear Corp., New York, N. Y. 

Gilbert Shoe Co., Thiensville, Wis. 

Graham Bros. Shoe Co., Parkersburg 
W. Va. 

S. Goldstein & Sons, Boston, Mass. 

S. H. Geller 

Great Northern 

Getty & Scott, Galt, Canada 

C. J. Giles 

Harry Goller 
ton, Mass. 

Green Shoe 
Mass. 

L. Glass 


Howard W. Hill 

P. Hagerty Shoe Co., 
Ohio 

Hagerstown Shoe 
Hagerstown, Md. 

Shoe 


Racine, 


St. Louis, Mo. 


Harvard Shoe Co.—Bos- 


Co.—F. Sherwin—Boston, 


Washington C. H., 


Legging Co., Inc., 


« 
Co., Framingham 
Mass. 
Hamilton-Brown Shoe Co., 
J. Heilbrun & Sons, Rochester, 
Harvard Shoe Co., Boston, Mass. 
Helmholz Shoe Mfg. Co., Cudahy, Wis. 
Herbst Shoe Mfg. Co., Milwaukee, Wis. 
Holmes, Terhune, Crossman, Inc., Lewis- 
ton, Me. 
Huiskamp Bros. Co., 


St. Louis, Mo. 
N. Y. 


Keokuk, Iowa 
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OPENING THE SHOE YEAR IN CHICAGO 


















Huth & James Shoe Mfg. Co., Milwaukee, 
Wis. 

Hurley Shoe Co. 

A. C. Hahn 

Frank Hilliard 


Interstate Shoe Co. (International), Man- 
chester, N. H. 


Ideal Manufacturing Co., Milwaukee, Wis. 










Jackson Shoe Mfs. Co., New York, N. Y. 

Jarman Shoe Co., Nashville, Tenn. 

Jellerson-Rafter Co., Norway, Me. 

Johansen Bros. Shoe Co., St. Louis, Mo. 

Johnson, Stephens & Shinkle Shoe Co., 
St. Louis, Mo. 

Juvenile Shoe Corp. of America, Aurora, 
Mo. 

A. Jacobson 











& Tatton, Haverhill, 





Kershaw-Durgin 
Mass. 

Kesslen Shoe Co., Haverhill, Mass. 

Kozy Komfort Shoe Mfg. Co., Milwau- 
kee, Wis. 

A. S. Kreider Co., Elizabethtown, Pa. 

Nathan Katz Shoe Co., Boston, Mass. 

S. M. Kay 

Jack Kaplan 

W. H. Lampe Shoe Co., St. Louis, Mo. 

Geo. B. Leavitt Co., Farmington, N. H. 

Lexineton Shoe Co., Haverhill, Mass. 

Lion Shoe Co., Lynn, Mass. 

Lorimer Shoe Corn., Brooklvr N. Y. 

Lynn Ideal Shoe Co., Boston, Mass. 

Lima Cord Sole & Heel Co., Lima, Ohio 

Wally Levy (Harrington Shoe Co.), Man- 
chester, N. H. 

Edward Leatherbury 

LaSalle Shoe Co., Malden, Mass. 




















Wm. Marks Shoe Co. 

Marathon Shoe Co., Wausau, Wis. 

Marion Shoe Co., Marior Indiana 

Marlboro Shoe Co., Marlboro, Mass. 

Marshall Meadows & _ Stewart, Inc., 
Auburn, N. Y. 

John Meier Shoe Co., St. Louis, Mo. 

Charles Meis Shoe Co., Cincinnati, Ohio 

Mildred Shoe Co., Brooklyn, N. Y. 

Milius Shoe Co., St. Louis Mo. 

Modern Shoe Co.. Inc., Haverhill, Mass. 

The Moore Shoe Co., St. Louis, Mo. 














3aker ) 





C. H. Ald & Co. (Mr. 

A. J. Anderson, Inc. 

D. Armstrong & Co., Inc. (Clayton Hult- 
gren) 

Geo. Ashe 


Adams Bros. (Robert L. Huffine) 


| Morris Bros. Shoe Co., Quinev, III. 

Midvale Shoe Co. (International) 
Louis, Mo. 

Abe Manheimer & Co., St. Louis, Mo. 

L. Ostrov (Marlboro Shoe Co.) 

Mosinger Bros., St. Louis, Mo. 

Mutual Shoe Co., Brooklyn, N. Y. 

I. Mathes & Sons, St. Louis, Mo. 

Merchants Shoe Co., Boston, Mass. 

B. McWhirter 


R. E. Nash 
Novelty Shoe Co., 
Norway Shoe Co. 


Mig. 


St. 


Chicago, III. 








Olson Shoe Co., Chippewa Falls, 
Wis. 

Ozark Shoe Mfg. Co., Webb City. Mo. 

Geo. A. Oberweinder, Chicago, III. 

Max Oberdorfer, Chicago, III. 


Ohio Leather Co., Girard, Ohio 


N. A. Paris, Brooklyn, N. Y. 
Pedigo-Weber Shoe Co., St. Louis, Mo. 
Penningon-Gilbert Shoe Co., Rolla, Mo. 
Pontiac Shoe Mfg. Co., Pontiac, II. 
Panco Rubber Co. 
Peters Shoe Co., St. 
Progress Shoe Co. 


Reisenberger, Wolf & Peck Co., Cincin- 
nati, Ohio 

Rice-O' Neill Shoe Co., St. Louis, Mo. 

Riley Shoe Mfg. Co., Columbus, Ohio 

Roth Shoe Mf. Co., Cincinnati, Ohio 

Rubin Bros., Footwear, Long Island City, 


Louis, Mo. 


S. Rosenberg & Co. (L. Glass), Boston, 
Mass. 

C. A. Ray 

Roberts Johnson & Rand, St. Louis, Mo. 

Rogers Bros. Shoe Co., Bostor Mass. 

Mr. Richards 


Shapiro Wagman Co., Portsmouth, N. H. 


Sachs-Bruson & Vigorith Shoe Corp., 
Cincinnati, Ohio 
Samuels Shoe Co., St. Louis, Mo. 


Scheiffele Shoe Mfg. Co., Cincinnati, Ohio 
Shaft-Pierce Shoe Co., Faribault, Minn. 
Sinbac Shoe Mfg. Co., Chicago, IIl. 
Stern, Auer Co., Cincinnati, Ohio 

L. D. Stickles Shoe Co., Red Wing, Minn. 
| Shu-Stiles, Inc., St. Louis, Mo. 





Palmer House Exhibitors 


F. Brown Shoe Co. (W. B. Bowen) 
Beker &. Friedman Co. 
| Everett Bradley 
| Burdett Shoe Co. (F. J. Nobel) 
| Barney Capen & Denham Co. (F.. T. 
Capen) 


| A. J. Bates Co. (W. J. McCormick) 


° 
. 


FE. C. Snell, Marlboro, Mass. 
Scissors Marks Shoe Co., Boston, Mass 
Harry Saifer, St. Louis, Mo. 

Saxe Bros. 

Springufile Shoe Co. 
C. W. Scruggs 
Emanuel Saifer 

P. N. Sylvester 

Slavin 

Slipper City Shoe Co., 
Dean Swan 

St. Louis Shoe Mfg. Co., St. 


Haverhill, \ ‘ass 


D. Tober 

Teeple Shoe Co., Waupun, Wis. 

Tully & Gordon, Inc., Brooklyn, N. ‘\ 

Tweedie Footwear Corp., Jefferson 
Mo. 

Tober Saifer Shoe Co., St. Louis, M 

A. A. Tilden 

T. M. Trout 

Touraine Shoe Co. 
hill, Mass. 


United Slipper Co., Brooklyn, N. Y. 
United States Shoe Co., Cincinnati, “hio 
United Shoemakers, St. Louis, Mo 
United Shoe Mfg. Co., St. Louis, M 


(A. 4. 





Louis, Mo. 


Valley Shoe Corp., St. 
Louis, Mo. 


Vulcan Last Co., St. 

C. Vaught 

Walden & Perry, Inc., Lynn, Mass. 

A. G. Walton Co., Chelsea, Mass. 

C. V. Watson Co., Lowel Mass. 

Wiley-Bickford & Sweet Co., Worcester, 
Mass. 

Willits Shoe Co., Halifax, Pa. 

Wise & Cooper Shoe Co., Auburn, Me. 

Wolfram Shoe Co., Watertown, Wis. 


Wolff-Tober Shoe Mfg. Co., St. Louis, 
Mo. 

Womens Novelty Shoe Mfg. Co., Lynn 
Mass. 


Wright-Gorevitz-McNamara Co., Haver- 
hill, Mass. 

Wolpert Adler Shoe Co., Boston, Mass. 

Washington Shoe Co., St. Louis, Mo 

Wohl Shoe Co., St. Louis, Mo. 

Walban Shoe Co. 

Sam Wax 

Wobst Shoe Co., Milwaukee. Wis 

Paul C. Wolfer Co., Everett, Mass. 









| Commonwealth Shoe Co. (John Roeder 
Churchill Alden Co. (Joseph E. Coulter 
Curtis & Jones Co. (H. D. Lotspiech) 
Certified Shoe Co. 

A. M. Creighton Co. (F. D. Armstrong 
| Colton & Radoff Co. (A. C. Stewart) 
Conaway Wadsworth Co. (F. A. Miller 


I 
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E 


ahill Carton Co. 
Cosmopolitan Shoe Co. (Ben B. Blythe) 
Curtis Shoe Co. (John A. Curtis) 


J. M. Connell Shoe Co. (J. M. 


Tom Daly 
Dole Shoe Co. 
Diana Shoe Co. 


J. edwards Co. 
Empire Specialtv 
Blaine) 

Chas. A. Eaton Co. 
Excelsior Shoe Co. 
L. 3. Evans Shoe Co. (Mr. Cummings) 
Excelsior Shoe Co. (J. D. Williams) 
F. C. Earle 
John Ennis, Inc. 
Elmore Shoe Co, 


J. bield 
Fern Shoe Co. 


! 


Connell) 


(Albert Doyie) 
(Jack Praeger) 


A. Winn) 
Co. 


(Geo. 
Footwear (Mr. 


(Ee. E. 


Doane ) 


(Mr. Shephard) 
(C. K. Garretson) 


(Oscar Fern) 


(M. A. Phelan) 


Godine Shoe Co. 
Shoe Co. (Wm. G. 


Garofalo Bros. 
sraster ) 

John Goebel 

Gale Mfg. Co. 
W. Herrick Shoe Co. 

j. Howlett 


| 
(G. W. Herrick) 


Great Northern Hotel Exhibitors 


J. T. Carlisle, Cincinnati, Ohio. (Krippen- 
dorf-Dittmann Co.) 
Stanley Duttenhofer Shoe 
— Charles Oster 
. Earle, Philadelphia, 
Hardy, Winterset, Iowa. 


Co.) 


Co., Cincinnati 


Pa. 
(Air Mail 
‘Shoe 


Blackstone Hotel Exhibitors 


Amalgamated Leather Co., Inc. 
N Arnold Shoe Co., N. 


Abington, 
Mass. 
Eleo Shoe Mfg. 
Brooklyn, N. Y. 
P. H. Fraher 
W. J. Harney 
John G. Halters 
Laird Schober & Co.—John C. McKeon— 
Philadelphia 
Munroe Einste 
The Nettleton 
cuse, N. Y. 
W. R. Sampson 
Julius Sycle 


Co.—Geo. B. Coble— 


Co.—H. W. Cook—Syra- 


Congress Hotel Exhibitors 


A. F. Elliott 
J. J. Grovers & Sons Co. | 





| Holland Shoe Co. 


| Harry M. 


| Jacobs & Mangiardi (D. 
| Juvenile Shoe Corp. (C. 


| Meadows, 


| Kannally 


Lewis 


| Lexington Shoe Co., 


| 


I’. M. Hoyt Co. (J. Glasser) 
(J. E. Tellin) 
(Max Horn) 
(John M., 


Horn Shoe Co. 
Husk Co. Miles) 
Jarman Shoe Co. 

Mangiardi) 

F. Reith) 
Jonathan Robinson Co. (F. D. Connor) 
Porter ) 
Riddleberger ) 


(W. M. 


Keith 


Keith 


Geo. E. 
Geo. E. 


Geo. A. 

man) 
Leo's Shoes, Inc. 
Lape & Adler Co. 
Lawrence Shoe Co. 


toe. 3 
Co. (F. B. 
Learned Shoe Co. Oak- 
(Leo J. Fitzharris) 
(Barney Coens) 


(A. J. Mahoney) 


Melanson Shoe Co. 

McCord Norton Shoe Co. 

H. W. Merrian Shoe Co. 
ling ) 

Mawhinney Last Co. (Howard C. 

Marshall & Stewart 
Meadows) 

T. W. McGovern 


Neenah Shoe 
Ned Neuman 


(W. L. Rvan) 
(A. A. West- 


Vinine 


(John S. 


Co. (Frank D. Schril) 


. W. Gordon 
’, J. Harney 
D. Halloway 
Horn Shoe Co.—Max Horn, 
Shoe Co. 
Prospect Shoe Co.—J. H 
Albert Schachat 


Mass. 


Lynn, 


Paskus—Boston. 


Hotel Sherman Exhibitors 


A. Crossett Co. (Geo. B. 
N. Abington, Mass. 

I.. C. Doremus 

john Ebberts Shoe Co., Inc., Buffalo, N. Y. 

Hakim Bros. & Kosser, Brooklyn, N. Y. 

| Kurz & Lapidus, Inc., Brooklyn, N. Y. 

N. P. Kerns 

Inc., Haverill, Mass. 
(Alfred Schachat ) 

H. A. Manchell 

Mazer 


Premier Shoe Co.—Mike Odes—Brooklyn, 


Stone Shoe Co., New York 

Sterlind Shoe Co., Brooklyn, 
Yukon) 

A. J. Stigall 


me e. (A. 


A. G. Titus 


Sam B. Wolf Sons & Co., Cincinnati, Ohio 
Lee P. Warner 


Hendrick), | 


| 
| 


Pioneer Shoe Co. (H. L. Whitman) 
Mr. Pulker 

Thos. G. Plant Co. 
Porges 
Shoe 


(Chas. E. Goodrich) 
Lee 
Pontiac Legg) 


Ce: (1. st 
M. W. Reed 
V. L. Rash 

Rebhun Last 
©. Rappleve 
Bion F. Reynolds Co. (FE. A. 


Co. (E. C. Snell) 


Bailey ) 


Shaft Pierce Shoe Co. 

Sinsheimer Bros. & Co. (J. E. Erickson) 
Smaltz Goodwin Co. (A. L. Puffer) 
Harry Schweitzer 

Shirley Shoe Co. (C. B. Barndollar) 
Strout Stritter & Co. (Geo. H. Ferguson) 
St. Louis Shoe Co. (F. M. Brown) 
Chas. Snow 


Thomnson Bros. Shoe Co. 


Geo. R. Vollman 


Weber Shoe Co. (I. H. 
Wise Cooner Shoe Co. (A. R. Martin) 
Louis Weil, Inc. (Louis Coblentz) 

S. Waterbury & Son Co. (R. E. Orr) 


Hartman) 


Hotel La Salle Exhibitors 


M. W. Arnold Shoe Co. 
Chas. K. Allison 
Harry C. Brown 
E. M. Cosley 

A. P. Craw ford 

J. A. Crotty (Gale 
M. S. Eby 
Graham Bros. 
Walter Galvin 
J. P. Hurd 

A. Hartman 
Hannan & Son 
Lester B. Jones 

S. J. Katz 

Geo. N. Labonte 
Harry Leighton 

W. H. Logan 

E. E. Leatherbury 
Geo. Learned 

A. C. Larson 

G. P. Leatherbury 
Wim. J. McGaffee 
A. W. MacNaughton 
I. R. Merriam 

B. J. Mitchell 

E. J. Rafter 

H. I. Silverman 

Slipper City Wood Heel Co. W. B. 
G. a Wood 

Alden kK. Wood 


Shoe Co.) 


Shoe Co. 


Allen 
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CARTOONS SELL “DANCIN’ SHOES” 


Profitable Sale of Evening Slippers Built on 


HE conservative house of 
nl fade Marsh Company of 
Boston recently sponsored the 
biggest splurge this city has ever wit- 


nessed on “dancin’ shoes,” with a 
jazzy ad in several of the leading 
dailies, John Held, Jr., cartoons, and 
twenty-six different patterns. Cutout 
cartoons lent color to the window dis- 
play and formed an effective tie-up. 

Here is the story, as related by 
John A. Manning, merchandise man- 
ager of many departments of this 
store, including shoes: 

“We had an idea that we had never 
played up evening shoes to the full- 
est possible extent,” said Mr. Man- 
ning, “and we determined that this 
one time at any rate, we would have 
a collection of styles, leathers and 
sizes that would make a real show- 


Unique Advertising and Wi indows 


Just in the nick of time for that 
Hallowe'en party 


[re 


<T; 
yt 


- “mdBetin y 


> 


Jordan’s are proud to sponsor these as the 


cleverest newest dancin’-est |} 


dancing shoes 
at an astonishingly low price 


Gold and Silver xid 
Jeweled instep buckles 


Brocaded Swiss leather 
Satin inlaid with kid 


At This unusual price you cannot 
afford to let opportunity pass you by 


10=.:. 


two pairs for 20.00 


WOMEN’S SHOE SECTION, FOURTH FLOOR, MAIX. STORI. 


Jordan Marsh Company 


dancin’ shoes at $10.85 the pair, or 
two pairs for $20.” 

One salesman reported the first 
forenoon’s work, after the appear- 
ance of the newspaper ad, as twelve 
pairs. The majority of customers 
bought two pairs each—many bought 
four and six pairs, for the models 
were unusual. There were flower 
colors, jewel colors, with gold and 
silver trims; there was brocaded, 
Swiss leather, gold and silver kid: 
there was black satin inlaid with kid. 
Jeweled buckles twinkled brightly at 
the instep, or at one side of the shoes: 
there were many strap patterns. 

One of the big windows on the 
Washington Street front of Jordan 
Marsh Company was devoted to a 
display of these ‘dancin’ shoes.” 


Silver blocks in varying heights, 


New York sky-line effect, made pleasing backgrounds 








ing; and so we went into the New York leather market 
and selected the finest of leathers. We then went to a 
Brooklyn manufacturer and specified our requirements. 
We thought of price last.” 

The total investment was well up in the five figures, 
and wonderful results were reported at the end of the 
week’s campaign on “the clecerest-newest-dancin’est 


for silver or gold, or other harmonizing tones. ‘There 
was a goodly display of cut-out cartoons, which orna- 
mented a draped shining background, the black and 
green of these clever cartoons forming an unusual 
and striking color harmony. These cartoons in the wit- 


dow attracted huge crowds. 
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The merchant who still clings to the old dingy, dirty store, pro- 


claims to the world that he does not have faith in his business 


or in himself. The theory that a store may be too good for 
a given location, is al! wrong. The development of movie houses 
over the last ten years illustrates to perfection the modern theory 
that patrons find pleasure, and merchants find profit, in places 
of business that keep pace with the service sold. The next 
movement is to keep pace with progress. 
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H. Baker in Los 
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| YS sphere of elegance. This new beauty in foot 
wear is not for cities alone. It percolates dow: 

\ y through the towns, villages and hamlets, until ever 
\\=- spot in America is trod by footwear perishabl 
wae: pretty, and so pleasing to the eye that the predictio: 
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A BEAUTIFUL SHOE 
ERA IS JUST AHEAD 


In Planning a New Store Consider 
How It Will Look in 1928 


EAUTY must keep pace with the times. Foot 
wear certainly has stepped forward into a new 









is made that merchandise will, in 1928, lift the sho 
stores up to its own beauty and quality. 

It would be folly to advocate parlors and salo1 
for commonplace footwear, but when six dollar shox 
are now sold in shops that are little gems of light an 
color, the future is not far distant when all store 
must improve. What strange doctrine to preach ai 

ter a vear of profitless prosperity, and yet it has been demor 
strated in other lines of effort—the more attractive the plac 
of doing business, the more opportunity there is to ask 
price commensurate with the beauty of the merchandise. 

By and large, the country over, the standard of shoe stores 
might properly be said to represent the design of 1900, rath« 
than that of 1928. The greatest forward step in pulling u 
stores to the merchandise will be made next year. 

Faith, forwardness and fear are the prime motives for th 
constant changes taking place in progressive shoe stores 
When a business man will spend from three to ten thousan« 
dollars in alterations and improvements on his property, it is 
proof positive that he has faith in himself, his line of e1 
deavor, his business policy and his community. 

The merchant who still clings to the old dingy, dirty store, 
proclaims to the world that he does not have faith in his 
business or in himself. The theory that a store may be too 
good for a given location is all wrong. As a proof, see the 
Thrift Store out on Main Street, Cincinnati. This store is 
in a cheap location relatively, yet since installing their new 
front their business has tripled in a year. 























¥ is not the age of an institution, but its personnel that 
tells the story of its faith and progressiveness. Henry 
Ford’s recent business maneuver illustrates a forward move 
ment of beauty in common cars. 

Fear of competition is a third reason. If there were onl) 
one store in the town, there would be no inviting places to 
shop. The thought that some other store would look more 
attractive, and thereby get more business, would not arise 
This fear. causes, or should cause, a wholesale number of 
needed improvements to be made. 

A chain store head, asked how he came to select a certain 
Ohio town as a suitable place for a branch store, replied: 

“Look at what they now are. There is not one live one 
in the whole lot.” 

Why should beautiful shoes be sold in other than beautiful 
stores ? 

The answer to this query is being supplied in form and 
color by every principal shoe distributing center of these 
United States where the new note in footwear intriguing pub- 
lic interest for 1928 and the years to follow is accompanied 
by artistic and otherwise attractive footwear salons. Recent- 
ly the manager of the country’s largest producer of shoe store 
interior equipment said: 

“IT am going to Europe early the coming year to study the 
color effects in interior decorations, which are as certain to 




























December 31, 1927 


People who work 
i shoe stores usu- 
ally spend more of 
their waking hours 
there than they do 
athome. Why not, 
therefore, utilise 
objects of art? 
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be more generally accepted in this country as it is that we shall con- 
tinue to have shoe stores. 

“I was in New York City recently and some of our New York 
organization insisted that I go down to the harbor and inspect the 
‘La France,’ that new ocean liner which has been decorated along the 
newer lines of bright colorings. I went-; and in this, too, we must rec 
ognize the approach of a new era in blending brightness in interior 
finishings. We have it now even in men’s clothes, and this breaking 
down of a barrier in the minds of men as applied to their personal 
apparel is a preliminary to the changes toward brighter salesrooms 
in retail establishments.” 

The renaissance of decorative designs and their interpretation in 
colorings is not strictly new to readers of this publication, although 
the change from somber to brighter hues has yet to meet with in- 
creased acceptance before it is removed from the novelty class. 

Mankind yearns to express himself and it is this self-expression 
which is taking place in personal attire and such other outward ex- 


pressions as designing and building homes, whether they be homes 
for domestic or commercial occupancy. 
The toning up of shoe stores isn’t an extravagance; it is an item 


of practical business economy. The old shoe store invariably had a 
habit of holding on to its merchandise long after its salability had 
departed. The new shoe store puts a fixed limit on the amount of 
shoes to be carried. The shoes are watched daily, and are moved 
monthly, rather than semi-annually. 
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ury of settings Vew 
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suggestion of 
lux- 


ake a study of 
modern art. It 
permits by simple 
centerpieces and 
calored drapes a 
new world in win- 
dow display. New 
fixtures are not 
expensive com- 
pared with results 
obtainable 








PAUL POIRET, the noted French couturier, 
M ¢ Now in this country giving a series of lectures 

on fashions, recently remarked that American 
women are leg conscious but not stocking conscious. 
What he meant was that our women, for the most part, 
choose their hosiery without regard to its relation to the 
rest of the costume. American women, M. Poiret 
charges, are sheep-like in following some leader who 
decrees that one particular shade or color in hosiery is 
“the fashion.” 

Perhaps there is some foundation for this charge, but 
there is sweeping over the hosiery trade a new idea, that 
of hosiery colors definitely related to costume and shoe 
colors. The wearing of any one of the many “nude” 
shades in hosiery without regard to the color of the cos- 
tume or the shoe is definitely passé with all smartly 
dressed women. While light hosiery prevails and will 
continue to prevail, the tonal qualities must bear a defi- 
nite relation to the shoes and the costume. 

For this reason the Spring, 1928, season promises to 
be a bit intricate for the merchant. He must know his 
shoe and costume colors before he can buy his hosiery 
intelligently, or, fully as important, resell it intelligently 
to his customers. 

The new Spring hosiery colors are in the making. 
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M. Poiret explains what he means by “stocking consciousness” to a group of Smith College 
girls, while a guest of George McCallum, the hosiery manufacturer at Northampton, Mass. 


LEG CONSCIOUS OR STOCKING CONSCIOUS? 


A New Idea Invades the Hosiery Market 
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Hosiery manufacturers have spent more time and mone 
in lining up the shoe and costume colors and then select- 
ing hosiery colors to blend, than ever before. With such 
shoe colors as white jade, honey beige, shell gray and 
roseblush, there is every indication that hosiery to match 
will be in order. The highlight of color in hosiery for 
the coming season will, of course, be in the “natural 
beige” range, those beiges with just a tinge of yellowish 
or rosy cast. A whole series of light browns to match 
and blend with the brown tones in shoes and costumes 


has been produced. 


NEW color, white jade, to match the shoe color, 

has been brought out. This will be worn, it is ex- 
pected, not only with shoes of the white jade or very 
pale beige cast, but with white shoes as well. Slightly 
darker beige tones, those of the sunburn cast, also will 
be worn -with white footwear. The pale neutral beige 
shades in hosiery also will blend well with the gray tones 
that are sponsored in spring costumes. 

It is certain that the pinkish nudes of last spring will 
be less smart than the newer “neutral” tones in hosiery. 
The yellowish casts of beige and nude, which have been 
selling well this _fall and winter, may continue into early 


, spring, but as the season progresses there is sure to be 


a tendency toward the more neutral and paler shades. 
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HOSIERY SHADES CLOSER TO SHOE COLORS 


New Spring Hues Fostered by Textile Color Card 
Association Show Finer Blending 


N presenting the official hosiery color card for the 

spring and summer seasons of 1928, the Textile 

Color Card Association of the United States, Inc., has 
included the official shoe and leather colors promoted by 
the Tanners’ Council, National Boot & Shoe Manufac- 
turers’ Association and the National Shoe Retailers’ 
\ssociation. 

The ensemble movement in its relationship to color, as 
frst promoted by the Textile Color Card Association, 
has become the leading motif in fashion. Through the 
efforts of the Association, industries have been united in 
working out.their seasonal color programs, so that today 
the ensemble is a thing of real beauty, tuned in perfect 
color harmony. 

Because of this movement fashion insists upon a 
closer keying between the shoe and the hose, which in 
tun must key with the garment, hat or accessories, 
tither by matching, blending or contrasting. The Asso- 
ciation, therefore, has reproduced several of the shoe and 
garment colors in its hosiery collection. 

The twelve hosiery colors portrayed on the new card 
are: 

White Jade: A dusty pastel—the color of Chinese 

Imperial white jade. 
Honey Beige: A beige as golden as strained honey. 
Tansan: A light, sandy tan. 


Kose Nude: A nude with a rose-blush tinge. 
Tawny: A dull, soft beige like birches in the sunlight. 
Pawnee: A beige—suggestive of the coppery skin of 
the Pawnee Indian. 
Grége: An illusive shade, neither grey nor beige, but 
midway between, and of the “natural” genre. 
Metallique: A shade that simulates antique metal with 
a bronze tinge. 
Sandalwood: A light rosy brown. 
Marron Glacé: A medium brown with roseate cast— 
like the sugared chestnut. 
The seven shoe colors are: 
White Jade. 
Honey Beige. 
Shell Grey. 
Plaza Grey. 
Rose Blush No. 2. 
Marron Glace. 
Stroller Tan. 


ir 


The entire beige family in “Natural” beiges, slightly 
yellow-toned beiges and rosy-tinted beiges, will be fea- 
tured by fashion as the outstanding color note. Emphasis 
is placed on the “Natural” as the newest type, hence the 
shades covering these beige classifications are of utmost 
importance to the hosiery and shoe industries. 
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considers platform 


Maurice P. King, of Washington, ci. 
industry in 1928. 


foot health, to be the greatest ae yen tone: for the 
incorrect walking at the 











esti- 





T 
mated that foot defects cost the 
United States last year approxi- 
$100,000,000 in 

due to enforced absence of 


has been conservatively 
S. J. Brouwer of Milwaukee 
believes that 1928 will show 
greater progress toward foot 
intelligence by the trade and 
the public than in the past 
period of ten years, which 
decade lifted foot fitting higher 
professionally than in the en- 
tire experience of the shoe 
industry before that time. 


mately economic 
waste, 
workers from their employment, im- 
paired efficiency and lowered pro- 
duction capacity. 

Of the 118,000,000 persons in the 
United States, 106,200,000 are 
afflicted with abnormalities of their 
feet, ranging from corns to fallen arches. 
sufferers 96,000,000 are women. 

The improper use of shoes is at the root of 90 per 
cent of all foot ailments and includes the untimely use 
of high heels, short vamps, tight-fitting shoes and—most HE | 


Of these walk. 


alarming of all—the wearing of one pair of shoes several 
hours at a time without changing to another pair. 

The healthiest body with defective feet is like an ex- 
This being the case, nine out 


of the shoe 
pensive car with flat tires. 
of every ten persons are pounding the pavements on 
flat tires, causing direct shock to the nervous system. 

It is an undisputable fact that shoe retailers are taking 
a better interest in the feet of their customers. Few 
high grade stores can be found today that do not have 
valuable lines of correct shoes, or, if you still prefer to 
call them such, orthopedic shoes. 

Practically all shoes, if they are adapted to the type 


safeguard. 


rect shoes. 
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work before the public, 
These girls demonstrated correct and 


Eastern States Exposition at Springfield, 


GREATEST FOOT HEALTH YEAR AHEAD 


which they are fitted, 


We think we 
Can we afford the time to be ill ? 
\Walk ten minutes for every hour you ride. 


stores 
operatively with the foot doctor 100 per cent. \Nine- 
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of feet over 


will produce the right amount of 


exercise when walking. 


Distress in the feet is evidenced 
in the features. 

Correct shoes will do more to keep 
a face vouthful than all the cos- 
metics on the market. 

Twenty years ago we all walked. 
Now with the 
Ford it is predicted that nobody will 


coming of the new 


cannot afford the time to walk. 
A good rule to follow: 


ast nine months has foretold the coming ortho- 
pedic year. During that time cooperation between chi- 
ropodists and shoe stores has increased until 70 per cent 


in this country are working co- 


sS 


teen hundred and twenty-eight will add at least 25 per 
cent of the remaining 30 per 
will establish a record year for orthopedic shoes. 

It is the foot health of your customers that you must 
If the human body is no stronger than its 


cent. This cooperation 


weakest point, feet come in for a lot of attention. [his 
attention on your part means the correct fitting of cor- 
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The shoe store and repair shop, located in the “West 
End” of South Bend, Ind., where Paul O. Kuehn gained 


his first knowledge of shoe selling. 


The central figure 


is Paul. This picture was taken twenty-seven years ago. 
To the left is Paul as he is today. 


Where Beauty Sells Footwear 


A History of Store Architecture 


N illustration of the progress 
made in store architecture 
and window trim is depicted 


step by step in the business history 
of one of the directors of the Na- 


tional Shoe Retailers’ Association, 
Paul O. Kuehn, of South Bend, Indi- 
ana. And, with the development of 
artistic expression concurrent with 
commercial progress, there is record 
of human interest as significant as 
it is deep. 

Better to visualize the whys and 
wherefores for certain features of 
the latest shoe store which 
Paul Kuehn opened three 
months ago in his home city 
of South Bend, let us hark 
back thirty years to gain a 
glimpse of the influences 
which contributed to the 
mental background of the 
man who now produces an 
establishment which, so far 
as the retail shoe trade is 
concerned, is pronounced in 
a class not yet exceeded in 
the experience of The Kaw- 
neer Company, well known 
makers of store fronts. 


Henry Sanger. The amount involved 
was some thirty dollars. Paul him- 
self first saw the light of day or the 
shadows of night in Indiana, and at 
the age of thirteen was apprenticed 
to his uncle, Henry Sanger, who had 
also removed to this country and in 
1899 was conducting a combination 
shoe store and repair shop in the 
west end of South Bend. 

Out there. in a small salesroom, 
half factory because of the repair 
work conducted, Paul Kuehn devel- 
oped character building with a knowl- 


The fruit of Paul Kuchn’s labors and the realization of 
This store at 125 South Michigan 


edge of shoemaking and gained an 
insight into shoe selling which has 
colored, guided and guarded his en- 
tire career. 

Working long hours for a few dol- 
lars a week and to discharge the ob- 
ligation inherited from his father, 
young Kuehn learned the greatest of 
all secrets of salesmanship—namely, 
to talk ‘with’ instead of ‘at’ the pros- 
pective buyer. 

After three years of apprentice- 
ship in Henry Sanger’s employ, this 
industrious and mentally acquisitive 
lad recognized the beckoning 
of opportunity in an offer by 
one of South Bend’s veteran 
shoe merchants of the “old 
school” to come downtown to 
work. The “pay” was bet- 
ter, raised to five dollars per 
week, and in the new “job” 
Paul didn’t have to sweep 
the rugs. With a determina- 
tion to learn, he added in 
the new position a closer, 
keener knowledge of stock 
keeping, gained an insight of 
window trimming necessary 
for a store competing for 
“downtown” trade, and ap- 


Back in the last century, 
well toward its close, Paul 
Kuehn’s father, then in Ger- 
many, incurred an obliga- 
tion due his brother-in-law, 


his life ambition. 

Street, South Bend, Ind., was the first of three stores 

planned and conducted by Mr. Kuehn. Opened in 1921, 

it was completely destroyed by fire February 1, 1926. 

Note the individual island cases in the foreground of 
the entrance and used for single pair displays. 


plying in a practical way the 
knowledge thus gained he 
tinged the methods with 
ways of his own devising. 


















own name. 






fering ability. The churning of 
American business was under way 
then, as it is now. When other 
salespeople had the advantage of 
“first call” on the floor and either 
through inability or carelessness 
were unable to effect a_ sale, 
young Kuehn was eager and will- 
ing to take the “turn-over” cus- 
tomers and with his tact and deter- 
mination strive to turn failure into 
success. 





















NE thing Paul Kuehn ever did 

—he met opportunity half way. 
One evidence of this mental expect- 
ancy prompted him always to be 
found at the front of the store, a 
trait which he perpetuates in the 
salespeople of his own store by plac- 
ing a wide bench at the front of his 
store where visitors will promptly re- 
ceive attention from his salesmen. 

Back in the old days, percent- 
ages and p. m.’s were yet to be 
heard of by the salespeople paid 
straight salaries. And in this re- 
lationship with his fellow men re- 
pressions was to be acquired 
while learning the “inside” of the 
shoe business through exerting a 
willingness to accept less salary 
than some of his fellow workers 
because the “other fellow” was 
shouldering responsibilities at 
home the learner had yet to as- 
sume. 

It was during these ten years 
of experience that Mr. Kuehn’s 
attention was first drawn to 
THE BooT AND SHOE RECORDER. 
How much of his success he owes 
to the practical suggestions 





Interior of Mr. Kuchn’s first store operated under his 
That “a burned child dreads the fire” is ex- 
emplified in Mr. Kuehn’s new store, opened this fall, 
and wherein every section of shoe boxes from floor to 
ceiling constitutes a separate unit container, whereby it 
is possible through a moment’s effort to detach the sec- 
tion from the store wall, ready for transport. 


Naturally there was in process back in that family 
shoe store the weeding out process which characterizes 
every business establishment employing men of dif- 
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Upper, outer corner section 
of vaulted ceiling and show 
window in the vestibule of 


the new Kuehn store at 
South Bend, Ind., a Gothic 
and Moorish combination. 





A night view of the new Kuehn store, located 

at 120 South Michigan Street, South Bend, 

Ind. Located directly on an alley, the front 

has been architecturally planned to increase 

and enhance the disblay values of this ex- 
ceptional store front. 
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The South Bend, Ind., shoe store of Paul O. Kuehn, 
This store, opened last October, constitutes an expres- 
sion of beauty and service approximating the artistry 
of American footwear. 
placing the estimation accorded fine shoes past the merely 


Such a store goes far toward 


utilitarian class. 















printed in this paper’s pages he 
frankly admits himself unable to es- 
timate, but the warmth of his tribute 
to the publication, wholly voluntary 
on his part, indicates the place the 
paper occupies in his regard. 

Here, too, at the “Baker” store in 
the person of a fellow salesman he 
met his future partner, Alfred J. 
Klingel, with whom Paul Kuehn first 
entered the shoe business “on his 
own” under the style of ““K-K Shoes.” 
It was a step that required courage 
and application, but both “boys” had 
the courage of their convictions and 
a little money so they rented the 
premises, 20 by 40 ft. opposite the 
“Oliver” Hotel and from those 
limited quarters built up a business 
in excess of $100,000 annually. Both 

partners participated in the sell- 

ing, which ultimately required 
seven salespeople in the little 
room which had seating capacity 
for but twenty customers. In 
talking of this stage of his prog- 
ress, Mr. Kuehn said last week: 

“Not until I was at work in that 

«store under the new arrangement 

with my own money and credit in- 
volved did I realize the true mean- 
ing of that term—personal follow- 
ing. In it then I recognized 
personal friends who were frient- 
ly first because of service rel 
dered during the days that I was 
in the employ of someone else and 
who now came to me to buy thelr 
shoes. The good will thus estab 
lished and cultivated became my 
most active asset. 
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Kuehn. 
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“In starting our business, 
‘Al’ Klingel and I decided 
upon a merchandising policy 
which embraced low priced 
shoes as well as the better 
grades. And it was these 
better grades which sold for 
us. In other words, our per- 
sonal following determined 
our market. 

“A business ‘goes’ to the 
extent that the owner gets 
behind it and causes it to 
‘go.’ In this first experience 
on my own, the labor did not 
lessen, and in fact the ap- 
plication necessarily in- 
creased. It was one of my 
responsibilities to care for 
all of our accounting during 
the evenings. And you may 
be sure that there were many 
evenings when my own fire- 
side or a game of pinochle 
might have supplied far 


more relaxation than daybooks and 
stock records. 

“And then in 1921 our partnership 
was dissolved and I engaged in busi- 
ness wholly on my 
sponsibility. 


individual re- 


“ ERE was a step that was one 
of the most outstanding in my 
entire business career. One of those 
contrasts was the change from a side 
street to a main street location. 
Among other things it involved an 
increase in rental from something 
like $125 a month at the old location 
to obligating myself over a term of 
years for an annual rent payment of 
$10,000. In 1912, also, I had joined 
the ranks of the ‘Benedicts’ and thus 
added to my responsibility. 
“I have never knowingly gambled, 
and how to take the step while still 


the store. 


awaiting buyers. 


A view of the Kuehn store lobby, taken from within 
Study the small center window display as 
an excellent utilisation of space. 
the camera has caught a trian 
foot shelf seat used by the Kuchn salespeople while 
A view of the hosiery section is scen 


at the right. 


protecting the welfare of those whose 
safekeeping was entrusted to me was 
a question on which I thought often 
and long. 

“And then, when considering the 
change which would involve consider- 
able responsibility or the assumption 
of more responsibility, I did another 
thing. I made a survey among busi- 
ness men as to whether the proposed 
step was an advisable move for me 
to make. But I have to admit that I 
confined my ‘survey’ to men I knew 
to be natural optimists. In this con- 
nection I shall never forget a state- 
ment which ‘Herb’ Lape made. For 
years we had sold his shoes in a 
steadily increasing volume and not 
infrequently I’d gone to Mr. Lape 
for counsel. When I told him of the 
plans I had under consideration, he 
promptly said: 


Interior of South Bend, Ind., shoe store of Paul O. 


Kuehn. 
165 feet. 


The depth of this double departmented store is 


At the extreme left 
gular section of the four- 
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“*Go on, Paul. We're all 
with you. Get the “Main 
Street” location and every- 
body will get on the band- 
wagon with you.’ 

“And they certainly did. 

“Shakespeare once wrote: 
‘costly thy habit as thy purse 
can buy,’ and something 
along this line must have 
prompted me to obtain an 
especially attractive store- 
front for my new store. In 
the window displays of mer- 
chandise I always talked to 
a certain clientele from a 
regular position. I deter- 
mined that my store should 
be an establishment with its 
special departments; not a 
family store in the common 
acceptance of that term. 
One show-window was dedi- 
cated to exploiting young 
ladies’ shoes at prices rang- 
ing from $7.50 to $13.50 per 
pair. This happened to be the left- 
hand show window, and _ straight 
back through the store that side of 
the building was devoted to the same 
class and character of merchandise. I 
did the same with my mens’ shoes, 
with the children’s shoes, and so on. 
This idea was thought out before the 
store front was ordered and was the 
motivating thought which prompted 
me to have not only a main entrance 
or center door but two side doors— 
one at either side of the center en- 
trance. This formed a ‘screen,’ as it 
were, for my business visitors, and 
to a very large degree it became pos- 
sible to judge why a visitor entered 
the store by noting the entrance 
through which the customer entered. 
A traveling salesman or a pair of 
shoes being returned would invari- 
ably come in through the main door, 

[CONTINUED ON PAGE 285 | 


A novel method of dividing departments in a single- 


room store. 


“Foot Fashion” and the “Foot Favor” 


The interior display windows separate the 
divisions of the 


new Pau! O. Kuehn store at South Bend, Ind. 
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Men’s Campaign Is Booming 
Many Columns of Free Publicity Already Given by 
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Newspapers—to Be Discussed Further 


ODAY, with the campaign to 

] double the men’s shoe business 

less than six months old, the 
movement is so well understood and 
so substantially supported from 
every angle with which contact has 
been made, that it can be definitely 
stated that the campaign is a surety. 
At the meetings of the N. S. R. A. 
at Chicago in January, and followed 
by the Boot and Shoe Manufactur- 
ers’ meeting in New York shortly 
after, it is certain the Four-Year, 
Four Million Dollar Campaign will 
receive further impetus. 

With increasing frequency, we 
now hear the question, “When does 
the campaign start?” This, of 
course, means “When does the na- 
tional magazine advertising start?” 
As a matter of fact, the publicity 
has been under way for months. 
Column after column has appeared 
in the press, read with equal interest 
by tanner, manufacturer, re- 
tailer and consumer. Although 
all this has been preliminary 
and a part of the fund-raising 
section of the campaign, never- 
theless because of it the atti- 
tude of the retail merchant 
toward his men’s business has 
been changed. He now realizes 
not only its serious situation, 
but begins to sense that some- 
thing can be done about it, and 
“that something” is the pro- 
posed Four-Year, Four Million 
Dollar Campaign of publicity. 

Even the average man is be- 
ginning to realize that there is 
something stirring. He admits 
when talked to that it is true 
that every other detail of his 
dress has had far better style 
attention than his footwear. 
He is beginning to realize that 
in the past several years he has 
allowed many other things 
which have come forward in 
these fast moving years to 
crowd into the family income. 
Practically every other com- 
modity has talked to the man 
through the means of persistent 
national advertising, with rea- 
sons why this new thing or 


at N. S. R. A. Convention 


that new thing should be his next 


purchase. The men’s shoe business 
has never talked collectively to the 
men collectively about shoes as 
shoes. This has only been done in- 
dividually by manufacturers or re- 
tailers. 

To organize such a nation wide 
publicity movement is no small task. 
To interest some 50,000 retail shoe 
dealers and 600 manufacturers and 
allied industries requires time. As 
in all cooperative campaigns of this 
sort, there are three phases. First, 

etting the interest of the industry 
by a clear cut presentation, in print 
and in person, of the facts, causes 
and methods of correction of the 
~roblem. Second, assembling the 
funds necessary for the carrying out 
of the campaign. Third, putting 
over the campaign itself. The first 


step has already been accomplished. 
Never in the history of American 









business has a movement been so 
much discussed as the proposed 
Four-Year, Four Million Dollar Cam- 
paign in the interest of More Men’s 
Shoes. The second step, after less 
than three months of actual solicita- 
tion, is well under way, not only in 
actual amount of money already in 
the bank, but by an even greater 
amount of money still in the hands 
of the beneficiaries of the movement, 
both manufacturers and retailers 
who for various reasons have not as 
yet converted their expressed inten- 
tion to participate into actual evi- 
dence backing up their intention. As 
the budgets for the year 1928 are 
now being formed, and with the two 
big national meetings of retailers 
and manufacturers taking place in 
January, it seems certain that before 
Feb. 1 the very necessary financial 
phase of the campaign will have an 
even more substantial aspect than 
the really satisfactory situa- 
tion as it exists today. 

When this financial assur- 
ance is definitely in hand, the 
plans for the publicity, the 
merchandising, the dealer co- 
operation, and all the many 
other units which combine in 
the great persuasive fabrics of 
publicity to the 5,000,000 men 
of America, can be rapidly put 
into effect in millions of printed 
pages to interest the men to 
pay more attention to their 
footwear. 


HEN the N. S. R. A. di- 

rectors decided upon the 
big plan in July, it took confi 
dence and enthusiasm to launch 
the movement. When the ad- 
vertising counsel saw the vision 
of what could be accomplished, 
it took confidence and enthusi- 
asm to put their organization 
and their resources into the 
preliminary stages of the move- 
ment. When the first men 
“signed up”—those pioneers in 
both branches of the industry 
who backed their faith with 
funds—it required confidence 
and enthusiasm. 
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It’s the hope that he will gain a new enthusiasm for 
their style that drives a merchant to market—for shoes alone 
are incidental. 
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QUALITY CHARACTER 


SLIPPERS!! 


“KOZY KOMFORTS” 
A WONDERFUL—MOST COMPLETE SLIPPER LINE 


A STYLE FOR EVERY DEMAND 
LEATHER — SATIN — WOOLSKINS AND SUEDES 


ON / MORRISON HOTEL 
DISPLAY ROOM 1537 
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“THE 1928 SLIPPERS’—ON ROAD—JANUARY 15th 
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KOZY KOMFORT SHOE MFG. COMPANY 
1701 RICHARD STREET MILWAUKEE, WISC. 
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Meet Mein 


N.S. R. A. Convention 


See the Shoe 
Joyfully Accepted 
in Hospitals as 
Well as Homes 

























( 
n 
8) 
N 
In Stock ' 
i. A 
No. 1185—Pearl Elk Blucher Oxford, Rubber Lift be 
Heel. In Stock; widths AAA-E. a 
ppahdns beads Dainese eeeteee 2 
No. 1155—Black Kid Blucher Oxford, Rubber Lift 
Heel. In Stock; widths AAA-E. Or 
BN Se sseccvescceccevchaeppetanss setneses $3.50 co! 
DD icbtieds +000 0ess00esegneebebes sonense $4.00 
No. 1135—Same as above, Brown Kid. In Stock; No, 1313—-Beltyweod Ten Coll tus her Oxford, Rub- Se 
. ber Top Heel. In Stock; AA-D widths. 
AA-D widths. _ 


ecco eee eee eee seers eee eseeseeseseeses essence s oQIeI 38 VFO «eee eeeeseeeeeeeeeeeeeeeeereereeeseseeeeeee 


SHAFT-PIERCE SHOE CO. pa atind Sect 





Display Rooms 
CONVENTION if re VENS HOTEL 
BooTH 29 


Rooms 1211-1212 
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Chicago! 


n | January 9-13th 


Made by the ACROBAT Process 


Originally designed to satisfy an insistent demand from 
nurses. Its reputation as an ideal comfort shoe rapidly 
spread to all women who are much on their feet— 


Nurses, Clerks, Teachers, Demonstrators, Housewives. 


Not a Corrective Shoe 


A preventive shoe that provides delightful, all-day com- 
fort. Made by the famous Acrobat Process whose pat- 
ented features protect thousands of children’s feet from 


future troubles and mal-development. 


Our line of ACROBAT Shoes for Spring merits the 


consideration of any buyer of children’s quality shoes. 


See the Clara Barton and Acrobat Displays at the Con- 
vention or write for latest catalog. 


Makers of ACROBAT Shoes 


Display Rooms 
PALMER HOUSE 


ROOMS 802-803 
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STYLE 54 
Lindy Cork Elk Sport. 
Drisole Bottom. 
Boys’ BC-D 
Youths’ BC-D 
Little Men's B-C ‘D> 











STYLE 51 
Tan Calf—Alligator Trim. 
Boys BCD . . $3.50 
Youth’ BCD . . 3.25 
Little Men'sBC-D 2.90 
Style 53—Same in Black. 











STYLE 259 
Brown Grain Elk Sport. 
GroCord Sole. 
Boys BCD . 
Youth’ BCD . 
Little Men's C-D 








Teeple lasts are one 
width, combination 

back part, with over: 
standard forepart, 
and flat, broad ball 


measurements: ::- 

Always profitable, 

re all styles 
stocked during 
size-up season 





During 


N.S.R.A. 


fofe]. As, BE Le), | 


MORRISON 


HOTEL 
ay 
te 











STYLE 251 
Tan Calf 
Cherry Patent Piped 
Boys’ BC-D 
Youths BCD . 
Little Men's C-D 
Style253,Same in Bk.C 











STYLE 58 
Dinty Black Calf 
Boys BCD . $ 
Youths’ B-C-D , oa 
Little Men's BC-D 2.9 
Style 60—Same in Dint 
Tan Calf 























STYLE 252 
Black Calf 
Boys’ BCD . 
Youths BCD . 
Little Men’sC-D . 
Style 250—Same in T 
Calf. 
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To our Customers—connois- 
seurs of fine feminine footwear ~ 
—we gratefully acknowledge 
your loyal patronage. Your 
orders have vo.ced full appre- 
ciation of our achievement. 


To you and to all who buy 
with an eye to beauty, anda 
mind to profit, we extend a 
cordial invitation to view our 
Spring Models, displayed dur- 
ing the Style Show at 


Hotel Morrison 
Rooms 1639-1640 
Chicago 
COLELLA & LEIGHTON 


Shoemakers 
LYNN, MASS 


Boston Salesroom : Statler Building, Room 532 
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Copy This Memo— 
and Keep It in Your Pocket 
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THE CHARLES MEIS SHOE CO. 


CINCINNATI, OHIO 
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No matter which way you look at it, the name 


PIED PIPER 


= ranks pre-eminently as the most outstanding success in the children’s 
shoe business. 
REASONS: (1) Patented and basically different process of shoemak- 
ing. (2) Comprehensive stock dept. (3) Unique and far-reaching adver- 
tising and merchandising cooperation. (4) Many other conclusive rea- 
sons. 


ce 


il 


| 





PIED PIPERS AT CHICAGO, JAN. 9-12 
Rooms 1425-1426 


MORRISON HOTEL 


Marathon Shoe Co 


WAUSAU, WISCONSIN === 
New York Office: 607 MarbridgeJBldg. 











LOOT AND SHOE RECORDER December 31, 1927 


The Men’s Shoe 


No. 112—Black Lustrous Calf Oxford, 
Big Boy Last, Tailored Stitching, 
Criss-cross Foxing Stitching, A to 
D. Price $3.85. 


No. 111—Tan as above—a real colle- 
giate brogue for summer wear. 


Price $3.85. 


The Greatest 
Improvement since the 


Advent of the Rubber Heel 
>" 
The Sox Saver 


One-piece seamless quarter liner, 
which makes the inside of the 
heel as smooth as a china cup. 
Wonderful comfort. Economy in 
hosiery. Men want it! 


Save Sox —Win Customers 


More Sales--More Profit 
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e| Sensation of JOD 


No. 519. Tiger Tan Willow Calf 
Blucher Oxford, Hippo Last, 
Ato D. Price $3.50. 


No. 520—Black, as above. Price 
$3.50. 











Honest to Goodness —12 Hour 
“In-Stock” Service 


The Morris Stock Boy is on the move as 
soon as your order arrives by mail, tele- 
graph or telephone. All widths of all styles 
are ready, in stock. Our central location at 
Quincy, Illinois (look at the map), puts us 
one to three days nearer to you. Try it! 


MORRIS BROS.SHOE CO. 


% Space 39 
MANUFACTURERS MEN S WELT SHOES | 0 ~. , 


Exhibition 
Stevens Hotel, Chicago 
January 8th to r1th 





Pin 
MORRIS BROs. SHOE © £0 Your letterhe 


0., Qui 
O Send dealers’ — 


handbook. 


8 on order ateache,a seaman, 
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“Mac” 


Welcomes 


You 


When it comes to making a fellow feel 
at home—and providing for everything he 
wants, and then some—there’s no one any 
livelier on the job than Thomas McWill- 
iams, who has taken care of the shoe fra- 


ternity each time the N. S. R. A. has held 


its convention in Chicago. 





Mac will be busy during this show with 
seven floors taken by St. Louis alone—but 
try and catch him at a moment when he 
won’t greet you with a smile and quick 
action when something’s needed! 


You'll like Mac’s welcome because 
there’s something back of it. 








Meet “Bessie”— 


Miss Bessie Rawitch 





Being Mac’s secretary, she will have a good deal 
to do with the details of service conducted thru 


his office. 


She will see that you get mail and messages 
promptly and keep a close check on everything 
that can be done to keep you happy. 


Mac and Bessie are determined to make you 
enjoy your stay at the Morrison—this time and 


every time. 


ESAT, re 
parce, cee: A LOE AME CEERI: BOR LTE TRAST: LMR RA LF RRO De 
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A Cordial Welcome 


from the 


MORRISON HOTEL 


MADISON AND CLARK STREETS, CHICAGO 
to All Attending the 1928 N.S.R.A. Convention and Footwear Exposition 


E have always felt it a privilege 
W: entertain members of the shoe 

trade, with whom our relations 
have always been of the pleasantest 
nature. We have had the pleasure of 
welcoming many hundreds of them here 
during the past year. 


1944 Outside Rooms with Bath 
$2.50 Up, Single; $4 Up, Double 


We have heard many favorable comments 
from them on the completeness of our 
equipment and service. Every room is 
outside, with private bath, circulating 
ice-water, bed-head reading lamp and 
Servidor. Every floor has its own house- 
keeper, and all guests have garage privi- 
leges. 


Chicago’s Most 
Central Hotel 


At this location the subleases pay all the 
ground-rent, and the saving is passed on 
to the guests, so that rooms are rented 
here at little more than half the figure 
they would cost in any other leading 
hotel in the city. 


The Terrace Garden 
and Boston Oyster House 


The fame of this historic location is 
largely due to the individual character 
of the Boston Oyster House, a Chicago 
landmark for over half a century. The 
Terrace Garden, also, has won national 
celebrity with its delicious menus, viva- 
cious dance music, and brilliant enter- 
tainments. Its programs are broadcast 
from WBBM. The Cameo Room, 
seating 2000, offers ideal conditions 
for trade meetings and conventions. 


The New Morrison, when completed, will be the world’s largest ond 
tallest hotel, 46 stories high, with 3400 rooms. 


Write for Reservations or Telephone State 8700 
Special Convention Rates on Application 
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Fashion’s Every Whim 
Is Reflected in Reliance Shoes 


The Harding 


Featuring a modish 
narrow toe—20/8 heel. 


Bebe 


With extreme round 
toe and short vamp— 
20/8 heel. 


Patsy 


Featuring a short 
vamp on less extreme 
toe—19/8 heel. 


Come!—See These 
Outstanding Shoes 


In Boston—At the Copley 
Plaza Style Show, January 
3, 4, 5—Rooms 211-213. 


In Chicago—At Congress 
Hotel, Rooms K6 and K8 
during National Show 
Week. 


Reliance offers an exceptional va- 
riety of style in patterns, lasts and 
heels, to retail profitably at 5 and 6 


dollars. 


Come! Join the enthusiastic cus- 
tomers of Reliance who have ex- 
perienced a real “kick” in the speed 
of Reliance style—who have de- 
lighted in the extra measure of 
quality which Reliance produces— 
who have found real profit in han- 
dling Reliance shoes. 


RELIANCE SHOE CoO. 


BEVERLY, MASS. 
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EXHIBITORS 





S|. LOUIS 
CHICAGO 


JANUARY 9, 10, 11, 12, 1928 


Every St. Louis shoe manufacturer will exhibit his line at the 
Morrison Hotel, Chicago, during the N. S. R. A. Convention. 
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During the N. S. R. A. Convention 


All St. Louts 


will display 


Morrison 































Boyd-Welsh Shoe Co. Chouteau Shoe Mfg. Co. 
(8th Floor) (6th Floor) 
Brauer Bros. Shoe Co. Cunningham Shoe Co. J 
(4th Floor) (7th Floor) 
Brown Shoe Co. Friedman-Shelby Shoe Co. 
(Parlor G and Rose Room) (10th Floor) 
Capitol Shoemakers, Inc. Hamilton-Brown Shoe Co. 
(Sth Floor) (Parlor E & F) 
Central Shoe Co. Independent Shoe Mfg. Co. 
(Parlor H) (Rose Room) 





Tweedie Footwear Corp. 
(7th Floor) 
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Manufacturers 


at the 


Hotel «+« 











Johansen Bros. Shoe Co. Pedigo-Weber Shoe Co. 
(5th Floor) (3rd Floor) 


Johnson, Stephens & Shinkle Peters Shoe Co. 
(7th Floor) (10th Floor) 


W. H. Lampe Shoe Co. Rice-O’Neill Shoe Co. 
(9th Floor) (6th Floor) 


John Meier Shoe Co. Roberts, Johnson & Rand Shoe Co. 
(5th Floor) (18th Floor) 


The Moore Shoe Co. Samuels Shoe Co. 
(9th Floor) (6th Floor) 


United Shoe Mfg. Co. 
(9th & 10th Floor) 
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— PARADISE SHOES — 


CHICAGO STYLE SHOW — MORRISON HOTEL — ROOMSS 419 to 432 


it C e [ncom 10 ( i] rable 7 
Df Styl soucn ul anol 
raceful_fines of 


CF. 


Paradise Shoes” 
haps » Inspire eo} 


} hers S lt a 


“BILL Y” 


EE 
“Your Future is Paradise” | , 
——_ \ , ; f 
The popularity of Paradise Shoes is multiply- FS Res 
ing profits for the dealers adopting 
ae mae “She walks in beauty, 


Eleven eunitifud. displays at the BRAUER BROS. SHOE.C. 


Chicago Style Show, Morrison FOREST PARK BLVD. AND SARAH STREET 


; ; FASHIONERS OF WOMEN’S NOVELTY FOOTWEAR 
Hotel, Rooms 419 to 432 inclusive Sunt tbo Oak 





> & December 31, 1927 BOOT AND SHOE RECORDER 151 


P She Worlds*Shoe Style.Center —~— ST LOUIS ; 


























REET S.THEATR 
eee 


We Present 


THE SIS—THE ACE—THE OASIS 


During the N. S. R. A. Convention, January 9th, 
10th, 11 and 12th, visiting Retailers are invited to 
see this BOYD-WELSH Trio on the Fighth 
Floor of the Morrison Hotel. 


Boya-Welsh 


SHOE COMPANY 


esigners-- Makers 
SAINT LOUIS U.S.A. 
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Capitol Footwear 


“Capitol” leads in the creation of Styles for every occasion. Capitol Styles 
include a balanced line of patterns for street, afternoon and evening wear. 
Capitol Footwear stimulates thatdesire for more pairs to complete Milady’'s 
ensemble. More sales mean more profit for you. See our display at the N.S. 


R. A. Convention, Room 540 Morrison Hotel and Booth 6 Hotel Stevens. 
“Capitol Styles Complete the Costume”’ 


CAPITOL SHOEMAKERS, Inc. 


12th at RUSSELL AVE. ST. LOUIS, MO. 
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On Display 
MORRISON HOTEL 
Rooms 1335-40 


“Ringlin” 
316 Silk lustre kid vamp quarter and heel. Applique 
on vamp and quarter. Honey biege suede inlay on 


vamp and quarter. Also made in many other combi- 
nations. Makes an attractive shoe. 


The “Beauty Maid”’ line with such ovtstanding styles, with such 
unusual quality, backed by such a strong organization, truly is a 
profitable line for good shoe merchants. Our prices, therefore, 
are astonishingly low. We have had a very rapid growth. 


Buy our shoes and grow with us 


Wolff-Tober Shoe Mfg. Co. 


2511 TO 2521 SULLIVAN AVENUE ST. LOUIS, MO. 
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THE WORLD’S SHOE STYLE CENTER 


—STALOULY 


moves to Chicago 


St. Louis, the World’s Greatest Shoe Market, 
will move to Chicago January 9, 10, 11 and 12 
where they will exhibit at the National Shoe 
Retailers Association Convention. Every im- 
portant unit of this market will be housed in 
the Morrison Hotel, the first ten floors having 
been reserved for the St. Louis Group. 


The styles that fared forth at the St. Louis 
Pageant of Footwear Fashions will blossom 

_ into more matured fashions of unusual attrac- 
tiveness, possessing the newest touches of re- 
cent trends. 


The Chicago display will be replete with foot- 
wear that will fulfill the requirements of all 
types of retail shoe stores. The styles are set 
definitely and merchants can buy with com- 
plete assurance that customer appeal has been 
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for four days 


designed into the shoes. The St. Louis Shoe 
Industry has just closed its most successful year 
and every indication points to a betterment dur- 
ing 1928. 


With a greater goal to gain for 1928, St. Louis 
manufacturers have built into the new line cut- 
standing patterns that will have an unusual ap- 
peal to merchants who believe in prosperity and 
profits. At Chicago, St. Louis will have a 
complete exhibit with many of the firms bring- 
ing a large portion of their selling forces to mee: 


their customers. 


Unquestionably it will be the most representa- 
tive display of fcotwear ever presented by th- 


market. 
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HE complete Brown Shoe Company Line 
for Men, Women and Children—“ Shoes 
for Everybody for Every Occasion”—will, 


during the N. S. R. A. Convention, be on 
display at 
Morrison Hotel 


Parlor G 


and the 


Buster Brown Specialty Line 


in the Rose Room 


7 


TWeowa Sooe Gounrgany 
Manufacturers SAINT LOUIS 


“Shoes for Everybody for Every Occasion” 
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@5here’s a QNbew OSote of CSophistication 
in oweedie @Shoes 


698-1—Patent leather vamp and foxing, No. 2424 N 
Gila Lizard Calf collar and vamp band. Our 126 
last with 18/8 Spike heel. 


You'll spot it the minute you look at this neat new 
number—as clever a little slipper as has been seen on 
the Rue de la Paix since Fashion was a pup! 

Note the sweeping gracefulness of the calf collar 
as it widens toward the tie. Observe the tricky, 
narrowing effect of the vamp band as it turns to 
the instep. Here’s a pattern women will love: the 
small, chic woman because it makes her feet look like 
tiny, twinkling jewels—the woman with larger feet 
because these adroit lines make any foot look smaller! 
To the cash register, men! Ring up sales on this 
new Tweedie number! 








698-3—Honey Biege Suede vamp and foxing; Honey 
Biege Hippo calf collar and vamp band. Our 
142 Square Toe last with 18/8 Spike heel. 


698-4—~Shell Grey Kid vamp and foxing; No. 2448 Pig 
Grain Calf collar and vamp band. Our 139 last 
with 19/8 Spike heel. 


TWEEDIE FOOTWEAR CORPORATION 


General Offices and Factory — Jefferson City, Missouri 
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In 
IN Sip IN 
rig 
STOCK STOCK 
sHors Feshoa snors 


\e Ne 


No. 2002—Patent, Classic Pat- No. 2009—Patent, Classic Pat- No. 2013—Patent, Classic Pat- 
tern, McKay, 200 Last, 20/8 tern, McKay, 200 Last, 20/8 tern, McKay, 200 Last, 
spike heel, Feather edge, white spike heel, Feather edge, white spike heel, Feather edge, 

kid lined $4.20 kid lined. Patent leather bow kid lined, bow in either leather 

No. 2003—Same in Black Satin made with any shade of colored or satin with any color underlay 

— _— kid underlay " 

$4.2) mew with , ci Leather bow with gold or silver 

underlay : kid underlay $4.50 

No. 2010—Same in Black Satin No. 2014—Same in Black Satin 

$4.35 and $4.40 $4.35 and $4.40 


No. 2007—Patent, Classic Pat- : 


No. 2000—Patent, Classic Pat- tern, McKay, 100 Last, 14/8 box No. 2011—Patent, Classic Pat- 
tern, McKay, 100 Last, 14/8 Box heel, beveled edge, white kid tern, McKay, 100 Last, 14/8 heel, 
heel, beveled edge, white kid lined, patent leather bow made beveled edge, white kid lined. 
lined 8. with any color kid arr Bow in either leather oF etn 
—- ue - © 30 with any color underlay.. 30 
No. 2006—Same in Black ae Bow with gold or silver kid under- Leather bow with either gold or 

— lay $4.35 silver kid underlay....... $4.35 


No. 2008—Same in Black Satin No. 2012—Same in Black Satin 
$4.20 and $4.25 $4.20 and $4.25 


Trt _ 


For Instant Shipment 


QO 


Q 17 2 Q QO tr Q Q 0m o 


We Invite You To See Us In Chicago During N. S. R. A. Convention, 
January 9-10-12, Rooms 934 to 942, Hotel Morrison 


W. H. LAMPE SHOE COMPANY 


Manufacturers 


SAINT LOUIS, U. S. A. 


Q QO QO mr 2 eg . = oY 
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Meet Us in Chicago 


at the 
N. S. R. A. CONVENTION 


Jan. 9, 10, 11 and 12 


The complete new “Diamond Brand” line is ready 
and will be on special display at 


Hotel Morrison—Rooms 1037-1038 


You will see the trends of fashion prettily reflected 
in our many beautiful new styles, and you will find 
the prices attractive. 

And there will be a special showing of Scientific 
Footwear—Rigid and Flex-Arch Styles—in colorful 
patterns, and in more conservative numbers—all 
carried in stock in our big new Health Footwear De- 
partment. 

See the “Diamond Brand” line before you buy 
anything in shoes, and remember we carry every 
style In Stock in All Sizes and Widths, Ready for 
Quick Shipment. 











Chicago Sample Rooms, Security Bldg. 


St. Louis 
gi 


) A 
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ERE is a line of the highest grade shoes for men. We recommend it to 
dealers with the assurance that it will compare favorably with many 
well known lines selling popularly throughout the United States at $9.00, 
$10.00 and $12.00. 
Still these shoes are offered to the retail trade at wholesale prices—mostly 
at $4.75 a pair—a few special styles ranging to $6.00. 


Therefore, this “John C. Roberts” line will enable the retailer to appeal to a 
high class trade with a well made, well styled shoe in fine materials at prices 
considerably under the above retail figures. 


Here is a line that will produce good volume, a good profit at a fair price 
and insure any retailer’s customers a fine satisfaction. 


In Chicago—At the N. S. R. A. Show 
Rooms 1027-28 Morrison Hotel or at Security Bldg., 189 W. Madison St. 
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Salesman or catalog sent 
on request 
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IN STOCK 


“LA VERNE” ““HORTENSE” 


‘FOR EARLY 
SPRING SELLING 


TTT 


4 
Z 
y 
, 
; 
g 
6962—-Black patent vamp No. 100 
silk kid quarter and heel D’orsay ‘, 6964—Black patent vamp grey suede 
pump. Tailored bow on vamp of black quarter and heel D’orsay pump. Tailored 
—— leather piped and trimmed with \ = bow on vamp of black patent trimmed 
o. 100 silk kid. Made over our . Y with grey suede. Made over our big- 
wonderful short vamp last carrying a , : selling short vamp last. Grey kid 
21/8 narrow spike heel. Full French \ lined, full French corded, 21/8 spike 
corded, parchment kid lined... .$4. 
6958—Same as above in all 
y 
% 
% 
% 
4 
% 
4 
A 
4 
; 
A 
% 





AA, A, B, O widths. 





6960—All black patent D’orsay a. 

“ y 99 A shoe that is sure to prove a best seller. 

LACETTE French corded in silver kid with silvered 
heel seat. The tailored bow is piped with 
silver kid and has center of Hecht's 
flowered silver kid. Made over our great 
est selling short vamp last carrying a 21/8 “CARLOTTA” 
spike heel. Grey kid lined. 

AA, A, B, C widths. 


84.25 








» 17514—New black patent leather wave 
throat pump with interlaced wn ~ 
on vamp of gold kid. French corded, n 
kid lined, new 21/8 spike heel. AT THE 


7516—Same as above in all over Key- CHICAGO N. S. R. A. SHOW 
stone parchment silk kid. 
7518—Same as above in all over Key- . _ 
stone Rose blush silk kid. Our complete line embracing over 4476—Black patent leather tie with 
7522—Same as above in all over Grey 100 beautiful and different patterns throat and quarter trimmings of No. A 
Suede. will be displayed during the Na- illustrated. French corded, parchment % 
7524—Same as above in all over tional Shoe Retailers Association kid lined, 21/8 narrow cele besl. “ay a 
ao se Convention at Chicago January 9, 4477—Same as above in 14/8 cuban % 
7526—Same as above in all over 10 l d 2 MORRISON covered heel. 4 
1 l, an 12. ‘ A, B, © widths. 4 

% 

4 

4 


100 silk kid. Cut outs in quarter as 2 


Brown Suede. 
7528—Same as above in all over HOTEL, ROOMS 1331 and 1332. $3.85 
Black Suede. 

All above numbers have harmonizing 
interlacings on vamp. 











4 
4 
4 
; 
J 











TOBER-SAIFER SHOE CO. 


a 
Manufacturers and Distributors of Novelty Footwear in Stock 4 
% 
4 


1312 WASHINGTON AVE. ST. LOUIS, MO. 
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To Make A Smart Shoe Smarter 


Rhinestone Heels Clasp Ornaments -:- Button Covers 
For your convenience these popular items are put up one dozen as. 


sorted in display case as illustrated, No. 
Other assortments in both clasp and slip over effects at $7.50, $6.00 
and $4.00 per dozen pair 


The demand for cut-steel buckles is very big. Our line is complete for imme. 
Giver cv bieck cellaield covered wood diate shipments. Order now for your share of the business 


heels, set with mappa * i. covered, 
ect with topes stones Prices $1.00 to $20.00 per pair in steel or bronze 


ABE MANHEIMER @ CO. 


COOK AT TAYLOR IMPORTERS & MANUFACTURERS ST. LOUIS 
N.S.R.A. Convention—CHICAGO—January 9th to 12th—MORRISON HOTEL, Rooms 627-628 


Tufskim’s marvelous depth of fast color, handsome fine grain 
and permanency of finish make its beauty undeniable. 


Tufskim will promote foot comfort as it is cool, soft, refreshing 
and so constructed as to prevent the outside dampness from 
reaching the bottom of the foot. 


Tufskim is sanitary because it can be washed without injury. 


The comfort and beauty of Tufskim are backed. by an enviable 
record of service given through long wear. High grade manu- 
facturers have used it for a period of months without complaint. 


To use Tufskim will emphasize and sustain the worth of your 
own reputation. 


RESPRO Inc. 


PROVIDENCE, RHODE ISLAND, U.S.A. 
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PS — 
A Simple and Accurate Stock Record 








om 1 One hour a week 
keeps your rec- 


ords complete. 


Every sale and 
purchase re- 


corded. 


Visible daily turn 
over and sales 
report. 


$ 550 


West of Denver $6.00 ' 
Canada and Foreign Countries $6.50 | 
postage paid; sent 
on receipt of your 


check. 


Send for your 
copy today before 
supply is ex- 
hausted. 


WESTERN SERVICE DEPARTMENT 


Boot and Shoe Recorder 
189 WEST MADISON STREET CHICAGO, ILLINOIS 
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See our exhibit 
MORRISON HOTEL 
Rooms 1236 and 1237 

January 9th to 12th 


Sizes in Stock in all Styles 


AAA 5 to 9 B 3% to 10 
AA 414 to 10 C 34% to 10 
A4 to 10 D 3% to 10 


9 COMFORT IN BEAGE 


BOOT AND SH 








DER December 31, 199 


Chik 


Our complete line will be on display at 


Decer 





the Morrison Hotel, Chicago, January 9, 
10, 11, 12, during the N. S. R. A. Con. 








vention. 





In. Stock 





The V ogue—$5.50 
Stock No. 

8730—Brown Kid Four Loop 
Tie. Garter Snake Trim. 


14/8 Leather Heel. Rubber 
Top. 

Has Brown Kid Quarter 
Lining. 


The Modette—$5.00 


Stock No. 

8733—Patent Leather One- 
Strap French Cutout. .14/8 
Celluloid Covered Cuban 
Heel. 

Grey Kid Quarter Lining. 











Lhe Marvis—85.00 
Stock No. 

8621—Black Kid Four-Eye- 
let Tie. 14/8 Leather Heel. 
Rubber Wingfoot Top. 









The Marlow—$4.90 


Stock No. 
8622—Patent Leather Four- 


Eyelet Tie. 14/8 Leather 
Heel. Rubber Wingfoot Top. 
Grey Kid Quarter Lining. 





The Stroller—$5.15 
Stock No. 
8716—Patent Leather Four- 
Loop Tie, Black Pin Seal 
Trim. Has 14/8 Leather 
Heel, Rubber Top. 
Grey Kid Quarter Lining. 
































The Comfort—$4.75 
Stock No. 
6011—Black Kid Oxford. 







12/8 Leather Heel. 
Rubber Wingfoot Top. 
Grey Kid Quarter Lining. 











a 








9 Grey Kid Quarter Lining. 
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RCH RELIEF Shoes are built espe- 

cially for modern women—active 

women who demand walking comfort 
and special foot protection. 


They are properly patterned—smart 
looking and above all, correctly built— 
over combination lasts. 


Arch Relief Shoes are real business 
builders in the $8.00 and $9.00 range 
because they are quality all through. 


The 
RILEY SHOE MFG. Co. 


COLUMBUS- .- - OHIO 





IFUL, FOOTWEAR. 
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STYLE 
that makes Sales 


PRICES 
tha} make Profits 


December 31, 199, Hiembe 
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Every model in the Duane line must pass a rigid test; % 
must prove its right to a place in the line. The style 
must be snappy, appealing, novel—and the construc- 
tion must be sound. 





Then our efficient production insures a price that will 
quickly clinch the sale—and will 
show you an interesting profit. 





its possibilities for you? v 
_Duane_Shoe @mpany, R 
Factory: 115 Essex St., Haverhill, Mass. 143 Duane St., New You @ 
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OHIO Luxite |/ 
OHIO Iris 
OHIO Tolco J 
. OHIO Patent 
OHIO Kafforki 


(The Ideal Calf Leathe / 


Ono Blacks 









Will B 
Mr 


To Greet You 
Mr. Petrie 


Swatches on Request 


HE OHI 
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eather Family 


Will be 
Arrayed in 


| All its Glory 


for Your 
Inspection 


» 1927 
















Ly 
\ 


- 
PY auUUBEUMUUUEE UE 







P 
= 
Wi 


C 


Sf SRR ee 






Ves eeeeuueaunu . 












© eas Os OP et 

SII T TTI TT rae 

at Ad A Ad A At Ot Ob oh Dod Od ss 
[4uVUVVEtBEBLEuene TT 
euctuseuemeuusuaen- \ Ere\ 
acesesUsuBeuseucan \\, 










VY 
YA, 
by, ) ZZ 

LP LY 

iM = WZ 

) ny} ya 





ee) 






i, 


Ska 

rr ) 
~ 4 Sf °f 
cor 







eathe 


BOOTH 19 









ROOM 3 
ROOM 570 2035 MORRISON 
Vil Be pron 


Mr. Becker Mr. Held 


Ask for Luxite and Iris 


MLEATHER Co. 


GIRARD, OHIO 
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You may 
need this 
feature 
shoe 
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Saw 
wren 


= - ee eS RATE RO URE NT RET 
22ND SRT US AEG SERENE he SONPE 


prema 


i 

i 

f 

f 1346 “Ltgnt tan calf, tan 

f Allig. panel, A, B, C, .. $3.85 
¥ 


RPS Fea OE 


as Black Kid, A, B, C, 


* RR EC ROS $3.85 
ies mt leather A, B, 
pacsineade wine’ $3.85 
Room 1919, 


Morrison Hotel 
N. S. R. A., Chicago 
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SOFT POROUS PARA 
CUSHION BETWEEN 
4NSOLE AND OUTSOLE 
Room 1919, 
POROUS CUSHION s 
REGISTERS WITH AIR Morrison Hotel 


See) oR. A., Chicago 


RIGID STEEL SHANK 
WITH AIR DUCT | 











THROUGH SHANK AND INSOLE INTO 


AIR IN POROUS CUSHION IS FORCED OUT 
SHOE AT EACH STEP 











BECAUSE 


QIts features are patent- 
ed and the franchise means 
exclusive rights. 

@It includes all the good 
qualities of correctly styled 
well made “Arch” welts and 
many more. 

@A new type of inbuilt 
cushion gives ease and pro- 
tects against jar and fa- 





tigue. 

@The cushion always re- 
tains its shape and activity. iis tm ot ot 
It remains dry. Sato 


QWalking automatically 
causes mild circulation of 
air inside the shoe. 

@QIt is a proven success. 











AERO-CUSHION WELTS 
Made exclusively by 
Huiskamp Bros. Co., Keokuk, Ia. 


In stock as shown—Many additional patterns 
available. 


Information on construction 
franchise given on request. 


De 


Jar 




















ruction 
equest. 
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JOT THIS MEMO DOWN— 


“See SINBAC” 





Of course you’ll be in Chicago for the 
National Shoe Retailers Association Conven- 
tion, January 9th to 12th inclusive. 

You’ll see many an interesting exhibit and 
listen to many a worth while talk. But don’t 
forget to jot this little note in your memo book: 

“See the SINBAC Helthy-Fut Line at 

N.S. R. A. Sample Rooms, 211-13-15 W. Monroe Street, 

Convention— or at the Palmer House or the Morrison Hotel.” 

Chicago Frankly, you’ll look far and wide before you 
January 9, 10, 11, 12 e ; " é 

1928 find a line of children’s shoes that even begins 

to approach it. Style?—Yes siree! Quality? 

—yYou can bet your last dollar on it! Price?— 
Really a little less than you’ll expect to pay! 

In other words, the SINBAC Helthy-Fut 
Line for spring encompasses just those fea- 
tures you must have to make the big showing 
you’re counting on. 











SINBAC, 211-13-15 W. Monroe St., Chicago 





P.S.—By the way, if there’s a possibility that 
you can’t get to Chicago for the convention 
and you’re not receiving our catalog regularly, 
drop us a note and simply say, “Send SELL- 
ING SHOES.” 
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AM MU 


We extend a cordial invi- 


tation to our friends and 


customers to view our ex- 
hibits of new Spring Crea- 
tions at the 


N. S. R. A. Convention 
in Chicago, 


Morrison Hotel 


In attendance 
Mr. Mac Rose 
Mr. Morris Barlin 


Rooms 1636-1637 


BARLIN BROS. 


79 Bridge St., Brooklyn, N. Y. 
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HETHER her bank account is large or 
small, she’s ‘well heeled” in her I. T. S. 
New Super-Quality Heels. Snap, style, 
greater comfort and exceptionally long 
wear are the reasons for her preference. 


Easier and quicker to apply, neater in appearance, 
and carrying the I. T. S. New Super-Quality guar- 
antee of “Satisfactory wear or a new pair,” these 
heels assure store and shoemaker a constantly grow- 
ing clientage of both women and men who appreci- 


ate being “well heeled.” 
THE I. T. S. CO., Elyria, O. 


New I. T. S. finishes 
Super Quality on edge trim- 
French Heel mer. Special 
now very thin, nails prevent 
cured stiff, splitting wood 
lift. Only 7 


sizes. 


won’t push out 
heel covering, 


WeSiaies 
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Presentation 
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Practical for “her” 
—profitable for you 


Wobst Special McKays 


Bring Customers Back 


Women's front gore 
McKay regent pat- 
tern in black calf 
and patent leather. 
Made in A to O widths; B’s 
and C’s carried in stock. 
Cuban heel ........... $3.50 
GES BO ccccccccces $3.65 


These steady sellers will place any merchant’s busi- 
ness on a more even basis. 






Here are patterns you can buy and re-order without 
danger of styles “‘going bad.” 





See our samples in Chicago or write us for a salesman to call. In 
The appearance, workmanship and materials in these shoes Chicago, 
give them the semblance and much of the merit of higher Jan. 9-12, 


priced merchandise. 


WOBST SHOE CoO. 


411 Vliet St. 
Milwaukee, Wis. 
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WISE &@ COOPER SHOE CO, 


LINE OF 


ARCH-BENEFIT SHOES 
SMART FASHION WELTS 


and LITTLEWAY STYLE SHOES 
WILL BE DISPLAYED 





ANDREW P. MURPHY 
HAROLD COOPER 
FRED W. SMALL 
MARK D. EMERSON 


At Boston Shoe Show In Chicago Atlantic City 
Jan. 3, 4 and 5 Jan. 9, 10, 11 and 12 Middle Atlantic Retailers 
at HOTEL MORRISON Convention 
ree HOTEL Rooms M47-48 Jan. 23, 24 and 25 
Room 426 FRED W. SMALL 


Boston Office, 10 High St., Room 631 





L. R. CRITCHFIELD 
D. J. CAMERON 
at PALMER HOUSE 


Room 846 
ARTHUR R. MARTIN 


at AMBASSADOR’ HOTEL 
Room 276 


CHAS. A. GLEASON 
ANDREW P. MURPHY 
FRED W. SMALL 




















December ‘31, 1927 BOOT AND SHOE RECORDER 


A step ahead of completely accepted shoe 
styles—that short, important step which en- 
dows Butterfly Styles with the piquancy of nov- 
elty and the safe assurance of authority. 

Our latest models will be on display at Hotel 
Morrison, January 9, 10, 11 and 12, Rooms 
1427 and 1428. 


N. P. Liberty, Vice-Pres., in attendance. 











BOOT AND SHOE RECORDER December 81, 1927 

















| 


L 












for 


1928 
CAMEO extends Greetings for a 


Prosperous New Year 





A leading trade magazine recently printed the following: 


“To the Cambridge Rubber Company is due the full credit for the 
Renaissance in stormy weather foot covering. They have succeeded in 
lifting the old line, unprofitable rubber footwear out of the rut and 
placing it with the most profitable merchandise on the dealers’ shelves. 


“Anticipation of the consumer’s need is the keynote of their success. 


“An article of wearing apparel formerly considered homely has been 
transformed by them into a thing of beauty. Not only was this appre- 
ciated by the public, but also by the dealer who has seen this enterpris- 
ing American Company place rubber footwear on the profitable side of 
the dealer’s ledger.” 


CAMCO for 1928 will continue its policy of offering foot- 
wear which is attractive in appearance and in which the 
material and fitting qualities are maintained inevery respect. 


GAMES Footwear Is Pressure Cured 


CAMCO representatives are now on the way to show you 
the new line for 1928. 


CAMBRIDGE RUBBER COMPANY 


Cambridge, Mass. 


Boston : New York Chicago 
186 Lincoln St. 125 Duane St. 317 W. Monroe St. 
Tel. LIB. 9320 Tel. WORth 6417 Tel. STAte 4656 
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VDL HILL es DUO 


The “Birdie” 


An outstanding golf oxford made from the choicest materials 
in the industry. The upper leather is ‘“Kin-Kin Veal Elk” 
and Yankee Grain Calf. The outsole is the best golf sole 


we know of 
“DUFLEX GRISLE.” 
because as a golf style it’s way above par. 


PRICE 


$4.00 


Less 2%, 20 Days 


We call it “Birdie’’ 


Style No. 37—Tan end smoke elk 
Style No. 337—Black and smoke elk 


IN STOCK 


Ato D 
Feb. Ist 


FREEMAN-BEDDOW SHOE MFG. CO., Beloit, Wis. 


KA SIMION BUILDERS 
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BOSTON 
ROOM 50! 


an koe a GO ie oP - ie 
JANUARY 3.4.€ 5. 


iam OF BLOWN CT® 
BootH26 < Room2106A 


RO © a Oe A 





JANUARY 
9IO VM éEI2. 














Also 


A Complete Summary of 
Style for Spring 


Shown in an extensive display of newest model 
shoes from some of our most famous makers. 











—including— 
Men’s, Women’s and Children’s Styles shown on 
the very latest lasts. 
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FIRST PUBLIC 
DEMONSTRATION 


OF A NEW AND 
REVOLUTIONARY 
PROCESS 


Of Grading Lasts and Patterns 
' In Perfect Progression 


ry 





ro 


INATED 


— Nee ee Oe = — J y 


Vv 








O shoeman can witness the oper- in endorsing it as the most important 
N ation of this new system without contribution to shoe fitting perfec- 
a thrill of enthusiasm at the beauti- tion yet given the shoe trade. 
fully accurate results it gives and the 


; ; , It must be seen to be fully appreciated. 
saving of money, time and trouble it 

: Do not on any account miss this out- 
insures. 

standing feature of the Chicago and Bos- 


Those who have seen it in operation join - ton Shows. 


UNITED LAST COMPANY 





Hl 
i 
Bt 
{ 
ie 
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FINE 
SIHOIES 





call this my FOOT COMFORT siore 


herr their shoes never 
need breaRing in...” 


a HEIR shoes’ never _ need 
breaking in” What a 
compliment for shoe merchants to re- 
ceive! Do you ever overhear praise 
like this for the shoes you sell? Or 
do your customers, in common with 
thousands of other martyrs, suffer 
foot discomfort for days after they 
buy new shoes? 
Here’s an easy way, the modern 
way to keep every customer smiling 
. . . Satisfied, comfortable... a 


Armstrongs Cork. 
Box Toes and 
Counters 


Tor STYLE and COMFORT 


booster for your store. Sell shoes 
equipped with Armstrong’s Cork Box 
Toes and Counters. These modern 
built-in shoe features eliminate old- 
fashioned rigid, foot-pinching box 
toes and counters. Armstrong’s 
Cork Box Toes and Counters make 
shoes fit feet like gloves ; make them 
give with every movement of the feet. 


Yet the shape of the shoe is mai 
tained as long as it is worn 
Armstrong’s Box ‘Toes a 
Counters are used by leading mant- 
facturers of fine shoes. Build good 
will by featuring these brands 
Show your customers the hidden 
quality these shoes contain. How’ 
With exhibition samples o! .\m- 
strong’s Cork Box Toes an Cour 





FLEXIBLE...GOOD LOOKING 











ters. Send for them. They're free 
Armstronc Cork Company, 
Specialties Division, 


Lancaster, Pa. 


Please send me samples of Armstrong’sCork 
Box Toes and Counters to show customers. | 


a 


Name ... 
a a 
City and State... 








NO BREAKING IN 





Be 
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WALL- : 

STREETER 
aie More 
COMPANY M e n y S 
Pairs 


The Wall Shoe for 


men 





Stop them with Style! 
Sell them with quality and super 


value! 
Hold them with satisfaction! 


To retail at a profit at 


$7.00 


Hotel Stevens—Chicago 
Rooms 


oa -eme 1300, 1301, 1301-A, 1302-A, 1303-A 


1s maiti- 


sand 
y manu: 
iid good 
brands. 
hidden 


Also at Copley Plaza, Boston 
January 2-5 


How? 
f Arm- 
| Coun- 
’re free. 


WALL-STREETER SHOE CO. 


North Adams, Mass. 


—¥_ 
——_— 





| 
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The New Castle Leathestx 


a brand new line in 


CRYSTAL KID 


“IT WASHES” 





The Colors Now Ready: 





aan I Ss 


| 


HZMROCKGa Bao manrdEZ 





For Samples, Please! I 
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‘heCompany Announces 


Spring 1928 Colors in 


GLACE KID 


**Loveliest of Leathers” 


; 


No. 618—Biscuit (Honey Beige ) 
No. 901—French Beige 
No. 900—Our Rose Blush 
No. 625—Our Pastel Parchment 
No. 17—Shell Grey 
No. 74—Plaza Grey 
No. 3—Stroller Tan 
No. 172—Marron 


No. 650—Meerschaum (white jade ) Vi 





Ww 
I 
T 
H 
N 
E 
Ww 
Cc 
A 
Ss 
T 
L 
E 
Cc 
oO 
L 
Oo 
R 
Ss 
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1702, 100 Gold St., N. Y. 
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A Combination that 
monet Makes Sales 


dium Shade Calf Buch. . e ‘ 
er on the DUMPY last. Here you have a logical sales combination— 
oe Sn ie up-to-date styles, well-known Excelsior qual- 
lets. Leather heel. ity, and sensible dealer helps that have real 
oe advertising value and bring the prospects 
Style No. S-361. Same as into your store. 
a There is no question about Excelsior quality 
—the Boy Scouts of America selected The 
Excelsior Shoe Company to make the of- 
ficial Boy Scout and Seascout Shoes. 
In the fall catalog you will find advertising 
suggestions, dealer helps, newspaper ads, 
and an interesting booklet for the boys— 
these will help you put over a successful 
selling campaign. 
You are dealing with a firm that has spe- 
Style No. 350. Bors’ Tan cialized in boys’ shoes for 38 years—and still 
, satisfying the dealers. 


Calf _Blucher Oxford on 


BOBBY BURNS last. Arm- . ‘ 
strong cork box. Brass eye- Test them yourself. Send in a trial order 
lets. Fancy stitched quarter and then rely on our immediate INSTOCK 


1. Price $3.45. : 
prone Pag r4 a ‘Wish oe SERVICE to keep you supplied as you sell. 
above in Gents,’ on BOBBY 


BURNS last. Price $2.85. The Excelsior Shoe Company 


Authorized Manufacturer of Official Boy Scout and 
Seascout Shoes 


Department B 
Portsmouth, Ohio 





(“SOOO DODD OOOO 1 




















ro No. 8-376. Boys’ - 
Calf Blucher Oxford 
DUMPY last. Fancy rope 
stitehing on quarter, vamp 
-— * oa. “ | Fy 
ets. leveled edge and heel. Style No. $-277. Gents’ and 
Armstrong cork box. Leather ' Youths’ Tan Lotus Calf 
heel. Price $3.45. Blucher on UNCAS last. 
Style No. S-250. Same as ’ Armstrong cork box. Price 
*, on i Gents’, $3.00; Youths’, $3.40. 
r heel. 





During the Chicago Convention our 
sample rooms will be located at 
Include some of these 


Recme We, 636 and O80 ‘ Re ° in your xt order— 
THE PALMER HOUSE Se in your next orde 


where we will be pleased to welcome 
you. 


EXCELSIOR MEDAL 8 


“Che Kind the Boys Want” 











Ni cine tN ng ta ils 
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AN» Yer Again, 
eee, IN THE PIRTANENT 67 SIVie, 
ee Rresnaun nenely ste 


BS BRIE SARS. 


1? Ih 


:- CATERING To WorjeN Wid 
Be welieve Tal A BeAVTIPVLLy 
m AY A BEAVIIPVLL PACE ~ 
im Tiiey ARE. 
“Le Vivs <n! 


“There 0 ART in Kolwear 
1 ANA AixesNataN 03 PLEASED 
TO EXhiail AT TRE 
Hotel JWevens 
CHIKAse 


ROOrs 10047 0570470770K 


: Nari ONAL 
Bresnahan Shoe Company 
65 Beverly St., Boston, Mass. Jnve ype _— 


JAN. %-l0-liriZ tAZk 
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No line offers more 
_ real selling points than 
are to be found in Peck’s 
STA-SMOOTH and ARCH- 


SPRING Shoes. 


We know the Arch-Spring Shoe puts a 
youthful spring in every step—especially 
in those feet needing a corrective device. 


We know that patented Sta-Smooth pe Se 
Innersoles, an exclusive Peck feature, Fn ey Sa rel 
cannot crack—that they prevent burning amrert Senses 

of feet and the formation of callouses 

—we know that they stay smooth always. 














PECK SHOE COMPANY 


NA 
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HERE'S PRIDE IN THE WEARING 


a 









We know these feature 

Peck shoes have built business, 
are building business, and will 
build business. 





Let us prove it! 


With the 
Sta-Smooth 
Innersole 
Style to the limit 
it with all the comfort 





in the world 


San. 9077 12 
Hotel Stevens ~ CHICAGO 


i) THE WORLD'S 
LARCEST 
HOTEL 









MASS. 





WORCESTER 
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In StoclS 


on the finest qualitthc 








Arch Brace Shoes are being carried in 
stock in full size runs for the immediate 
benefit of Arch Brace dealers and for 
the future benefit of those dealers who 
want the finest quality shoes in America. 
“Finest Quality” doesn’t mean the high- 
est price; but “finest quality” plus “rea- 
sonable price” means “better value”, 























“quicker turnover” and ‘“‘more profit”. 


The Delta 
di el A Oa Bh In Stock - : 
he: el wees Cais Maths Arch Brace Shoes are winning and hold- 
Brace,” 15/8 wood covered . 
ig a de nagar heey A ag ing new customers every day. They are 


built over special fitting lasts with a rigid 











steel shank construction which braces and 
caresses the arch muscles in action. 
They are the correct shoe for quickly tir- 
ing feet. Good stores can take on this 
quality line with its factory in stock ser- 
vice and build a clean, substantial busi- 
ness on it in a short time. Write for our 

















complete In Stoc!: folder. 













The Retha 


A three strap “Arch Brace”’ all 
patent fashionwelt 14/8 leather, 
light rubber top piece, No. 21 
last. Also in stock in black kid. 


The 


STANLEY ._DUTTENHOFER 
SHOE COMPANY 












Cincinnati Ohio 


b I e 















i a 
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Nervice 


itthoes in America 















STANLEY DUTTENHOFER 


RCHBR| 


CINCINNATI 









Our complete line 
will be on display 
during the Chi- 
cago Style Show 
at the Morrison 
Hotel, also at the 
Great Northern 
Hotel. 























i daca An ae edie eiion In Stock 
An all patent “Arch Brace” lightwelt 15/8 
wood covered heel, gray kid lined. No. 13 
last. In Stock also in glazed kid and Madrid 
brown kid. 





th e 


last pair 
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Arch-Aid Shoes 


were developed after long, careful and painstaking study 
of the needs of the human foot, as applied to footwear. 


Scientific research, coupled with a knowledge of Style de- 
mand in these days of conspicuous feet, led to the perfection 
of tte MENIHAN ARCH-AID SHOE. 


ARCH-AID is not merely a corrective shoe. It presents— 
with the many and varied methods employed by us to help 
you sell it efficiently and profitably—the most attractive mer- 
chandising proposition in the “world of shoes.” 


For Service and Profit investigate MENIHAN ARCH- 
AID today! 
In Stock always! In Fashion always/ 


Catalogue? 





See Our Displays at 


CHICAGO 
Hotel Stevens—Rooms 1700, 1701, 1701A, 1702, 1702A. 


BOSTON 
Hotel Statler—Rooms 678-680 











MANUFACTURERS & DISTRIBUTORS 
Rochester, V.% 


New York City, 846 Marbridge Bidg. 
Chicago, Majestic Hotel 
Los Angeles, 107 E. Sth Street 
Cleveland, 1599 Union Trust Bldg. 
San Francisco, Plaza Hotel 
Northampton, Mass., Draper Hotel 
Pittsburgh, Pa., Hotel Henry 


' Men’s Arch-Aid Shoes made by M. A. Packard Co., Brockton, Mass. 


| 
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Live Merchants 


—and that means those who are awake every minute, who 
know that 1928 is not 1908, insist upon Menihan shoes for 
Fast Sales and Good Profits. 


“In the works” for the coming year are plans for the best 
and most efficient service we have ever given. 


The Menihan In Stock service has proved highly help- 
ful to the livest merchants of America. 


In 1928 we will beat all previous records—for service— 
for style—for efficiency. 


Menthan 1928 means Success. 


As usual we'll be a leap or two ahead in a mill where 
styles are born as frequently as fashion-demand plus good 
judgment dictates. 





See Our Displays at 
CHICAGO 
Hotel Stevens—Rooms 1700, 1701, 1701A, 1702, 1702A. 


BOSTON 
Hotel Statler—Rooms 678-680 











Pian de” THE MENIHAN COMPANY ““prarer nota 
Ww. & Sane SHOEMAKERS FOR WOMEN Brg 
“a Rochester, N. Y., U. S. A. 


Detroit Office: Book Cadillac Hotel Cleveland ame 1599 LL Trust Bldg. 
H. P. CALVEY . F. JENKS 
New York Cmcor See _jieatetige Bldg. San Francisco omen Plaza Hotel 


KUSHINS 


Los sng Office: 107 East Sth Street Chicago + aa aa ., Mafegte Hotel 
. E. VanDEGRIFT F. J. 


Makers of Menihan Arch-Aid Shoes. 
Write for Agency Proposition. 
































192 BOOT AND SHOE RECORDER December 31, 1927 





% 
ui 
iy 
a 


SELL SUCCESS! 


WE have just completed the most 
successful year in our history and 
are all set to make the coming year 
even greater. 








We want a few key salesmen who will “carry 
on” with us and make 1928 their biggest year. 
Salesmen of experience—with an unquestion- 
able record for success back of them—will find 
our new line of juvenile shoes great money 
makers both for them and their trade. 















The new line of Stephens-Embry shoes may be 
seen at our permanent office, Room 202, 139 
Lincoln St., Boston, or at the Hotel Statler be- 
ginning January 4th. Come in to see this new 
line of stitchdowns and welts and have a talk 
with us. We will tell you of the unusual propo- 
sition to representatives and the very fine terri- 
tories that are open and waiting for the men 
who can qualify. 








A. 










During the Chicago Show we will be at Rooms 
1315 and 1316 Hotel La Salle and will be glad 


to interview salesmen there. 









STEPHENS-EMBRY COMPANY, Inc. 


Jordan and Tilghman Streets 
ALLENTOWN, PA. 









December 31, 1927 


BOOT AND SHOE RECORDER 








BALL ROOM OF THE 
HOTEL STEVENS 
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/'WHERE STYLE 
AND BEAUTY 
FOREGATHER®& 


att te 


| V7 Ms 
BROOKLYN 48° GREATER NEW YORK 





BOOT AND SHOE RECORDER December 31, 1927 


The Ballroom Group 


F Dist; 
—often imitated 
but 
never duplicated 


~ 


The “Thais” 


UR latest crea- 
tions for Spring 
will be distinguished 
for their graceful lines 
and excellent fitting quali- 
ties. Visiting merchants who 
seek the unusual in modern 
styles for the smartly dressed 
woman will find many new and 
desirable patterns in our Ballroom 
booth, and in Rooms 817A, 818A and 
819A at the Stevens. 


Lax &? Abowitz 


17 Smith St., Brooklyn, N. Y. 


BROOKLYN «4x20 GREATER NEW YORK 
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j “Whe Brooklen (iit 
Gontinue Ze Dominate ». 
High Style Genter | 











skilled shoemaking is done there, but in 


’ \HE real reason lies not in the fact that more 
the fact that styles originate there. 





And styles do not originate there because it is 
Brooklyn but because Brooklyn is just across the 
river from New York—the biggest buying center 
of the country and in which, therefore, have con- 





gregated the style experts in every line—experts 
quick to detect impending changes in garment or 
footwear modes. 


Brooklyn, then, owes its pre-eminence to its 
geographic location. This fact makes it certain 
that the country may confidently look to Brooklyn 
and Greater New York for its style inspiration 
just as long as New York continues to be the buy- 
ing and styling center of the country. 


Why carry Brooklyn shoes? Because people 
know—almost by instinct, we might say—that 
what we have said about Brooklyn and Greater 
New York is true—that this district is a shoe style 
center and that shoes displayed as Brooklyn shoes 
bear the indelible mark of style authenticity. 








OSA STAN EAN AST ee LA ADMALD ANN AAPAZAAAAL AS 





















BOOT AND SHOE RECORDER December 31, 192) 


ft Sha heat, fi, MoM th c Suto | 


HBS SO } OOS Ci 





Pi V7aN V@e 


lOS@iL 

















HE meticulous care which 
Martin Weinstein puts into 
every pattern created has earned 
the sponsorship of the really 
smart fashionables. 









Martin Weinstein turn shoes are 
created for the aristocracy; and 
our showing at the Hotel Stevens 
will reveal a new note in ad- 
vanced styles, worthy of your 
closest attention. 









Rooms 718, 719, 720 
Philip Weinstein 
Frank J. Partridge, Jr. 
Jack Weisberger 








MARTIN WEINSTEIN SHOE CO. 
35 YORK ST., BROOKLYN, N. Y. 







BROOKLYN «4x20 GREATER NEW YORK 
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The Ballroom Group 


“LOUISE” 


Moire Satin with 

silver kid applique 

bow with gold kid 

piping. 19/8 heel. 
35 last. 


UR de luxe ballroom exhibit 

and the display of our line in 
our private rooms at the Stevens 
will be a revelation of ultra smart- 
ness in turn footwear. Every new 
style is authentically fashioned 
with a beauty of line and material 
that shows unsurpassed Artistry. 
Rooms 817, 818, 813A, 856A, Hotel Stevens 

In Attendance 


A. BABIN, Pres. 


Wm. E. Butterworth, Sales Mer. John Peyser, Southern Rep. 
Mac Babin, West Coast Rep. 


AMERICA’S PRE-EMINENT LINE OF $10 to $12.50 RETAILERS 


Artistic Shoe Co. Inc. 


Factory & Showroom 
380 Throop Ave., Brooklyn, NY. 


New York Showroom: 540 Marbridge Bldg. 


SROOKLYN 4x> GREATER NEW YORK 
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CIOS OVE SCID #0 
The Ballroom Group 


Members of 


SHOE MANUFACTURERS’ BOARD OF TRADE 
OF NEW YORK, Inc. 


co-operating with the 


National Shoe Retailers’ Association 























All Shoe Retailers are cordially invited to inspect the samples 
which will be on display in our booths in the Ballroom and in our 
sample rooms at The Stevens, Chicago, during the Convention of 
the National Shoe Retailers’ Association, January 9, 10, 11 and 
12, 1928. 










Sample Room Numbers 





Ballroom Exhibitors Brooklyn Addresses 


J. Albert & Son 557 DeKalb Ave. 804A-5A-6A 


















Geo. W. Baker Shoe Co. 325 Classon Ave. 800-1A-2A 

Cantilever Corporation 410 Willoughby Ave. 801-2-3 

Fred A. Eyre & Co., Inc. 242 Greene Ave. 857A-58A 

Andrew Geller, Inc. 240 Broadway 810-11-12 

Kurz & Lapidus, Inc. 164 Tillary Street 8 13-14-15 

John J. Lattemann Shoe Mfg. Co., Inc. 74 St. Edwards St. 856-57 

Lax & Abowitz 17 Smith Street 817A-18A-19A 

Pincus & Tobias, Inc. 17 Lexington Ave. 809-1906 

Premier Shoe Co. 808 Driggs Ave. 807-8 

Strassburger-Stiles, Inc. 557 DeKalb Ave. 804-5-6 

Seymour Troy & Co., Inc. 75 Front Street 824-25-26-28-29 

Unity Shoe Mfg. Co., Inc. 2405 Pacific Street 838-39-40 
Long Island City 

A. Garside & Sons, Inc. Webster & 7th Aves. 811A-12A 

I. Miller & Sons, Inc. Ely Ave. & 14th St. 819-20-21-22-23 
New York City 

Cornell Shoe Co., Inc. 674 Broadway 839A-40A 






SHOE MANUFACTURERS’ BOARD OF TRADE 


OF NEW YORK, Inc. 
26 COURT STREET 


BROOKLYN, N. Y. 


JUSTUS J. LATTEMANN, Presipent HERBERT R. GARSIDE, Secretary 
DANIEL P. MORSE, Jr., Vice-Presipent FRANK H. CURRY, 
FRANK GROSSMAN, Treasurer CounsEL AND EXeEcuTIvE Secrctat! 


BROOKLYN «482 GREATER NEW YORI 
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The Ballroom Group 
I. MULLER 


INTERNATIONALE 


Start the New Shoe Year by thoughtful selection of one dominant 
line, whose franchise means pleasure to your patrons and profit to 
yourself. A study of the Miller institution and its fashion link-up 
with your store is well worth a visit to rooms 819-20-21-22-23, Hotel 
Stevens. Beautiful shoes built by Miller artists and craftsmen 
will dominate your town in 1928. 


1. Miller DeLuxe ue 
utiful Sho 


I. MILLER & SONS, INC. 
Long Island City, N. Y. 


N YORK 
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The Ballroom Group 








If you want to 
see unique and 
startling new 
styles—visit 
Rooms 856-857 
Hotel Stevens 


JOHN J. LATTEMANN SHOE MEG. CO., Inc. 


74 St. Edwards St., Brooklyn, N. Y. 


BROOKLYN 4x> GREATER NEW YORK 
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To Be Seen At The Convention 


At the National Shoe Retailers Convention look 
for SPANS, the most striking new creation that 
the season has brought forth. 


These flexible metal instep straps have done won- 
ders for the opera pump—making it more stylish, 
more comfortable and much easier to sell. 


For display purposes and for wear no opera pump is com- 
plete without a pair of jeweled Spans. Sell from $2. to $22.50 


SRANS 


Yor Smart Shoes 











B.A. BALLOU & CO., INC., PROVIDENCES =. 
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VALUE—VOLUME 


AND 


HIDDEN COMFORT 





We gave Decidedly Brockton value when we 
started to make and sell the Arch Liberator Shoe 


and you gave us volume. 
Now you know that the Hidden Comfort and 


Enduring Service of this line will keep your cus- 
tomers sold on our shoes—that’s profit for you. 





On display at Hotel Statler 
January 3, 4 and 5, Rooms 586 and 588>+ 














In stock in Black and Tan 
Calf, fine back sole, solid 
leather throughout— 
$4.00. 


BROCKTON SHOE MFG. CO... = BROcK?ON, mass 
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MAGNUS OPUS 


RAISON D’ETRE 


Supreme in Their Field 


In 1926— Merchants everywhere asked for a good, dependable 
line of Turns to merchandise at $10 and $12.50 with a 
good margin of profit. The Fall of that year Beker 
& Friedman, Inc., organized to meet that demand. 


In 192 7— We satisfied over three hundred accounts in the United 
States, Hawaiian Islands, Canada and South America. 


In 1928— We aim to increase our volume with those accounts 
thru added satisfaction and profits. Our line will be 
better and longer. Our styles will be in close har- 
mony with fashion trends. Additional lasts will enable 
merchants to buy their complete wants in this line. 


Those who have failed to cash in on this great line 
of Turns will have an opportunity to view our spring 
exhibit at Congress Hotel, Suite B 6-8, during the 


N.S.R.A. convention. 
In attendance, LOU FRIEDMAN 


BEKER. & FRIEDMAN, Inc. 
23~25 Lafayette St.~ ~ ~ Brooklyn,N.Y. 
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VALUE—VOLUME 


AND 
HIDDEN COMFORT 











We gave Decidedly Brockton value when we 
started to make and sell the Arch Liberator Shoe 


and you gave us volume. 
Now you know that the Hidden Comfort and 


Enduring Service of this line will keep your cus- 
tomers sold on our shoes—that’s profit for you. 











On display at Hotel Statler 
January 3, 4 and 5, Rooms 586 and 588: 
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In stock in Black and Tan 
Calf, fine back sole, solid 
leather throughout— 
$4.00. 


BROCKTON SHOE MFG. CO... = BrocK?ON, mass 
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MAGNUS OPUS 


RAISON D’ETRE 


Supreme in Their Field 


In 1926— Merchants everywhere asked for a good, dependable 
line of Turns to merchandise at $10 and $12.50 with a 
good margin of profit. The Fall of that year Beker 
& Friedman, Inc., organized to meet that demand. 


In 192 7—- We satisfied over three hundred accounts in the United 
States, Hawaiian Islands, Canada and South America. 


In 1928— We aim to increase our volume with those accounts 
thru added satisfaction and profits. Our line will be 
better and longer. Our styles will be in close har- 
mony with fashion trends. Additional lasts will enable 
merchants to buy their complete wants in this line. 


Those who have failed to cash in on this great line 
of Turns will have an opportunity to view our spring 
exhibit at Congress Hotel, Suite B 6-8, during the 


N.S.R.A. convention. 
In attendance, LOU FRIEDMAN 


BEKER & FRIEDMAN, Inc. 
23~25 Lafayette St.~ ~ ~ Brooklyn,N.Y. 
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Trade Unionists Patronize the 
UNION STAMP 


E buyer of any commodity patronizes the store that sells merchandise meet- 
ing his requirements. So, too, Trade Unionists buy shoes from merchants 


whose shoes bear the UNION STAMP. 


If you as a manufacturer are entitled to use of the Union Stamp that your contract 
with the Boot & Shoe Workers’ Union allows—USE IT. 


You cannot expect trade unionists and their friends to accept the dealers word that 
the shoes are Union-made. ; 


PROVE IT by having the stamp in every pair manufactured. 


BOOT & SHOE WORKERS’ UNION 
246 SUMMER STREET BOSTON, MASS. 
Affiliated with the American Federaticn of Labor 


COLLIS LOVELY CHARLES L. BAINE 
General President General Sec’y-Treas 
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C:H-ALDEN COMPANY 
. Designers aid ‘Makers of Mens Fine Shoes 


A 
mS \ 

















AN UP-TO-DATE CUSTOM MODEL 
“MORLEE” LAST 





Boston Office: lOHigh Street 


: lactory and Executive Offices 
a ABINGTON, MASS. * 
SARA NREASRIR EN NESC SSG ICA TRORRRRS RIESE SS em 
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Burrows Presents 
An Attractive new line of 
Pla-Mor sport footwear 


We invite your inspection of the Pla-Mor 
<A Sport footwear, Fashion Arch IN STOCK 
hier” hk: Shoes at Chicago. 
Flight And our complete style line of light welts. 
S-yelet, Oxford, Levant. Calf, 
R.A FS oo 
er SB Hotel Morrison 
0 a ee: Rooms 1122-1123 
Country Club 
sien” Sluaer oid’ hen January 9-10-11-12 
face Stay. 31 Last. Hed Wate 
Sole and Heel. 
| EA At Boston 



























Hotel Statler—Jan. 3-4-5 





Bunker 


Thrush Buck Vamp and Quarter 
5-Eyelet Oxford, Tan Alligator 
Saddle. Back Stay and _ Strip, 
Tip. 51 Last. Birdie Rubber ¢ O rf 
Sole and Spring Heel. : j 
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what a 


Burrows Shoe Co., Inc. ‘et 
Rochester, N. Y. Inthe 


EE ee 604 Marbridge Bldg. of his 


ee lt Tak. acters ree ta oe pend 708 Security Bldg. hy 
Softly 
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THE 
GORDON Y-LINE 


An embodiment in hosiery of 
what an artist sees when he looks 


at a beautiful ankle. 


In the perfectly-formed bare ankle 
of his model, the eye of the artist 


sees two graceful, contour-revealing shadows, tapering 


softly from heel to rounded calf. 


BOOT AND SHOE RECORDER 


It is these lovely natural shadows 
that Gordon has woven into the 
famous V-line heel. A new thing 
in hosiery—and yet so beautifully, 
inevitably right that smart women 
will always wear it. 

In Gordon V-line Hosiery, two 


of the smartest and newest colors 


are Streetan for daytime and Casino for evening wear. 


Natural loveliness for every type and size of ankle] 
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We Brighten The New Year By Presenting 


A New Member of 
The Tony Family 


«sUNN y» 


N so naming it, we have tried to convey a partial 

picture of this warm, softly glowing shade. It’s 

a real summer color — brilliant, distinctive in 

the extreme—but one that gentlemen of taste will 
highly approve. 











The best way to judge the effectiveness and distinc- 
tion of SUNNY is to see how a shoe made of it 
stands out in a display of other colored styles. 


We advise every shoe merchant who specializes in 
displaying the newest and best styles first, to ask his 
manufacturer for samples made of SUNNY—now. 


Meantime, we shall be glad to submit sample cut- 
tings. 


“The Colors That Command Confidence” 





CREESE & COOK COMPANY 


TANNERIES: 
DANVERSPORT, MASS. 
SILVEY & CHRISTMAN 


82 Gold Street 
New York City 


ALLEN H. McCREEDY 
1002 Locust St. 
St. Louis, Mo. 


SALESROOMS: 
95 South St., Boston 


P. A. HENRY & CO. 
706 B’way, Cincinnati, O. 
62 Mason St., Milwaukee, Wis. 


MERRILL G. HAINES 
200 Davis St., San Francisco, Cal. 
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while feature of comfort and 
appearance. 








A skived shank piece vf sole 
leather reinforced with light 
spring steel rests and pro- 
tects the arch. 





Hand pegging through the 
shank (using a double-thick 
insole) assures strength. 
Forepart is Goodyear stitched. 





Ever since you’ve been buying shoes you've had 
“special construction features” dinned into you till 
your ears burn. 


But the special construction features of the Copeg- 
Arch Shoe are not there just to furnish something to 
talk about. They’re there to do something. And they 
do it! 


Here’s what they do: 
No. 36 


Provide a permanent semi-rigid arch support, prac- IN STOCK 

tical for men of any weight—keeping good arches Black Kid Copeg-Arch Oxford—Chester Last— 
from weakening and weak arches from falling further. ete Pe ste 12 MAA/A BS to 1s, AA/B 
Hand pegging makes this shank construction practical. 7 fo 33, A/O 6% te 1, B/D 6 te tis 
Keep the tread comfortable. No lumping up under 

the ball. The double thick, close fibred insole “stays 


put” and doesn’t dry up. 


Hug the Instep. Owing to the second lasting Copeg- 
Arch Shoes fit well up to even a high instep and hold 
the proper contour to the last day of wear. 


Write for Particulars 


The Copeland & Ryder Co. 
JEFFERSON, WISCONSIN BS ee GD ait. "prices. 8870 





Black Calf Copeg-Arch Bal Oxford—Knox Last 











210 












a 


hl 


il 


) 







li 





Ch 









inl 


MINH 
NTMI 





i yAAD: 






hi 


i 





UNAUAUAA A h 


WV HANAUL UN 


| 


IIH 
IODA 





| 





AANA 
HN AOA 






MUL 





I 
SATA MOTO PATA 


| 


a 





il! 


> 
| 






fo 
4. 
=> 


! 
4 

gs 
BY 




















wan 
= = > s i 
Wir 


{Wl 
{Mis 


A 








il 


| 


fl 


| 





ail 











BOOT AND SHOE RECORDER December 81, 1927 De 


‘DAVIES ARCH 


For alert merchants who know real shoe 
values, this Kangaroo Shoe will build sales 
volume and repeat business . ... ..., 


























HIGH GRADE LEATHER 
SIDESTAY, HEELSTAY, 
\ | TOPFACING @ BLUE LINING 

















FELT 
PADDED 
TONGUES. 














fies of 















FIRST QUALITY 
HALF 
RUBBER HEEL. 



















EXTRA HEAVYWEIGHT 
CORRUGATED STEEL 
ARCH SUPPORT 
SHANK. 














FULL GRAIN ‘ee 
INNERSOLE 


[9 IRON OAK OUTSOLE} 











STYLE No. B568 


The Davies Genuine Australian Kangaroo Arch Support Shoe has increased 
in popularity each season. The snug fitting arch, the strengthening corru- 
gated steel arch support and the long-wearing flexible Kangaroo upper stock 
are the features which have sold this shoe in such large quantities. 


















Gg 
Roo 


DAVIES SHOE MANUFACTURING Cf 


RACINE, WISCONSIN Show 


Genuine Black Kangaroo Foxed Blucher. 
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\UPPORT SHOES 


Quality-made all through, priced right for 
profitable mark-up. Values here which 
smart buyers are quick to appreciate .... 


DAVIES ARCH SUPPORT OXFORD 


or the man who prefers an oxford we 
ave designed this snug fitting oxford 
tyle which has all the orthopedic quali- 
ies of the Davies Arch Support Shoes. 


STYLE No. B5568 


Remember that the corrugated steel arch support in this shoe is so fitted that 
there are no ridges nor does the arch bear on any particular point. The 
weight of the body is perfectly distributed over the whole foot. 


Genuine Black Kangaroo Blucher Oxford. 


CHICAGO, JANUARY 9-12 
Rooms 561A-563A, Stevens Hotel, Booth No. 98 


Make note NOW to visit our exhibit and sample rooms—for you will find it 
impossible to see hundreds of sample lines on display while at the Chicago 


Show. 
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Booth No. 28 


i ing Plytex Sole is bound to 
be a powerful influence in 
sport shoe sales this Spring. For 
to know about Plytex is to want 
it. And millions of people will 
know Plytex through striking 
national advertising in The 
Saturday Evening Post—Vanity 
Fair—Golf Illustrated—The New 
Yorker—and other leading and 
widely circulated magazines. 


The appearance of Plytex Soles 
lends a distinctive note of class 
and style to sport shoes. The 
colors in which Plytex Soles are 
made—black, red, neutral and 
pure crepe—provide a decidedly 
adequate selection. 


Boston Show 


Multiple layers of 
fabricoverlapped and 
embedded in rubber. 


This New Sole Has Strong Sales Features! 











Because of design and special 
make-up, Plytex Soles are non- 
slipping, extra long-wearing. Th« 
inset in sole and heel embodies 
an absolutely new principle, per- 
fected only after tireless research 
and experimentation. Multiple 
layers of tough open-weave Egyp- 
tian Cotton fabric, embedded in 
pure rubber, are laid one upon the 
other. Thus, as one layer ulti- 
mately wears through, the next is 
ready to wear equally as long. 


Increase your Spring sales by 
seeing that manufacturers supply 
shoes soled with Plytex. Take 
advantage of this heavy publicity 
program to increase consumer 
demand on Plytex Soled Shoes. 


Ay Fs yy 


Jolep and Teel f 


New York Boston 


Chicago 


ESSEX RUBBER COMPANY, TRENTON, N. J. 


Milwaukee St. Louis 


—_——_«_€,£,- 








aneeaieacinenes 
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W.L{JDOUGLAS 
Ohoes 


We invite you to the 


First showing of our 


NEW SPRING STYLES 


JAN. 9-10- 11-12 


at the 


HOTEL STEVENS 


Room 1123 


the W. L. Douglas large Brockton factories. We 
ran full time during the past year. The past six 
months we manufactured over 100,000 more pairs 
of shoes than during the preceding six months. 


Such big gains were made possible by strict ad- 
herence to our policy since 1876 of ‘“‘Honest shoe- 
making—honest materials—honest values.”’ 


This volume production means we can pass along 
savings in overhead to you in better values—help 
you meet aggressive chain store competition. 


The new Spring line—all-leather shoes through- 
out—gives you an opportunity to buy a lot of 
shoe for your money, shoes to retail at $5.00, 
$5.50, $6.00, $6.50, $7.00, $7.50 and $8.00. 


We probably own more leather today (bought at 
a right price) than any other manufacturer. 
Remember, too, the 150 styles in stock ready to be 
delivered at your door, transportation prepaid or allowed. 
We cordially invite you to look over our lines at 
Room 1123, Hotel Stevens, Chicago, on January 
9,10, 11 and 12. You will be under no obligations 
to buy. 


: 


W. L. DOUGLAS SHOE CO. BROCKTON, MASS. 


\ 
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America’s Best Known Shoes 
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BOOT AND SHOE 


In Stock 


An unusual feature 
for a line of such ac- 
knowledged quality 

















A LEADING NUMBER 





Stock No 
Stock No 
Stock No 
Stock No 


The “ARGYLE” 
. 40—Imported Black Calf 


. 41—Tan 


. 42—Black Scotch Grain 
. 43—Brown Scotch Grain 





The In Stock Department of 
The Edwin Clapp Shoe sim- 
plifies the merchandising of 
this high-grade line. 


) 
Calf i 














Utilize this Department to the full- 
est—it means more business for you. 





EAST WEYMOUTH, MASS. 
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Bootu No. 100, SampLe Room 1000, Hote. STEVENS 








N. S. R. A. StyLe SHow 
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ARDLY A DEALER, IN HIGH 
grade footwear but has heard 
good things of Hooley Hand 
Turns. Still, there are those 
who have not experienced 


the real thrill that seeing 








HoH oO oOo LE Y¥ 


Turns of Distinction 


this line for the first time invariably 
brings. @ When you get to Chicago 
make it a point to come and see our 
shoes—and meet some of 
the enthusiastic merchants 


who sell them, 


Rooms 1904A-1906A 


W. F. HOOLEY SHOE CQO. 
LYNN, MASS. 
New York Office 


Marbridge Bldg., Rooms 854, 856 
.47 W. 34th Se. 
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With Clock itive 
Regularit 





In the following Widths and 
Sizes: 


AAA/A and AA/B in sizes 7 to 12 
are, Rw C/E and E/EEE “in sizes 6 
2. 


In Black ‘Kid, either high or low cut. * 60 
In Brown Kid Oxfords.............. 15 
In Brown Kid Shoes..............+- ry 40 


Produces Repeat Customers 
“The Torson 
hoe 


Made over a special last, its unique features can only be appreciated by trying 




















Two Years of Test by 32,000 
Steady Wearers have proven 


on a pair. Your own feet will “tell the story.” Built-in features insure proper 
Uppers of finest kid—insoles that hold 
their shape—and first-quality, scratch outsoles, make this a “repeat” shoe at a 


placement for every bone of the foot. 


moderate price. 





AT CHICAGO 
SEE THE ENTIRE LINE 
Room 1836 The Morrison Hotel 


The Herold Bertsch Shoe Co. 


GRAND RAPIDS, MICH. 
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7837 X NINETY YEARS OF eX SSF QUALITY PRODUCTS x 1927 








The RAJAH Label on a 
Shoe Sole Raises the Shoe 
Quality, and Increases Its 
Selling Appeal—Without 
Increasing the Cost. 





Clearly these facts have won general recog- 
nition in the shoe trade, for never have we 
entered a New Year with such a volume of 


orders for Spring and Summer ahead of us. 


Clearly the public have elected RAJAH 


as their standard of excellence in crepe 


rubber soles and are “demanding the brand.” 





Alfred Hale Rubber Co. 
Atlantic Cst.1837 Jilass 


“Quality Rubber Soles for Fine Shoes” 





HEELS X x x SHEETS x x x. SOLES x x x CANVAS SHOES 
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VELVETTA SUEDE 





Nationally known— 
Internationally worn 


Your customers are following 
Velvetta Suede advertising in 
the following national magazines: 


Vogue Harper’s Bazar 
Town and Country Ladies’ Home Journal 


HUNT-RANKIN LEATHER COMPANY 


106 Beach Street Boston 
Makers of 


Velvetta Suede and Cavendish Calf 
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American shoe designers have the 
secret of imparting a dainty slender- 
ness to the foot, regardless of its 


size. Part of that secret is Hub 
Gore. 











- HUB GORE MAKERS 
Branch of EVERLASTIK, Zne. 
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The LIFE-LINE of the 


A feature shoe of proved merit is 
literally the life-line of the retail 
shoe business. 


Leading merchants declare that no 
store can be consistently successful 
over a period of years without the 
stabilizing influence of a_ well- 
known feature line. 


Such a line sustains business 12 
months in the year. It is the life- 
line that keeps business from sink- 
ing profits. 


The Fashion 


Stock No. 601. 


Patent Leather Four-Eyelet Fashion Tie, 

Scalloped Top, Openwork Quarter, 14/8 

a ~ ag od ."' ag Heel, 216 

n t t N 

ee The Strand 


Stock No. GO2Z.......+++++-86.50 Stock No. 407....... 


Black Kid Four-Eyelet Fashion Tie, Black Patent Leather Three-Eyelet Strand 
Calf Scalloped Top nwork Quarter, Tie, Black Alligator Quarter and 
14/8 Leather Cuban eel, Uskide Top Tongue, Patent Leather Overlay 
Lift, 216 Combination Last, No Tip, Pearl on Tongue, 14/8 Leather Cuban 
Grey Kid Lining. Heel, Uskide Top Lift, 216 Combi- 

nation Last, No Tip, Pearl Grey The Pembroke 
Stock No. GOS.....+.s00++.87-75 Kid Lining. 
Grisson’s No. 268 Stone Kid Four-Byelet Stock No. 605.......++. + +86.60 
Fashion Tie, Plain Top Openwork Quarter, Black Satin One-Strap Pembroke, ©) en- 
Brown Silk Fitting All Over, 14/8 No. work Quarter, Black Braid and !‘ac- 
268 Stone Kid Covered Wood Heel, 216 ing, 16/8 Black Satin Covered I. uis 
Combination Last, No Tip, Cream Kid Heel, 218 Combination Last, Pearl «rey 
Lining. Kid Lining. 
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Shoe Busi 





You can stabilize your business with all-year depend- 
able profits—by selling the famous Foot Saver Shoes. 


Foot Saver styles are smart, refined, beautiful. Exclu- 
sive, patented arch-features promote that easy and de- 
lightful activity, which the woman of today demands. 


These Foot Saver features are heralded to the women 
of America through consistent, every-month advertis- 
ing—creating prestige and desire—establishing demand 
that is constant and unfailing throughout the year. 


This dependability of Foot Saver demand means for 
the dealer quick turnover—low inventory—no mark- 
downs—maximum profits. It is the life-line that holds 
his business steadfast above the danger point of no- 
profit sales. 


You can enjoy this business stability—this assurance 
of sustained sales and profits—by concentrating on 
Foot Savers, the all-year active line. 


The Julian & Kokenge Company 


Makers of the famous J & K Arch Fitting Shoes 
for Women 


East Fourth Street 
CINCINNATI OHIO 


Men’s Foot Savers are manufactured by Com- THE J & K LINE 
monwealth Shoe & Leather Co., Whitman, Will Be Exhibited in 
Booths 


No. 110 and No. 111 
in the 
EXPOSITION 
HALL 


San. 910 12 of the 


HOTEL STEVENS 
. The Dorothy Hotel Stevens ~ CHICAGO Displays will also be made 


Stock No. 401 i THE WORLD'S in Rooms No. 601A to 
LARGEST No. 610A, also in rooms 


Patent Leather One-Strap Dorothy, Black 

Ooze Quarter and Openwork Strap. 16/8 NOTES, No. 600 and No. 601. 
Patent Covered Louis Heel, 218 m bina- 

tion Last, No Tip, Pearl Grey Kid Lining. 
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SNM 


Ss 
to 


B. D. Eisendrath 


Tanning Co. 


Manufacturers of 


High Grade 
CALF LEATHERS 


Colors and 
Black 








Tannery: Racine, Wisconsin 


CHICAGO BOSTON 
130 North Wells Street 195 South Street 
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THE DARTLYN 


A new wing tip oxford 











—a made to order style— 


amples on request. 


M. A. PACKARD COMPANY 
BROCKTON, MASSACHUSETTS 
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THOROUGHBREDS « THE NEW WALK-OVER RALEIGHS 


Such correct oxfords as these have a place in 
every man’s shoe wardrobe. They belong, and 
there are no two ways about it. 

In fact, if a man lacks such fine shoes he is 
without one of the four necessary types of foot- 
wear upon which the correct shoe-wardrobe is 
based—the blacks and the tans for business and 


street wear... sport shoes... and patent leathers 
for the more formal evening occasions. 

' All these four types are available at the many 
Walk-Over Men’s Shops everywhere in a com- 
plete variety of styles and leathers. You will find 
them pleasing not only to the eye and the foot, 
but to the pocketbook as well. 


WALK: OVER SHOES 


Raleigh, the smart Walk-Over shown 

above, has just enough perforation 

and stitching to bring out the full 

beauty of its Black Grain Leather. 
$12.00 


for Gs (a) n t | a) mM eC Nn Let us mail you “Shoes— As seen on 
Oxford Street,” by William Arns- 


worth Wilson, a newly published 


GEO. E. KEITH COMPANY, CAMPELLO, BROCKTON, MASS. booklet of the latest Walk-Over 


models. 


This is a reproduction of a Walk-Over advertisement appearing in the 
January issue of Vanity Fair. Walk-Overs are consistently advertised in 
many other national publications. The shoe illustrated here is in stock No. 


1555, the Stadium. 


WALK-OVERS AT CHICAGO WILL BE IN BOOTH 105. SALESROOMS 422a, 423a. 
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Contus jon 


as to Your Choice 


f 
Leath ers 


es 


We can tell you right 
now just what leath- 
ers will be Fashion’s 
Favorite for 1928. 


* 


We have new leath- 
ers that will make 


sensational style hits. 
* 


As always, since 
1867 we create—_we 


do not imitate. 


SALOMON & PHILLIPS 


New York 
Paris 
Boston 
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Schmidt's Java Brown Calf, 3 Eyelet 
Tie, No. 3 Lizard On-Lay. 


Shown by courtesy of 
The J. P. Smith Shoe Co. 
Chicago, Il. 


The public, always sensitive to the style element, is attracted to shoes built 
from The Schmidt Calf Leathers. They see the distinctive finish which 
marks skilled tanning procedure; their eye is sustained in its judgment by 
the inner quality which is discovered through daily wear. This union of 
smartness and service reveals the popularity of The Schmidt Calf Leathers. 


Schmidt's Calf Leathers in 


STROLLER CLEMATIS 
Grain Finishes 
VARSITY ErRIc 


Black in Dull and Satin Finish 


“Wherever Calf Leather is Known, Schmidt's is the Standard” 


Cre) F, Schaidt: Ss, Gu. Ine, 
Tanners of The Schmidt Calf Leathers~ 


DETROIT, MICHIGAN BOSTON, MASS. 
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Schmidt’s Runway Calf, Wales Last. 


Shown by courtesy of 


Stacy-Adams Co. 


Brockton, Mass. 


Enter almost any sample room in the hotels at Chicago during the N. S. 
R. A. Convention, January 9, 10, 11, 12, and you'll have visible evidence 
of the universal acceptance accorded The Schmidt Calf Leathers. Many 
of the featured models, footwear made to quicken sales for both manu- 
facturer and merchant, will be shaped from one or more of The Schmidt 
Calf Leathers. 


Schmidt's Calf Leathers in New Colors for Spring 


WHITE JADE PLAZA GREY 
Honey BEIGE CopreR LUSTRE 
WooDLAND RUNWAY 
SAHARA PARKWAY 


“Wherever Calf Leather is Known, Schmidt’s is the Standard” 


Cyl F, Schaudt % Ca ine, 
Tanners of The Schmidt Calf Leathers- 


DETROIT, MICHIGAN BOSTON, MASS. 
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Presenting the Line of 1 928 The Best Yet! 


THE BEST YET is what The Lape & Adler 
Company Sales Plan for 1928 is going to be. YI 8 


Here are a few of the outstanding features: 
1, Larger In Stock Department—new styles— 


new leathers. 





2. The Collegiate Foot-Friend shoe for younger 
women. 

3. Sporty Sport patterns in Foot-Friend con- 
struction. 


4. Twenty-seven numbers of Foot-Friends in 
stock. 


Stronger advertising support. 


A BIGGER PROFIT FOR LAPE & 
ADLER DEALERS. 


A LINE COMPLETE is the Lape & Adler Light 
and Airy McKays and Welts. 


In presenting this footwear we show: 





1. Sporty Sport patterns on real sport lasts. 

2. The Famous “Hot Puppy” last with new pat- 
terns—better than ever. 
Practical Light and Airy Goodyear Welts. 
Dainty McKay pump and strap effects. 


New lasts and new patterns, giving a line 
complete in price range and a BIGGER 
PROFIT FOR THE LAPE & ADLER s 
DEALERS. VIRGIE 





BACHELOR GIRL 


LE 











See Our Exhibit The LAPE & ADLER Co. Now ia Their 





N. S. R. A. n TI 
Convention Territories 
Makin Shoes 
—— « FootFriend all 

Catalog 


— Columbus, Ohio Sent on Request 


D 
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cence ces, 


‘“TLouis Mark” 


Shoes, Inc. 


Of Course Received 
The 
Gold Medal Awards 


GOLD MEDAL AWARD y en), y AND GRAND DIPLOMA 
SESQUICENTENNIAL INTERNATIONAL he? Y > EXPOSITION, PHILADELPHIA 1926. 
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“They display a lively style, 
but conceal their sense” 






Hig 





That was the summing up of Skeezix Flexible Goodyear welts 
as given by a man who knows the shoes inside and out. He 
meant that there is as much in the shoes that does not meet the 
eye as there is beauty, modishness and character in their designing. 
For the hard play of childhood and the lack of attention to details 
of the juvenile mind—a shoe must be strong—and the Goodyear 
welt has been proved the only really satisfactory process. As we 
make them they are as flexible as a turn—but as sturdy as good 






Ther 
boys 


They 


dema: 


















leather fastened with strong waxed linen thread can make them. no lir 
When we say good leather we mean such stock as Carl Schmidt's J te" 
for uppers—Korry Krome and its equivalent oak tannages for Jp ‘2t ¢ 
bottoms. the fe 
There is no question about what goes into Skeezix shoes. And \ 


at all 













AT BOSTON 
JAN. 2-3-4 
DISPLAY-170 
ROOM-562 
HOTEL STATLER 











Sport Boot 


Korry Krome Sole 
AN 653—Carl Schmidt’s Copper Lustre 





Sport Oxford ; Calf with Schmidt’s No. 1 Stroller Ten 
Cut-out apron, Brass eyelets, 5 to > 
Korry Krome Sole wedge heel $2.25—8% to i1 Spring 

C.B. 5557—Carl Schmidt’s color W tan Rubber Heel $2.60. 








ealf. Schmidt’s No. 1, Stroller grain 
trim inlay, 8% to 11 Spring Rubber 
Heel $2.50—11% to 2 $2.90. 


C.B. 5303—Hubschman’s Tan Calf. Kep- 
ner’s light smoke elk trim inlay, 5 to 
8 wedge heel $2.15—8% to 11 $2.50 
—11% to 2 Rubber Heel $2.90. 











The W. A. WITHERS 
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REGISTEREO US. PAT. OFF. 


OUTGROWN 


Welt Shoes in Stock for 


BEFORE OUTWORN 


High Grade Juvenile Goodyear Flexible 
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IMMEDIATE DELIVERY 


There are shown here only a few of the sixteen lines of shoes for 
boys and girls that make up our in stock department. 


They are all representative styles—each designed to meet a given 
demand—and are styled in a manner that we feel need defer to 
no line on the market. It is our policy to bring down to juvenile 
requirements not exact models of those men’s and women’s shoes 
that embody some feature of a style trend, but a modification of 
the feature—one that holds the trend without being a copy. 


And when we say—In stock—we mean just that—on all lines and 


at all times. 





Party Tie 


BV 1301—Full Chrome Patent Lea- 
ther Flexible buffed bend sole on 
infants’ and child’s, finished oak 
sole on misses’, to 8 wedge heel 
eg to 11 School Rubber 
Heel $2.2 11% to 2 $2.65. 


_- SHOE Co. 


Blucher School or 
Play Boot 


Korry Krome Sole 
A 351—Chrome Patent Leather. 
A 1051—Carl Schmidt's Black Calf. 


A oa Schmidt's Broadway Tan 
Cc ° 


AJ 1051—Carl Schmidt's Black Calf Tip 


and Perforation. 
AJ 651—Same, 

























but Schmidt’s Copper 


Lustre Calf. 
S OP Gi WO Bibi cnccccscccecd 82.00 
8% to 11, rubber heel........... 2.35 













ELIZABETHTOWN 
PENNSYLVANIA 
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Gone is the Usly Duckling 


and in its place 


¥ Ty 7 


my V, C 7) 
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CARTER’S VAMP EASER 
EASES OPERA PUMPS THAT BIND THE INSTEP 


Sold ; by Price $5.00 Sold by 
Blog Shoe Findings Co. LZ... Lichtenberger-Ferguson 


New York City ESS Los Angeles, Cal. 
Shoe Sundries Inc. H A... eee Adams Leather Co. 
Cleveland, Ohio % Ropes se Spokane, Wash. 


H.R. Holden & Co. QOS Duncan & Son 
Boston, Mass. \Y AP — Seattle & Tacoma, Wash. 


z= 
F. Pauli & Son SAG ON __——_ >. George Lawrence Co. 


Cincinnati, Ohio Portland, Oregon 


P. P. Logamarsino we 4 Driscoll Stanley Co. 
Philadelphia, Pa. > Omaha, Nebraska 
If your local jobber cannot supply you with 


THIS HANDY APPLIANCE 
. send direct to 


CARTER’S VAMP EASER CO. 


VALLEY STREAM, NEW YORK 

















Black and Colored Patent Leather 


AND 


Colored Side Leather 


In All the Approved Colors 


BEGGS & COBB, Inc. 


Sales Department and Main Office 
76 South St., Boston 


ARTHUR S. PATTON LEATHER CO. WM. B. HEALD 
1602 Locust Street 305 W. Lake Street 


St. Louis, Mo. Chicago, Til. 
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A Special Exhibition 


of famous MILWAUKEE CHAIRS 


SHOE DEALERS 


Will be especially interested 
in this display of 


famous Milwaukee Chairs 
Booth 95, at the 


N.S. R. A. 


CONVENTION 





















me 
The above photograph shows the “ Mademoiselle” Department of 
O’Connor & Goldberg—famous Chicago shoe merchants— harmoniously th: 
beautified and enli d by Mil kee Chairs and stools. The insert 
shows the modern art designs of chairs and stools used in this installation yo 


Make your store the preferred store 


Don’t fail to see this display of Milwaukee Chairs at the N.S.R.A. Exposition; the chairs 






which have contributed so much to the beauty, character, distinction and comfort of many fe 
of the largest and most pretentious shoe stores throughout the country —as well as the 1 
most modest. 





Milwaukee Chairs, in any of the many designs and styles, always reflect an air of cheer- 
fulness and quiet dignity; add to the practical, business-like appearance of any shoe store 
—and make it the preferred store. 


See this display of Milwaukee Chairs at the N.S.R.A. Convention, Ex- 
position and Style Show, Booth 95, Hotel Stevens, Chicago, January 9, 10, 
11 and 12. 

The Milwaukee Chair Co., Executive Offices: 624 S. Michigan Ave., Chicago 


MILWAUKEE CHAIRS 
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SHOE STORE SERVICE SECTION 


Devoted to F indings, Fixtures and the Proper Display of Merchandise 








How Advertising Novelties and Souvenirs Can Be Used Effectively 
to Breed Good Will Toward the Shoe Store 


ORMER articles on this page 

of the Shoe Store Service Sec- 

tion have dealt with newspaper, 
handbill and direct mail advertising 
and outdoor publicity. Another ef- 
fective and reasonably inexpensive 
means of building good will is 
through advertising novelties and 
souvenirs. 

These may be used for the accom- 
plishment of three definite purposes, 
viz: 

Drawing people in; 

Attracting notice of potential cus- 
tomers who don’t know the 


Select something that will be of 
general use or interest among the 
class of people you wish to culti- 
vate. 

Don’t overlook the children. The 
children don’t make the actual pur- 
chases; they can exert influence in 
the matter. 

Also when a boy or girl happily 
exhibits some little novelty from 
which he or she gets a “kick,” the 
parents are just as pleased as 
though you’d given them something 
of equal or greater value. 


There are hundreds-of little inex- 
pensive playthings that can be 
bought for almost nothing. There 
are airplanes of paper or wood; there 
are tops, marbles, paper hats, base- 
ball scores, games, little story books, 
puzzles. A list of children’s items 
alone would fill pages. 

For men and women there are 
many useful things that are kept in 
use for a long time. Pencils, rulers, 
blotters, calendars, memo pads, memo 
books, diaries, key tags, key holders, 
paper matches, leather holders for 

matches, shoe polishing 





store ; : 

Building good will. 

Anything from which peo- 
ple derive service, amuse- 
ment or pleasure is a good 
thing to have associated with 
your store in the minds of 
customers or _ prospective 
customers. 


FEW cents spent on an 
article that someone will 


some staples. 


a Pre-Inventory Sale. 
an After-Inventory Sale. } 
interior use banners or streamers bearing 
name of your sale. 


Go After Business in 


JANUARY 


Jan. 2-7 


Bargain time. 


Jan. 9-14 


Prepare some attractive one- 
price lots of your “‘hi-styles’’ and sweeten with 
If you take inventory the middle 
of January or early in February, precede it with 
It might be followed with 
In windows and store 


the HE gage of value of other 


cloths, many items of house- 
hold utility, powder puffs, 
mirrors, combs and other 
toilet articles, cigar clippers, 
cigarette holders—in fact, 
hundreds of items covering 
an almost unbelievable range 
of useful purposes. 


types of advertising is the 
circulation and size of the 


see or use frequently should 
buy good will advertising 
worth considerably more than 
a few cents. 

There is a distinction be- 
tween advertising novelties 
and souvenirs. Novelties are 
for free distribution with no 
strings attached. Souvenirs 
are for customers only and are 
usually of greater value. 

Both are good to use at the 
beginning of a fashion season, 
and also prove a big help at 
times when business is nor- 
mally dull. 

These items should be 
bought discriminately. 


Attend the N. S. R. A. Convention at Chicago. 
Your bargain displays may be stocky, but be 
careful not to let them look “junky.’”” Show 
respect for your merchandise. The shoes are 
just as good as when the prices were better. At 
this time of year many window trims tend to 
make the public think otherwise. 

Plenty of social activities will grace the re- 
mainder of this winter. Party footwear deserves 
some space in the windows and ads. 


Jan. 16-21 


Many galoshes and other forms of overshoes 
are wearing through about this time. Plenty 
of use for them ahead. Give these items enough 
prominence so that folks who soon will need them 
will be reminded of this fact. Though your ad- 
vertising dollar doesn’t seem to buy as much 
business now as it will in April, don’t drop out 
of sight for that reason. There’s some business 
to be had now—and everything comes to him 
who gets after it hard enough. 


Jan. 23-30 


Push the items that are most needed at this 
time and most iikely to bring people in. Why 
not give children’s shoes a whirl? And make a 
play for the business on some good dressings 
and accessories. If you handle arch supports, 
feature these now as this is a time when sore 
feet are sorest. 











ad. With novelties or sou- 
venirs there is another fac- 
tor—the frequency with 
which the advertising is 
likely to be seen. 

When selecting advertising 
novelties, remember that 
some articles would be seen 
or used much oftener than 
others. This has a bearing 
on their value to you. 

Judgment should be used 
with regard to the printed 
matter on novelties for 
adults. If advertising is 
plastered all over the arti- 
cles, they may be discarded 
for that reason. 
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Mr. Carl H. Fliessbach, general manager of the Chicago Walk-Over Stores 
“Group,” has expressed his satisfaction with our cooperation in the planning and 


equipping of this new shop in South Bend, Ind. 


For Efficiency and Profit 


If you contemplate opening a new store, remodeling your present | 
one, or merely rearranging your fixtures, let us submit suggestions, Econ: 
gratis. ence 





















Our plan experts have laid out many of the best known shoe stores ne 
and departments in the country, providing for maximum efficiency ing 
in display, elimination of waste motion and marked savings in cost are 
of equipment. good 

We are sole manufacturers of Ready-Bilt sectional shelving, roll- : a 
away units, show cases, counters and tables. alone 

Confer with us at our office when you come to the N.S.R.A. help 
Convention. Th 


that 


READY-BILT STORE EQUIPMENT COMPANY 


53 W. JACKSON BLVD., CHICAGO Plan 


Phone: Wabash 8611 














We are interested in 


. ( S 
ONew Fixtures for } a Aeron 







We carry the lines checked | for 


(Men’s Shoes CChildren’s Shoes WE eer een pe acuk an horn | ee } line 
CWomen’s Shoes C)Hosiery ceed 
(Findings re re eee SR eee err ee 
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Sketch No. 1—A sale trim that shows respect for the merchandise 


Window Solutions to January 
Sales Problems 


following the 


“peak month” of the year, there 
follow two months that require 
considerable planning with refer- 


[ ‘zest monte 


ence to sales volume. There are a 
number of points in selling for these 
two months that require fast think- 
ing and action. Weather conditions 
are to be followed carefully with 
good results in sales of heavy foot- 
wear and rubber goods, and paving 
the way for sales 


By J. CLARENCE BODINE 


Vice-President, Bodine-Spanjer-James Co. 


trouble or worry of money tied up 
in several hundred pairs of question- 
able shoe sale possibilities. 

January and February are the two 
months of the year that are the most 
gray, cold and lacking in interest out- 
side of your doors; and to offset this 
condition, or rather stave off loss due 
to this condition, you can profit by 
making your store appear light, 
warm and full of interest. 


By all means fill your windows 
with color—and shoes. Attractive 
color in windows, good display of 
shoes, and prices will make it impos- 
sible for the public to do other than 
add to your sales. 


E show this month a number 
of drawings that are arranged 
especially to help you in planning 
your displays for January and Feb- 
ruary. To show a 
great number of pairs 





along these lines will 








of shoes and to do it 





help on your quota. 
The one big thing 
that counts in Janu- 
ary and February is 
to present shoes and 
other footwear that 
includes broken lines. 
Plan in such a man- 
ner that you will have 
few, if any, “close- 
outs” at the end of 
February. Should you 
do this, you have gone 
along way to prepare 
for the new Spring 
line and you can pro- 
ceed to direct your 
energy for profit with- 
out the annoyance or 




















invitingly is our ob- 
ject. 

Sketch No. 1 shows 
a shelf arrangement 
that is to be placed at 
the back of the win- 
dow, and will accom- 
modate twenty-three 
pairs of shoes with- 
out interfering with 
the probable thirty 





Sketch No. 2—A ter- 
race background for 
a stocky trim. An 
adaptation from some 
recent Fifth Avenue 
“stunts.” 
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How well does 
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HEN the rush comes—how does ation. Proper store planning and proper 
your store stand the strainP Do store fixtures are mcreasing store efficiency S 
customers have to waitP Do clerks be- and registering gains in sales mounting as ina 
come irritable P high as 75 and even 80%. of 
Th 
—Or is your store sufficiently flexible so ‘ } fro 
that business flows along placidly during This accounts definitely for the fact that eac 
peak periods? proper store planning and modern store = 
; fixtures are considered the best business but 
Holiday buying will tell you how well your investments any merchant can possibly pas 
store will handle peak load business if you make. Watch your store during the holi- T 
will but watch it. Then if there is con- day peak period. Do not hesitate to call and 
ti ndoubtedly losing both Sete Thi 
ges a - 7 = upon our services extended to every store, out 
business and good will. Something should large or small. E 
be done about it. Something can be done sa 
about it. ; A 
Send coupon below for our literature on corn 

Call our store planners into consultation. store planning and store equipment. No 





They will tell you how to relieve the situ- obligation implied. 






GRAND RAPIDS STORE EQUIPMENT CORPORATION 
Grand Rapids, Michigan 


Succeeding: The Grand Rapids Show Case Company . Welch-Wilmarth Corporation 




















GRAND RAPIDS STORE EQUIPMENT CORPORATION 
Grand Rapids, Michigan 













A Gentlemen: Please send literat d information on 
Grand estas Pactene Ore planning service and store equipment. pret ere aged 
bad , . - 
Baltimore - New York City TO ae Pe most principal cities 
























I cilcianistts dati diiplaminnicobeniaiecedin a celiveuaiaiate .. State. 


Line of Busi 
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pairs that you will arrange 
in front. 

The half-circle effect in 
the back of the window 
should be in a golden yel- 
low sateen mounted on wall 
board and with raised let- 
ters attached. These let- 
ters should be done in a 
deep mauve (deep purple). 

The display shelves 
should be done in olive 
green with brilliant . pale 
vermilion edges. 

Cover the floor of win- 
dow with two shades of yel- 
low. A tile effect is good 
looking, and these squares 
of colorful floor blocks can 
be purchased at a nominal 
price. Then cover your 
platforms or plateaus with 
a good effective material in 
black felt or sateen prefer- 
ably. This arrangement of 
color will give you a 
chance to show your shoes 
to great advantage. The 
entire window will be 
cheerful, full of interest, and you will 
be surprised how good looking the 
shoes are. 


Sketch 


KETCH No. 2 has a great advan- 

tage in the general arrangement 
inasmuch as you can make a showing 
of a great number of pairs of shoes. 
The step arrangement is terraced in 
front, coming down from back, and 
each side is built on a diagonal plan 
so that the shoes can be seen not only 
when standing in front of window, 
but also show very well to people 
passing the store in either direction. 

The steps should be made of wood 
and upholstered in a rich tan felt. 
This color will make the shoes stand 
out to very good advantage. 

Floor covering in orange will give 
a cheerful glow to the window. 

At back of window we show a neat 
cornice effect from which the Janu- 
ary sales sign is suspended. Hang- 
ing from this cornice, a rich cream 
color curtain should be hung. The 
cornice and sign should be done in a 
combination of cream, gold, orange 
and black. 

Window cards to match will help 
greatly in finishing the arrangement 
of the display. 

Sketch No. 3 shows an example 
whereby you may use, say, nine pairs 
of Shoes. Place them on the floor on 
individual stands and have a colorful 
ribbon ieading from each pair of 
shoes back to a price card at back of 
window. The price card or deco- 
rative sign should be made quite 
large and in very striking color. 

With reference to price card and 
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No. 3—A simple and very attractive unit 
display. 


illustration, would suggest that the 
round disc be in gold leaf, with let- 
ters in black and bright vermilion 
edges. The border or moulding that 
surrounds the sign should be in a 
rich plum color. Would use ver- 
milion red ribbons. 

Plateaus for floor stands would 
look best finished in a rich red and 
lavender. Floor coverings in rich 
tan color. 


OU will find this arrangement 

will be interesting and effective. 
In a window five to six feet in length 
one feature on this order will be good 
added to the rest of your display of 
shoes, and should the window be 
quite large (ten to twelve feet in 
length) two units like this should be 
used to advantage. 

Sketch No. 4 is an example of un- 
usual trims. As you know, a cluster 
of special shoes arranged in special 
units can be very effective. The 
great advantage is that by these 
unit trims you call special attention 
to something of outstanding value 
or style. A neat decorative panel at- 
tached to a base, say four inches 
high, base and panel both to be cov- 
ered with silk in orange color. Deco- 
rations shown at top of screen panel 
should be in black. Stands for shoes 
should be in wrought iron standards 
in black and shelves or top of wood 
in old dull blue. This combination 
will be very striking. These definite 
plans as described will not be diffi- 
cult to carry out and should help 
considerably to increase your sales 
for the month of January. 


239 


And while designed pri- 
marily as window trimming 
intended to clear stock 
from the shelves in readi- 
ness for spring openings 
as early in the year as 
February, these stunt ideas 
nevertheless harmonize ex- 
cellently well with the 
modern note in window 
trimming. 

The day of the window 
piled high with sale shoes 
is dead and gone. Even 
when price is the primary 
consideration, some atten- 
tion must be paid to the 
demands of modern artis- 
try. 

The note most evident in 
the ideas suggested on 
these two pages is the so- 
called cubist, which, start- 
ing among a group of lib- 
eral minded painters in 
Paris, has gradually drift- 
ed from oil and crayon into 
store architecture. 

The smart shops of New 
York, Chicago and the West Coast 
are employing all manner of semi- 
weird shapes in their window fix- 
tures and it can be truly said that 
they are exceptionally effective. The 
most common of these are the cube, 
triangle, truncated cone and trun- 
cated pyramid. 

Some of them are made of solid 
wood but by far the great majority 
are merely hollow boxes which can 
be covered with fabric or enamelled. 








Sketch No. 4—A unit trim with 
fixtures on this order will com- 
mand attention and respect. 
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Two profits in one sale are being made 
everywhere with Miller Trees. The 
shoe sale breaks down resistance—the tree 
sale easily follows through as a special 


service to the customer. 


For no customer ever took offence 
when shown how to make his new shoes 
look better and last longer with an in- 


expensive pair of Miller Trees. 


These trees are light, simple to operate 


and require slight display space. 


We can tell you a mighty interesting —_— 
° THE BETE TREE 
story—and a true one—about using the 
by-product of salesmanship for increased 


sales. May we do so! 


There ti @ 
Shoe Tree 
Sor Every 
Grade of Shoe 





LEBIREEING MACHINE COMPANY 


BROCKTON -: MASS. 
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Two profits in one sale are being made 
everywhere with Miller Trees. The 
shoe sale breaks down resistance—the tree ; 
sale easily follows through as a special Alba ge 


service to the customer. THE PACK FLAT TREE 


For no customer ever took offence 
when shown how to make his new shoes 
look better and last longer with an in- 


expensive pair of Miller Trees. 


These trees are light, simple to operate 
and require slight display space. 


We can tell you a mighty interesting —_ 
. THE BETE TREE 
story—and a true one—about using the 
by-product of salesmanship for increased 


sales. May we do so? 


There ti @ 
Shoe Tree 
Sor Cvery 
Grade of Shoe 





LERIREEING MACHINE COMPANY > 


BROCKTON -: MASS. 
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When attending the 
N.S. R. A. CONVENTION 
SEE THE 


CRYSTAL FIXTURE 
EXHIBIT 
Booth 18 
Hotel Stevens 


You will expect to see here 
some unique display fixtures in 
wrought metal and glass—still 
we believe a surprise awaits you. 


We have never felt quite so proud 
of any Crystal creations as we do 
of the. several new designs that 
will be introduced at this show. 


Be sure to put Booth 18, Stevens, 
on your list of calls. 





Brochure Free 


Our Display Experts are 
at your service to aid in 
selecting the proper fix- 
tures, with special refer- 
ence to your problems and 
requirements. 


No. 3251 





Crystal 
Midgets 


are of a __ superior 
type—Instantly 
justable to any posi- 
tion. 














— 
Fixture 
rear one 


A showroom ge located in 





53 WEST 
JACKSON 
BLVD. 


CHICAGO 
ILLINOIS 












This is to remind you not to 
let yourself run out of stock 
of Manolis Spats and 
Shoe Novelties 


Hundreds of merchants enjoy big profits in Manolis 
merchandise. Why not you? You are always welcome 
under the Manolis roof. Stock yourself with the Manolis 
Rhinestone Instep Straps that are made with non-tarnish. 
able Britiania Metal, with attachable buckle, in two styles, 
Style 748, as illustrated, $15.00 dozen pairs, and Style 
737, with two rows of rhinestones, $18.00 dozen pairs. 







Straps 
Rhinestone Colonial Buckles 
$6.00 to $36.00 doz. prs. 


Rhinestone Vamp 
Ornaments 


$2.50 to $10.50 doz. prs. 


Rhinestone Strap 
Ornaments 
$4.50 to $9.00 
doz. prs. 


Metal Buckles 


$3.00 to $4.80 
doz. prs. 





Men’s Spats 


Style 110—Felt; colors, Fawn, 
Taupe, Brown, Black and Pearl 
Grey; $11.00 dozen pairs. 











Style 112—Cloth; col- 
ors, Fawn, Pearl Grey, 
Grey, Brown and Black; 
$15.00 dozen pairs 







Style 114—Ker- 
sey Cloth, 
Leather Seamed 
Throughout, 


Style 113—Felt; Fawn and Pearl Grey; 
Four Hand Sewed Buttons; $13.00 dozen 


Fawn, Grey and pairs, 
Pearl Grey; 
$21.00 dozen Style 116—Pearl Grey only, Leather 


piped around the top and Four Hand 
Sewed Buttons, 38 ounce Cloth; $25.00 
dozen pairs. 


pairs. 





You are invited at your convenience to 
visit us when you are at the Chicago Shoe 
Convention. Take the Elston Avenue car 
on the northeast corner of Clark and 
Randolph Streets, and it will bring you to 
Crawford Avenue in fifteen minutes, or 
call Pensacola 2379 for appointments. 














MANOLIS MANUFACTURING CO. 
4248 No. Crawford Ave. (near Elston) 
CHICAGO, ILLINOIS 
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Kewneer 


STORE FRONTS 


ARE DURABLE 
WOOD ROTS 


Consider the difference 


ADJUSTABLE SLIDE 
> FOR VENTILATION 


KAWNEER copper 


FACE z 
AND GUTTERTHJ 


VENTILATION. 
DRAINAGE 





Photograph and diagram of a Kawneer hol- 
low metal sash. This sash provides drainage, 
ventilation and plate glass protection. Age 
and rough usage will not affect its strength 
and beauty. The heavy copper mouldings 
from which Kawneer sash and bars are built 
require no wood rein- » 
forcement. 


KALAMEIN' sort 
NOT KAWNEER METAL 





Back view of Kalamein showing rotted 
condition of wood filler after only a 
few years of service. 


Kalamein construction (wood strips covered 
with thin metal} is perishable, thus endanger- 
ing the safety of the glass. The thin, soft 
metal is easily dented and marred. 














WHETHER YOU BUILD 
OR REMODEL 


make sure your store front is a complete and genuine 
Kawneer. 


The trained eye and experience of every mer- 
chant makes it easy for him to quickly determine 
merchandise values. He exercises extreme caution 
in his purchases. 


The equipment of the store, which includes the 
store front, is an item which should receive equal 
attention when the merchant or owner makes his se- 
lection. A Kawneer Hollow Metal Store Front 
insures satisfaction and permanent value. 


The photographs at the left show facts that are 
of vital interest to you. You can procure permanent 
plate glass protection with all the advantages of 
modern window display with a Kawneer. 


> COMPANY * 


SEND FOR IT 


If you are interested in P - =. 
windows that will actu- of _ Kawneer 
ally produce more sales @ Company 


* 
end for this book. ¢ 2113 N. Front St. 
ematia o _—sNNilles, Mich. 


¢ Please send ‘“‘How to 
¢ Display Merchandise to 
of Sell It.” 


¢ 
¢ AME .... 
? NAM 


o ADDRESS 


y 
a 
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Will Help Solve That @ 
January and February 
Display Problem. “el 
@ 
@ 
@/ 
@| 


The new Spring issue of our Catalog 


“The Guide to Better Window Displays” 


is now ready for mailing. Due to the enormous amount of decoratives now used by the shoe trade 
we have designed the pieces shown in this new 1928 catalog with shoe window needs uppermost in 
mind. Properly used, these decoratives will bring you much additional business for the coming 
months. Get your free copy. 


Don’t jail to visit our Showrooms when in Chicago. We have on 
display new Winter and Spring decoratives of every description. 








THE ADLER-JONES COMPANY, 645 S. Wells St., Chicago 


@@OGSOEHe eS @ GB 


1s J Better 
Silent Lighting 
Salesman = for 
aieaaedil , Shoe 
Displays 


5 pe | lighted win- 


Display 


/ more 

Rack ey Sterling ‘Reflectors will 
, — make your window dis- 

, tA = plays doubly attractive 


merease your sales. 
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chants display shoes 
on Shosum Racks be- 
cause they show more 
shoes to best advantage. “sold With « 
These steel constructed Lifetime 
models fit every style. | na Guarantee” _Beted i 
Height, 5 ft. 6 in.; ye No. 231 
width, 17 inches; ie: Starling, Refecters Nes. 
weight, 20 pounds; oc- Ser 4 me Hf} = new members of the big 
cupy 17x16 inches of e001 : a Specialy -destoned fe 
. ite... i watt Type A in 
ae on ane | : . wi: ‘ml 
shoes; Model B holds 
20 pr. men’s high 
shoes, or ladies’ high 
heel shoes. Write for 
particulars and prices. 


a tame mer- 


Se eee 
i al a SETS TINT 
pS os ny fy o> a i i ae ee 


No. 233 


Manufactured by F 2 
SHOSUM MBG. CORP. Reflector & Illuminating Co. 
Representatives in All Principal Cities 


SALAMANCA, N. Y. 1413 W. Jackson Blvd., Chicago, U. S. A. 
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~ Open Your Door 
to Bigger Profits with 
American Interlocking Shoe Store Chairs 


Beyond good values and smart merchandise, the modern shoe store 
must offer shopper attraction. For unattractive stores and obsolete 
seating equipment create an old-fashioned atmosphere. Shut out 
shoe store profits. Literally close your door to willing buyers. 


Equipped with American Interlocking Shoe Store Chairs, your 
store takes on a profit-building transformation. Radiates distinc- 
tion, progressiveness, good taste. And as a result, it becomes the 
preferred shopping place for particular people. “American” Chairs 
open your door to those profits which good values and smart mer- 
chandise alone cannot bring. 


32-Page Book and Service—Free 


Thousands of shoe stores from coast to coast have found the key 
to bigger business by letting our Shoe Store Service Department 
solve their seating problems. Without any obligation to buy, our 
engineers and draftsmen will be glad to lay out your store for 
maximum attractiveness and efficiency. Simply send us rough 
layout. Our interesting and helpful 32-page book, “New Styles 
in Shop Seating,” also sent free to owners and managers. 


jo @&Seeoe ee oo vc we YS 


No. 4081 


AMERICAN SEATING COMPANY 
1016 Lytton Building, Chicago, IlMnois 


Gentlemen: Send me, without obligation, your helpful 32- 
book, ““New Styles in Shop Seating.”’ elp page 


Name 

Address 

City . iighavbaahatl : 

I a iscircissiisisnciiitcanimiasiintiiintatinimpiiiapiiiis ™ 


— : 
j=—=-| American Seating Company 


Greater comfort for your customers. 


; Greter enttiee~deaie one guar 1016 Lytton Bldg. a Chicago, Illinois 


anteed agajnst breakage. 
y 
































Greater economy in cost. 15 years of Branch Offices: 


1-119 W. 40th St. 
GEESE ceSaas ene yee. Philadelphia: R. 703-1211 Chestnut St. ae SO eee 


Bosten: R. 302-69 Camal St. 
































See exhibit at Booth 72, Hotel Stevens, National Shoe Retailers Convention 
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The STANCE 
No. 4629 


$725 


IN STOCK 











True Moccasin Golf Oxford, made 
from Genuine Zug Scotch Grain hen ; 
leather. Extra heavy leather sole am <r => 


with Spikes, built with the patented 


A SPORT SHOE YEAR 
Get the Business With 


BASS MOCCASINS 


HE superiority of True Moccasins for all Sports Pur- 



























poses is being recognized universally. Because of their 
unusual flexibility and absolute comfort they are growing in 
popularity for street and business wear as well as for sport. 














The superiority of Bass Out-Door Footwear has been recog- | 
nized for more than half a century. New lasts, attractive F 









and stylish patterns and their popular prices, make Bass 






Moccasins a profitable line for every wide-awake shoe 






merchant. 






Write for full information 
and In Stock catalog to 












Department B 


G. H. BASS & CO..WILTON,., ME. 
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See the “HOUDINI” Shoe! 
In Room 439-A Stevens Hotel! 


a 
“SHERWOOD’S” 


—Mystery Shoes 
—Lasts by Empire 
—Shoes designed and made by Reggio 


HOW was the Last Taken Out? 
The FIRST CORRECT EXPLANATION received a 


REWARD OF $250.00 


See the Shoe at the SHERWOOD Room, No. 439-A, Hotel Stevens. 
Boston Style Show, R. C. Silliman, Parker House. 





Two New Suedes in’Stock—See them at Chicago 


SHERWOOD SHOE CO., Rochester, N. Y. 


At Chicago— 
HOTEL STEVENS—SOOTH 61 Judges: Mr. Arthur D. Anderson, Boot and Shoe 


Recorder; Mr. James H. Stone, The Shoe Re- 
tailer. Messrs. Anderson and Stone will select 
a prominent shoe manufacturer to officiate as the 


third judge. 























Kee OUF Cxhipr 
N:‘S:R:A CONVENTION 
San. 9I0 12 
Hotel Stevens ~ CHICAGO 


WORLD 
LARGEST 
HOTEL 











BOOT AND SHOE RECORDER 























Smith Smart Shoes 


for MEN and WOMEN 


Deh Reeg 


for MEN 


BOOTH 84 


General Exhibition Section—Main Floor 


ROOMS 420-A and 421-A 


Fourth Floor 


A cordial invitation is ex- 
tended to all visiting dealers to 
come to the factory. We would 
like you to see how J. P. Smith 
shoes are made. That you may 
call on us conveniently, we will 
provide private cars to take you 
from the hotel to the factory 
and back again. 


The J. P. SMITH SHOE CO. 
671 N. Sangamon Street, Chicago 

















GOOD MORNING 
Mr. BUYER! 


No matter what the merchandise 






No matter what house it is 
No matter how good the service 


PERSONAL CONTACT 
DOES HELP 


We strive to make our products the best 
there are 


We endeavor to give the best of service 
We do believe in personal contact 


Furthermore, if you are desirous of con- 
sulting men capable of supplying you 
with the latest in Shoe Trimmings, you 
will find one in your district. Call him 
in and talk it over. 





Hamilton-Wade Company’s Sales Representatives 
UNITED STATES 


MR. GEORGE J. BUCHER, MR. ELMER W. DAY, 
1602 Locust Street, 24 Andrews Street, 
St. Louis, Missouri Rochester, New York 


MR. THOMAS H. HAUMAN, A. C. MORAND & CO., 
1116 Sycamore Street, 304 Sacramento Street, 
Cincinnati, Ohio San Francisco, California 


Cc. J. SIMES, INC., MR. B. C. THOMPSON, 
147 Broadway, 410 Hackney Building, 
Milwaukee, Wisconsin St. Paul, Minnesota 


MR. HARRY ZEIGLER, JR., 


39 Third Street, 
Johnson City, New York 





ENGLAND & CONTINENTAL EUROPE 


PHIPPS & SON, LTD., 
Guildhall Road, 
Northampton, England 





CANADA 


MR. JOSEPH A. HESS, MR. RAYMOND DUPERE, 
$319 Craig Street, W., 581-583 St. Valier Street, 
Montreal, Canada Quebec, Canada 





HAMILTON-WADE CO. 


BROCKTON, MASS. 
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The Selby 


“s Exhibit 
/ at Chicago 


os (a 
J | A Cordial Invitation 


to all of our Friends 
and Customers.... 


UR reception room will be No. 523, in 
the Stevens Hotel. Please come there. 
We shall be glad to see you. 


And we shall have six or eight other rooms 
adjoining filled with sample shoes, where you 
Put may conveniently look over our lines and 
GenonG. . ‘ . . 
make selections without interruption. 


(, We also shall have Booth No. 89 in Exhi- 
bition Hall at the hotel. 


You will be greatly pleased with the dis- 
play of our new styles in the Arch Preserver 
Shoe—by far the most attractive we have 





ever shown. 


We shall also display our other lines— 
DeLuxe welts—Deb welts—True Poise and 





“KEEPS THE FOOT WELL” Tris. 
There is one and only one Arch Pre- 
server Shoe. This is not a type of shoe, 
but a clearly identified, fully patented 
shoe that is different and superior. It | 
te THE SELBY SHOE COMPANY 
ONLY SHOE offering complete foot com- | 
fort and correct style. The trade-mark 


above identifies every pair. . 
| Portsmouth, Ohio 
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Color is the First Factor 
in Shoe Styling 

















| 
Therefore the most successful buyers of | 
shoes take due consideration in selecting | 
colors for their orders, of the authority | 

| 


and dependability of “the house behind 


the colors”. 


We are gratified that so many of them 
continue to prefer QUAKER COLORS 
—-particularly these 


QUAKER BROWNS 


Color 22 and Color £ 10 




































ats ir 
5 7 P a) 
vs 4S i 


QUAKER CITY MOROCCO CO. 


519 Huntingdon St. 
Philadelphia 
—_——< —— 
95 South St. 
Boston 
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On display 


at Boston 





January 3, 4 and 5 
Hotel Statler 
Room 580 
Mr. Harry M. Husk 

Mr. John M. Miles 
Mr. Fred E. Wallace 


In attendance 


On display 
at Chicago 
January 9, 10, 11 and 12 
Palmer House 
Rooms 728 and 729 


Mr. Harry M. Husk 
Mr. John M. Miles 


In attendance 


HARRY M. HUSK COMPANY NEWSURYPORT 


















\ 
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1928 A BIG 
SPORT SHOE YEAR 

















Many of the big vol- 
ume manufacturers 
have used and will use 


HARCO CREPE SOLES 


Highest Quality 
Lowest Price 
Best Service 









Let us tell you why! 


HARTWELL LEATHER COMPANY 


Malden, Mass. 













000000000006066666660000666066006660660660660060000066000060000000000000000000000001 | 
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BOOTH 136 


The Ground Gripper Shoe Com- 
pany will present at the Convention 
of the National Shoe Retailers As- 
sociation the most complete line of 
Corrective, Modified Corrective and 
Dress Line Shoes this company has 
ever shown. 


You are cordially invited to inspect 


these shoes. 


GROUND GRIPPER SHOE COMPANY, Inc. 


BOSTON, MASS. 


San. 9107-12 
Hotel Stevens + CHICAGO 


() THE WORLD'S \' 
LARGEST 
HOTEL 


BOOTH 136 
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WO hard assignments Elko fills to per- 
fection—Sport Shoes and Children’s 
footwear. Its sleek, handsome glazed sur- 
face and guaranteed fast colors make a com- 
bination of hard wear and good looks, which 


cannot be excelled. 


NORTHWESTERN LEATHER COMPANY TRUST $ nace 
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WHEN THE CURTAIN RISES 


AT THE STYLE SHOWS 
Bleecker Creations Bid Fair to Lead 


with that extra touch of style and beauty of line that captures the feminine eye. 
Visitors at the Boston and Chicago style shows are cordially invited to 
inspect the “Bleecker line.” 
You will be accorded a hearty welcome. 













BOSTON, JAN. 3-4-5 CHICAGO, JAN 9-10-11-12 
COPLEY PLAZA HOTEL STEVENS HOTEL 
ROOMS 233-235-237 BOOTH 34 —ROOMS 1600-1601-1601A 
ATLANTIC CITY 
PS, AMBASSADOR HOTEL 
ROOMS 67-68 
> 


SUNTAN LAL List Lasfilelat tats tafefatadetctled fetebel feb Lebel tet Led 


<ER SF O. Inc: 
=A, IVE WIRE _HOUSE> 


fg Cieercerrens CECE ECE EEEE CPEs Peer TT Te a 
Stylists ri ina lors Creafors . 
138-140 DUANE ST. 8 NEW YORK CITY 


Boston Office 
216 Essex St. 


Philadelphia Office 
17 North Fourth St. 
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oi Fi Many of the country’s 

Brooklyn Specialists |9RMN| = finest shoes, displayed at 

° : the N. S. R. A. conven- 

in the adornment peal ior dagect 
of high style ‘ with our leather trims. 

footwear Ask your manufacturer 


to show you our new 
Spring creations. 








1261 ATLANTIC AVE. BROOKLYN, N. Y. 





No. D. 421—$4.90 


Patent Leather Gore Pump 
IN-STOCK, (Welt), 269 Last, 14/8 
Wood Cuban Heel. 


WDiiar quicker way to enhance the style-reputation of your store than to--carry 
and display—models like the above FORD Creation? 

The FORD Line is full of such models of distinction and creativeness. They have to 
pass the highest style-tests before we incorporate them into the line. 


Shoe Style Show, Hotel Statler, January 3, 4, and 5; at 
the Hotel Stevens, Chicago, during the N. $. R. A. show. 


{ The complete Ford Line will be on display at the Pes 


C. P. FORD & CO., Inc. 
ROCHESTER New York 
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At Chicago 
Room No. 401, Security Bldg. 
189 West Madison Street 


At Boston 


Room 127—Copley Plaza Hotel, Jan. 3-5 
and our Boston Office, 


186 Lincoln Street 
Also Hotel Statler, Room 401 


and Booth 142 

January 3 to 5 
The completeness of this well-balanced 
line of popular priced shoes will meet with 


the approval of many buyers. 


A very fine entertainment, together with 
the story of our line, is broadcast Sunday 
afternoons from Station WCSH, Port- 
land, from 5:30 to 6:30 P. M. 


Wise dealers will tie up with this pro- 
gram by having complete stock on hand. 


Stock Ne. 7753 


Patent two strap 
Price $4.25 


Stock Ne. 7637 


Patent one strap 
Price $4.00 


A. H. BERRY SHOE CORP. 


PORTLAND, ME. 186 Lincoln St., Boston 
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EVANGELINE 
Goodyear Welt that combines 
stylish appearance with solid 


wearing performance. 




















DAVIS NEW PROCESS 
A cushion tread comfort shoe 
that makes a woman smile 


“because her feet are happy.” 











} 














AMERICAN BEAUTY 
A flexible McKay of the Turn 
type that gives the light, airy 
appearance so much in demand 


today. 




















ARCH SUPPORT 


A tested line of corrective shoes that 
is the result of many years of experi- 
ence in the making of Comfort Footwear. 
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| ENA JETTICK il 
Health Shoe 








To Retail from $5.00 to $6.00 


If there isn’t an agency in your town look us up at 


BOSTON—Statler Hotel, Jan. 3, 4 and 5, Room Nos. 413, 415, 416 and 418. 


CHICAGO— Hote 4 Stevens, Jan. 9, 10, 11 and 12, Booth 64; Room Nos. 532-A, 533-A, 534-A, 535-A, 
536-A, 537- ‘-. 


ATLANTIC CITY—The Ambassador, Jan. 23, 24, 25, Booth 30; Room 61. 
DALLAS—Adolphus Hotel, Jan. 23 24, 25, Room 1265. 


DUNN & McCARTHY, Inc. Auburn, N. Y. 











THIS IS THE CARTON 
<1 YOU WILL EVENTUAL- 

‘‘tiitkime LY USE. SHE ITI-AT 

ROOM 726—PALMER HOUSE 


Mr. Walter B. Yost in Attendance 
DURING THE N. S. R. A. CONVENTION 
AT CHICAGO AT CHICAGO 


Saves Time—Stronger—Better Appearance 


Costs Less 


Forster and Cowden Streets 
Harrisburg, Penna. 











, 1927 
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HE influence of the heel-line on the 
pattern lines is the new note in success- 


ful styling. The slenderizing effect of this 
change is noted in shoes for spring and 
summer. 


Maple Wood Heel Star Wood Heel Merrimack Wood 
Co., Co., Heel Co., 


Rochester, N. Y. Haverhill, Mass. Salem, N. H. 
Maple Wood Heel Conway Wood Heel Slipper City Wood 


Co., Co., Heel Co. 
Newburyport, Mass. Conway, N. H. Haverhill, Mass. 


Fred W. Mears Heel Co., Inc. 


Lynn, Mass. 
Auburn, Me. 
Auburn, N. Y. 
Columbus, Ohio 
Cincinnati, Ohio 
St. Louis, Mo. 


Under one management 
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Rosalie 
Black Patent, with fancy 
Patent Trimming. 
Black Patent, with Lav- 
ender Silk Kid Trim. 


$4.60 


Honey Beige Kid, with 

Honey Beige Silk Kid 

Trim. 

Honey Beige Suede, with 

Honey Beige Silk Kid 

Trim. 

Grey Suede, with Grey 

Silk Kid Trim. 

Spike Heels—AA-C. 

$4.85 


Bandit Boot 


Black Patent, with Red 
Cuffs. 

Spike and Cuban Heels. 
Black Patent, Parchment 
Checker Cuffs. 

Black Patent, assorted 
Color Cuffs. 


Cuban Heels. 
$5.50 











Let Merchants Shoe and Service 
Make the New Year 


Prosperous 


Geo. M. Rosen and Edw. 
S. McCloskey will greet 
you in Chicago at Hotel 
Morrison, Room 1937, 
during Show Week. 


For 
Immediate 
Delivery 


We greet you, with the smartest styles of 
the moment—which properly illustrate 
the constant timeliness of Merchants’ of- 
ferings. 

This business is founded on the giving of 
full measure of Style, Quality and Ser- 
vice, and is materially assisting the pros- 
perity of many dealers in style footwear. 


Sincerely, Geo. M. Rosen, 
Gen’l Mgr. 








Mona 

Black Patent, with Honey 
Beige Silk Kid Collar. 
Honey Beige Ooze, with 
Honey Beige Silk Kid 
Collar. 

Spike and Cuban Heels, 

AA-C. 


$4.60 


Bandits are packed in 18 
pair cases, B wide— 
1 se S32 2 2 
3% 4-5-6 - 
To facilitate handling and 
brompt shipment, we must 
insist on no less than 18 
pair orders. 


SPS25SeSe5ease¢ 


SES 25 2525252525 252525252 S2S5252525 _ 
25252525952 





S252? S2@52S525 252525069" 
asd wets Acainneearsen 
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Daintiness... —-vevatten 


Screws 


Brusgve masonry has no regard for stylish slender heels. 
Improperly attached wood heels become loosened or lost 
when suddenly wrenched. 


4 The picture isn’t an unusual test. It denotes the security Farsighted retailers 
‘ ‘ . . forestall vain regrets 

and ruggedness obtained by using GAC ALpHA Woop HEEL by insisting on the 
Screws. Their exceptional holding power sets the heels true use of Alpha Wood 
d id. U Idi l k h & Heel Screws by the 
and rigi nyielding leverage keeps them in exa position pene oe toe ie 
—gripped to the heel seat. The defiant roughness of paving important little detail 
: that will safeguard 

and crossw alks meet surprising resistance, because yanks and went eattamerent 
twists cannot “start’’ wood heels attached with help create good will 


AutpHA Woop HEEL Screws. 


United Shoe Machinery Corporation 


BOSTON, MASSACHUSETTS 
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GOOD NEWS / 


Shoes that bring quick sales and satisfied cus- 
tomers. Hand turns of the highest quality. These 
two styles can be made in any leathers suitable 
for your needs. 

Write for samples. 


Also complete line of Noi-Z-Less patented and 4 C. 
Perfect toe and ballet slippers. el 
Write for our exclusive agency proposition. 


Widths AAA to D Widffs AA to E 
In Stock In Stock 
PATENT LEATHER PATENT LEATHER 

with Lizard Calf Strap One Strap 


Round Toe Round 
12/8 Cuban Heel 8/8 Cuban Heel 
Price $4.50 Price $4.25 
eee 


244 WEST 42nd STREET, NEW YORK 
AMERICA’S HEADQUARTERS for 


TOYO CLOTH 


“PANNA” CLOTH 




















Fine footwear, for spring and CTE For the convenience of manufac- 
summer, from leading manu- uss: + turers, we will exhibit our new 
facturers, will have “‘PAN- > Bay line in Booth 49, at the 

9 . . ’ 
oy ts te foundation N. S. R. A. convention, 


and color motif— ; also Room 8:07a, 


Washable, W ear- 
able, Water- 


Hotel Stevens, 


Chicago 


HENRY POLLAK, Inc. 


108 West 39th St., New York 








SMART BUCKLE 


For OXFORDS as well as PUMPS 
Patented 
FOR PUMPS FOR OXFORDS 
With crown upward gives a | With crown downward gives 
stylish effect to any slipper | a trim effect to an oxford or 
or pump. tie, fastens and hides the 
laces. 


Can be instantly attached and will not leave 
any marks when removed. 


Assortment of one-dozen pairs of Silver Oxide, Antique 
Gold and Enamel Buckles at $8.00 F.O.B. New York 


City. 
AMBECOR CORPORATION 
321 BROADWAY | NEW YORK 
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dhe FREEMAN SHOE 


See our complete line at N.S.R.A. Convention 
Booth No. 163, Hotel Stevens, Chicago. Style 
No. 661, Black Velo, Leather Heels. Made 
also in a rich shade of Brown-tan (No. 61) 


$3.50 


Less 2% 20 days. 




















Beloit, Wis. ———___—.. 
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IMPORTED 
ENGLISH 
Riding Boots 
Field Boots 
Aviator Boots 
Hunting Boots 
and 
Riding Accessories 


IN STOCK 


For the convenience of 
visiting buyers, we shall 
move on January 3rd, 1928 
to larger quarters at 


1239 Broadway 


Between 
30th and 
Style B-2774 31st Sts. 





Our New Catalog is now in press and will be glad 
to send same on request 


COLT-CROMWELL CO., INC. 


1239 Broadway’ Established 1899 New York, N. Y. 



























































SOLOMON ON 


Dancers Ask for Them 
by Name! 


arava To] 


NaNIraNIvey! 













In Pink g 









Professional 
Hard and 
Soft Toe 


Satin, White 
Satin, Black 
Kid, Black 
Slippers. Satin and | 
White Kid. 
Nationally known on account of being 





















used so extensively by professional danc- § 
ers, CAPEZIO Toe and Ballet slippers 

are the popular choice in the best retail 

| 

Y 








stores of the country. 











We still have some desirable territories 
open. Write today for our agency plan. 








Herman 
Police 
last wit 
port cou 
usual fi 
shoe for 
No. 19 

ine Mun: 
























Established 1887 


209 West 48th Street New York City 
















SHOE CREATIONS 


Made of 


Japanese Toyo Cloth 


Designed and Imported 
by 


MARCUS A. HEYMAN 


BOOTH-20 


Rooms 836-7 
WATCH THE RUNWAY 


for most striking shoes made 
of patterns exclusive with me. 





Models by all leading designers on 
display. 
MARCUS A. HEYMAN 
15 E. 26th ST., N. Y. 


Fred A. Lyons The Bernard Co., W. A. Gallup, 
& Company, 85 South Street, 61 Duttenhofer Bidg., 
1709 Locust Street, Boston, Mass. Cincinnati, Ohio 
St. Louis, Mo. 

























CSPOT SCSCCOTOH SHS HPSOHeSSeSOeH © . 


ATTENTION } 
DEALERS!!! | 
Featherweight Ice Creepers! 


Thoroughly _ practical 
Easily attached and re- 
moved. They grip and 
hold securely. 

Made with wove 
strap and buckle. 

Size No. 3 for Mei 
Size No. 2 for Ladie: 

A Money Maker! Size No. 1 for Cub: 
Heels. 


Retail for 50 cents per pair. Dealer’s price 
$4.00 per dozen pair. 








Order from your jobber, or we will sh: 


direct C.O.D. 


Churchill Mfg. Co., Inc. 


278 Thorndike St. Lowell, Mass. ¢ 
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Experience Proves 


THAT SPEED 
IS KING 
TODAY! 





No. 17 


Herman's Famous New York 
Police Shoe made on the Cadet 
last with long leather arch sup- 
port counter, and many other un- 
usual features. A free fitting 
shoe for dress and comfort. 

No. 19 Same as above on genu- 
ine Munson Last. 

In Stock 
Sizes and Widths 
A—7 to 12 


Experience—just one experi- 
ence—proves the value of 
Herman Service to any mer- 
chant. 


Two In-Stock Departments— 
operating consistently well. 


B, C, D, E, EE—5 to 13 


“ ” Orders shipped the day re- 
Herman ceived. 


65 styles in stock in all sizes. 
Quality materials and work- 
manship. 


Follow the Herman Line and turn it over 
as fast as we do. 


Real profits are quick profits—and 
Herman profits are quick. 


“Manhattan” 


In 
BOSTON 
Black Chrome Boarded Blucher, side 


568 Atlantic Ave. TET eEE ET TTT tl No. 33 
Tel. HANcock 2384 seam pattern. Genuine Munson last, 
two full soles, rubber welt, drill lin- 


NEW YORK ing Spring Step rubber heel, long 


Sales Office CHICAGO nn 
1328 Broadway 


toc 
. Sizes and Widths 
189 West Madison St. D, E—5 to 1: 
Tel. Wisconsin 2216 


JOSEPH M. HERMAN 


564 ATLANTIC AVE. BOSTON 


Branded 
**Manhattan Police’ 


2oeweceo eo eer eer ere er eooeoc er eo oe eo eo eww woe ewe eee eee 


=> eooeoeoeoeo eee 


Y ¥ 
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SHOE CO. 











CAre you going along 
on your nerves ? 
You are if your feet hurt~ 


Geo ne aicnn tare 
selves of a “nervous " when 
they-are not. It is the cause of much un. 















0 preci f mane to it. Your former and 

vivacity yancy and vitality come back y 

eis amasing de Siflon n oo 

To regain foot health, use Dr. Scholl's Foot Balm. It revitalizes the feet, 
— and comforts 
a oe 
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oul of Life! 
health. 
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s 
9 you from being as active on y cur 


prevent 
a8 good bealih demands 










It has revel eco 

treatment of corns and has made curn suffenng 

2 ching of the past tur mullioos 

Je remained for Wm M Scholl, MD. noved or 

thopedic authonry and inventor of many famous 

appliances for the more serious forms of foot 
m 













lastead of a madwatton 00 destroy coms. Dr Scholl 
produced » corverire chat removed the cane 


chef 6 insremtancous In one minute you will forger 
you ever had 4 core 

1 apploed a the tes 
‘Zomo pads ave pase!) 


~ apaere che cause, ofven make the tos sore trom acid 
urn and sneer preven beck agen 


sign oF tenderness. Dt Scholl’* 
fosrenied = prot corms 



















DiI Scholl's 
Zino-pads 





























Put one on 
the pain is gone! 
' a 


Fer Core: amd Tomer Toes 


— 





















One million, two hundred and fifty thousand 
dollars will be expended by us in 1928 adver. 
tising 


Dr Scholls 


Foot Comfort Appliances and Remedies 


The enormously increased demand for Dr. 
Scholl’s Foot Comfort Appliances and Rem. 
edies, rising by leaps and bounds everywhere, 
will be far greater than ever during 1928. 


It is a splendid vindication of the oft-repeated 
statement by Dr. Wm. M. Scholl during the 
past ten years, that the big successes of the 
future in the retail shoe business will be 
those concerns who put foot comfort 
on a parity with style. 


If you are looking to make 1928 your 
record year, and build your business 
structure so that it will be proof 
against the caprice of “condi 
tions,” you will make Foo 
Comfort Service an out 
standing feature of your 
store, using the Dr. 
Scholl line as a vehi- 


cle to that end. 



















migute—just that quick— skin. If applied at the first sf? 
Dr. Scholi’s Zino-padsend corn pain. ritation caused by tight = thee 
remove tion itivel vent corns. Zino-vad 

and pressure of shoes. By this meth- sega =“ , protective, hea 
od @ corn heals itself. No need 10 ing—guaranteed safe and sure. Pby 
use harsh liquids or caustic pads  sicians recommend them. Atall drug 
waich expose the toes to acid burn. shoe and dept. stores. Buy « 
Zin.-pads won’t harm the tenderest today—35c. ~ 


Dr Scholl's 
Zino-pads 


one on—the™ pain is gone! 









Visit our exhibit at N.S.R.A. Convention 
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Ponder over this seriously. It is the big idea in the retail shoe 





business today. And we are behind it with more vigor than ever 
during 1928, with a program of magazine and newspaper adver- Ings you want to do 
tising that is the biggest and most impressive we ever planned. -  hutcant- 
Your feet wont let you 


grt the most out 


38 Magazines and 573 Daily Newspapers and Roto- 


gravure Sections and 45 Foreign Language publica- 
tions totalling 74 Million Circulation! 





With this enormous circulation, and with full pages, two- 

third and half pages in some of them, there can be noth- 

ing short of an avalanche of results following it, and by Se iw 
judicious use of your windows and counters in display- Re 
ing Dr. Scholl’s Appliances and Remedies, you can | 

get more than your normal share of this business. 


for generous free sample mas! coupon below 


Stat NOW! Make Dr. Scholl’s Foot Comfort 
Service bring you big dividends not only in 
immediate profits, but in stabilizing, fortify- 

ing and energizing your business. Stock 

up! Let us know your needs at once. 





a - - 
Sa a Ss SS Ss = SS SS EE EE eee 


‘ —_ S|} = “Why let Corns spoil your pleasure A 
THE SCHOLL MFG. CO. re ttn 6 tg _ Relief this way is so easy safe and sure! | 
INC. . 
213 W. Schiller St., Chicago 
62 W. 14th St., New York 


112 Adelaide St., E. 
Toronto 


One minute —that's how quickly Dr. 
Scholl’s Zino-pads end corn pain. 
They remove the cause —friction 
and pressure of shoes. You keep per- 
manently ridded of corns this way if 


ignore this principle —often making 
the toes sore from acid byrn. Zino- 

won't harm the tenderest skin. 
Thin, antiseptic, protective, healing 
— guaranteed safe and sure. At ell 
drag, shoe and dept. stores. Buy a 
package today — 35c. 


DrScholls | ) | prscholls 
Zino-pads |. Zino-pads 
pain is gone! sagen 4 Te tte ly 6 Ott: Lorene Ponahomene 


Put one on—the 


Mads 








Hotel Stevens, Chicago, Jan. 9 to 12 
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TWO FAVORITES 


That Appeal to Lovers of Sports 





They are made of our pat- 
ented Du-Flex Gristle ma- 
terial, that gives such long 
service, and in designs that 
hold to the ground and pre- 
vent slipping. Absolutely 
damp proof. They are firm 
like leather, and are stitched 
to the welt in the same way. 


Numbers that are bottomed 
with these soles will meet 
with a ready sale, and will 
give perfect satisfaction to 
the wearer. 





Heels may be ordered in 
either square or bevel breast. 


See the entire line of over 

twenty different styles at the 

New England Wholesalers’ 

Show at the Statler Hotel, 

Booth 66, Boston, January 

= 3-5, 1928; also at the Chi- 
WAFFLE cago N.S.R.A. Style Show, TEE CUP 
Style No. 440 Booth 124, January 9-12, Style No. 380 

1928. 


Exclusive Manufacturers of Du-Flex Gristle Products 


AVON SOLE COMPANY 


AVON, MASSACHUSETTS 
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At the 


Chicago Convention 


REED STYLES 
MATRIX SHOES 
VARSITY GIRL SHOES 


The display of new, advance spring models in the 
E. P. Reed & Company line of shoes will be one of 
the features of the Chicago N. S. R. A. Convention. 


At the Hotel Stevens 


Exhibition Hall Booth Number 59 
Display Booths No. 519 A—528A 

















Our Representatives in Attendance 


Mr. L. FI. Reed Mr. D. J. Rickard 
Mr. W. D. F. Gibson Mr. W. R. Smith 
Mr. M. J. Rickard Mr. Frank H. Arnold 
Mr. E. H. Muse Mr. J. W. Bates 

Mr. John P. Bell 


You are cordially invited to visit the 
E. P. Reed & Co. displays 


E. P. REED & COMPANY 


Rochester, N. Y. 


Style Studio: Marbridge Building, New York City 
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OUR SLOGAN 


for 1928 


TURNS ONLY— 
AND BETTER TURNS 


L. B. EVANS’ SON COMPANY 


WAKEFIELD, MASS. 













































THE “MIDWAY” LINE 
WOMEN’S AND GIRLS’ 
HOUSE SLIPPERS SANDALS AND PUMPS 


AT THE STATLER AT THE COPLEY 
Room 574 : Room 249 


“EVANS-STANDARD” 
MEN’S AND BOYS’ 
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GOLO 


will display completely new versions of the internationally popular 


Deeg 


During the N. S. R. A. Convention 
attractive exhibition of the variegated 


Deauville Sandal and Slipper Line 
in 
Booth 135 
and Rooms 539-553, Hotel Stevens 


GOLO SLIPPER COMPANY 


Main Office Also showing at the Boston Show, Branch Sales Office 


129 DUANE ST. PR, 1632 REPUBLIC BLDG. 


NEW YORK and Hotel Essex CHICAGO, ILL. a 


ll 
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See the New Improved “CHUMS” 


Line in Booth 32, Stevens Hotel 
(also rooms 659 and 660) 


During the N. S. R. A. Convention 


Junior College 


CHUMS CHUMS CHUMS 


SIZES 2 to 6 SIZES 514 to 12 SIZES 1214 to 6 


100% GOODYEAR WELTS 








Get Acquainted with these Characteristics of “CCHUMS” 


@ 100% Goodyear Welt 
constructicn, insuring 
better fit, more comfort 
and greater wearing 
qualities. 


@ CHUMS are free from 
tacks or nails. No metal 
can touch the foot. 


@Counters are _ solid 
leather, molded to special 
lasts, assuring correct 
fitting. 


@ All CHUMS lasts have 
proven thoroughly prac- 


tical for safeguarding 
the comfort and health 
of growing feet. 


@ Shanks and foreparts 
are flexible for correct 
muscle development of 
growing feet. 


@ Ankle-fitting heels, 
shaped to allow perfect 
heel fit and proper heel 
support. 


@ Special tanned soles 
assure greater wear and 


maximum moisture re- 
sistance. 


@ Permanently fastened 
linings (not pasted in) 
inseamed to prevent curl- 
ing and wrinkling. 


@ Easiest to repair be- 
cause of 100% Goodyear 
Welt construction. 


@Only top grades of 
upper and sole leather 
are used—with counters, 
linings and all materials 
in keeping. 














CEDAR GROVE SHOE COMPANY 
Cedar Grove, Wisconsin 
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Smart Footwear in Any Weather 


.. . that’s what your customers demand 





No matter how exacting your trade may be you will find just 





what they need in Gaytees, the new tailored over- 





shoe, or in other items in the “U. S.” Line. 
Always buy “U. S.” Rubber Footwear. 






Made by 


United States @ Rubber Company 


Manufacturers of 
SPRING-STEP HEELS 











SNUG-LERS USKIDE SOLES 
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Gaiters, Good Profit Makers 


No Need to Slash Rubbers in January Sales. “Talk” 


VERSHOES are big sellers 
Ot days. Wholesalers find 
that they are short of stocks 
and are scurrying around to meet 
immediate demands from merchants 
who did not fully “cover” on wanted 
sizes and styles. Rubber manufac- 
turers are preparing their new price 
lists for 1928, which will soon be an- 
nounced. Meanwhile gaiters con- 
tinue to be attractively advertised 
to the public, in their many new 
patterns, fabrics and colors. Janu- 
ary sale days are on the threshold, 
but in the opinion of several good 
merchandisers there is no need to 
mark rubber goods down so low that 
they cease to be profit makers for the 
retail shoe store. The best shops in 
the country have been doing a splen- 
did business during December on 
women’s gaiters from $4 to $12.50, 
on children’s overshoes from $2.50 
to $5, on men’s overshoes from $3.50 
to $6. The higher priced goods sold 
the best as Christmas presents. They 
will sell better than cheap goods all 
the rest of the year, if they are 
given the right atmosphere, both in 
newspaper copy, in store window 
and in interior display. 
The rotogravure sections of city 


Style, Quality and Fit 


papers, idealizing gaiters, perhaps 
with a background of “rainy” pave- 
ments, or with cuts similar to 
those which many of the rubber 
shoe companies are using in their 
national advertising—for instance, 
a young girl seated on a richly up- 
holstered divan, shod in dress foot- 
wear as to one leg and on the other 
the overshoe, with a “chat’’ to the 
public about the “light-weight” 
qualities of the “new style galoshes,” 
their “good fitting” characteristics, 
their snug fastening around the 
shoe, ankle and at the top, their “ad- 
justable features,’ the fact that 
“they protect the stockings on a 
muddy and slushy day,’ that “they 
are practical and yet smart,’ that 
they are sold by you “in shades to 
match the new coats and bags,” that 
you have these overshvdes in “all of 
the wanted shades and sizes.” All 
this information interests the con- 
sumer more than the fact that you 
have “slashed” your gaiter stock. 


Schunemans and Mannheimers 


UT action into your advertising. 

The two retail ads presented on 
this page—one from the East and 
the other from the Northwest—are 
particularly good publicity, because 
they state plainly to the public that 
“Overshoe Time Has Come.” They 
make the prospective customer an- 
ticipate so strongly the snowy and 
stormy days that are just ahead, or 
have occurred when the possible pur- 
chasers were not prepared, that they 
but seldom resist the appeal to pur- 
chase. Schunemans & Mannheimers 
of St. Paul tell the feminine popula- 
tion of their community—“Your 
winter costume must ‘end’ as cor- 
rectly as it begins—with the new 
cut, smartly fashioned overshoes 
which Fashion has provided this sea- 
son. Fabrics are new—colors are 
new—fastenings are new; you will 
want a new pair the moment you see 
them. And our shoe shop has all the 
new styles in its complete display.” 
Jordan Marsh Co. of Boston tell the 
New Englanders that 
“Snow time is overshoe 
time,” and that ‘It’s heaps 





6th 





Y es—overshoe time has come 


The new overshoes are as smart 
as they are warm and protective 


YOUR winter costume must “end” as conectly as st begins — 

' with the nev cut. smartly fashioned overshoes Fashion has 
ovided this season. Fabncs are new —colors 

$ are new—you will want a new pau the moment you see them! 

{our Shoe Shop has ail the new styles mm its complete display 


are new — fasten 











of fun if feet are warm 
and dry.” Both ads sold 
more pairs. 


These two ads sold 
more pairs. They are 
presented as a sugges- 
tion of the manner tn 
which overshoes may 
be offered to the public 
in January sales, at a 
fair profit to both mer- 
chant and consumer 
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“Tettleton 
AT CHICAGO |f: 

















BOOTH EXHIBIT NO. 87 
ROOM DISPLAY 1013A 
NEW HOTEL STEVENS 
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. . resent 
quality shoes---see the display Wore 
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H. W. COOK, President 
SYRACUSE, N.Y. 
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Who’s Who on the Road 


Big Registration from N. S. T. A. Members at Chicago Convention 
The Dates of Travelers “Meet” Are January 7-9, 1928 


VERETT W. NORDSTROM, one 

of the popular shoe travelers on 
the Pacific Coast, has recently been 
appointed representative for the Bur- 
dett Shoe Co. of Lynn. He will cover 
Washington and Oregon. His head- 
quarters are at 1422 Second Avenue, 
Seattle, Wash. 


A” the recently 
held meeting 
of the Pacific Coast 
Shoe _ Travelers’ 
Association Sol 
Peiser was elected 
secre ta ry-treas- 
urer. Delegates to 
the N. SS. FT. A. 
Chicago convention 
elected were: Pres- 
ident, Clarke 
Browning, who is 
also one of the N. 
S. T, A. regional 

directors; Sol ly 
Schweitzer, George B. Jordan, L. F. 
Goodman, J. A. Landon, Will McLaren, 
Frank D. Mullin, Lewis A. Larsen and 
William Ahearn. 


Sol Peiser 


ILLIAM H. BYRNES, the Ohio, 

Pennsylvania, and Michigan rep- 
resentative for the Peck Shoe Co. of 
Worcester, Mass., makers of men’s fine 
shoes, visited the factory recently get- 
ting “the feel” of the new spring shoes. 
Peck has added a line of “smart” shoes 
for young men, sponsored by Sales 
Manager J. P. (Jim) Smith. The 
Peck Shoe Co.’s line will be shown at 
the Hotel Stevens, Chicago, during the 
N.S. R. A. “meet,” and Mr. Byrnes 
and a number of the other salesmen 
of this house will be on hand. Mr. 
Byrnes has been with the Peck Shoe 
Co. for three years and is one of this 
firm’s “high” men; prior to that, he 
traveled for Nunn-Bush. Sales Man- 
ager Smith, it will be remembered, was 
a member of the Conrad Shoe Co., 
forming his present connection with 
the Peck Shoe Co. about three months 
ago. 


HE Boston Shoe Travelers held its 

annual meeting after a noon-day 
luncheon on Dec. 21 and had such an 
enjoyable time that the matter of 
monthly meetings was strongly ad- 
vocated. The chief features of the 
“get together” were the election of offi- 
ers, the election of delegates to the 
N. 8. T. A. Convention in Chicago, and 
the discussion of the Sixth Annual 
Oficial Boston Shoe Style Show of 
Jan. 3-5. President Harry P. Lynch 
presided in his customary efficient 
manner. Secretary Billy Noll read ex- 
cellent reports of the 1926 annual 
meeting, and other special meetings. 
Thomas F, Anderson, secretary of the 


By HELEN M. HANEY 


New England Shoe and Leather As- 
sociation, said that for 18 years he 
had been a contact member of the as- 
sociation and came to this meeting to 
express again his loyalty for the 
B. S. T. A., and to congratulate the 
organization on the wonderful work 
the B. S. T. A. is doing for the New 
England industry. He said that the 
outstanding achievement of the B. S. 
T. A. had been the cultivation of 
friendship and friendliness among its 
membership and he appreciated the 
great benefits which come from that 
kind of spirit in an association. J. C. 





PROSPERITY DUE TO TRADE 
PAPERS 


Boston.—In his talk at the 
annual meeting of the Boston 
Shoe Travelers Association, held 
recently at the Hotel Essex, N.S. 
T. A. Secretary Delany said: 

“I want to call your attention 
to the fact that we have ‘carte 
blanche’ access to the columns of 
the trade papers. What these 
journals give to us in the way of 
service is really of tremendous 
help to the travelers, individual- 
ly, and to their firms. Unless we 
stop to think a bit, we sometimes 
may not appreciate this good 
service. As I said in one of my 
talks to the N. S. T. A.: There 
are many men in the shoe game 
today who owe their present 
prosperity and their high stand- 
ing in the industry to the trade 
publications which have so gen- 
erously applauded them and given 
their names and their doings 
publicity. These papers of our 
industry deserve our heartiest 
applause and appreciation.” 











Brown, general manager of the Sixth 
Annual Official Boston Shoe Style 
Show, gave the highlights of the show, 
held under the auspices of the New 
England Shoe and Leather Association, 
the Boston Shoe Associates, and the 
New England Shoe Wholesalers As- 
sociation, and asked for the co-opera- 
tion of the B. S. T. A. 


ARRY P. LYNCH was re-elected 

president of the Boston Shoe 
Travelers at its recent meeting at the 
Hotel Essex, Boston; C. N. Cogswell 
was elected vice-president; William 
Noll was re-elected secretary-treasurer 
for the twenty-eighth consecutive time; 
Vice-President N. Cogswell was 
escorted to the chair by Tim Murphy, 
who had previously stated: “I do not 
choose to run” for office. Mr. Cogswell 
in his “inaugural” said: “The honors 


thrust upon me are “so very sudden.’ 
In addition to Syd L. Curry and George 
Cummings, the two “hold-overs” on the 
directorate, two new members were 
elected as members of the executive 
committee—Charles Joss with Dunn & 
McCarthy and Arthur Anderson of 
A. J. Anderson & Co. Mr. Anderson 
said that he was deeply appreciative 
of the honor conferred upon him by 
the B. S. T. A. 


SCH WEIT- 
e ZER was re- 
cently elected as 
first vice-presi- 
dent of the Pa- 
cific Coast Shoe 
Travelers’ Asso- 
ciation. He is also 
one of the dele- 
gates to the N.S. 
T. A. Chicago 
convention. 
Clarke Browning 
was elected presi- 
dent of the Pa- 
cific Coast boys; 
A. Landon was elected vice-president. 
Sol Peiser was elected secretary-treas- 
urer. Directors elected were: George 
Dyche, Lewis A. Larsen, Will McLaren, 
Frank D. Mullin and Charles Price. 


Solly Schweitzer 


OLLOWING a well attended lunch- 

eon at Hotel La Salle, Saturday, 
Dec. 17, the Chicago Shoe Travelers 
Association elected the following offi- 
cers for the ensuing year: President, 
Sam Solomon; vice-president, Harry 
L. Strandhagen and Secretary-Treas- 
urer, Charles Heilbrun. The directors 
elected are: Tom D. Collins, E. 
Hessler and Thomas H. Knox. Charles 
D. Small, in charge of the Mechanical 
Rubber Goods Department of the 
United States Rubber Co., delivered 
an excellent address on ‘“Salesman- 
ship” and the travelers also listened 
to A. H. Kenyon of Boston, who 
preached the gospel of the four million 
dollar campaign to popularize the 
men’s shoe business. Another speaker 
was William J. Ahearn, Jr., the popu- 
lar publisher of The Coast Shoe 
Reporter, San Francisco, who is just 
completing a two months’ swing around 
eastern shoe markets. 


S. T. A. DELANY recommended 

¢ to the Boston Shoe Travelers’ 
Association in his recent talk before 
that body at its annual meeting that 
the Boston Shoe Travelers should pay 
for their own tickets for “New Eng- 
land Night” at the Chicago convention 
and not depend upon the generosity of 
New England manufacturers to this 
extent. “We must show that we are 
really cooperators with the manufac- 
turers,” said Secretary Delany. 
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BETTER DISPLAY 
with Fairy Forms 


Fairy Forms will give your display models 
an added touch of beauty—a new sparkle 
which attracts the eye and actually sells 


shoes. 


If you desire color in your windows or at- 
tractive harmonizing effects, use Fairy Col- 
ored Forms. They strike an advanced note 


in distinctive shoe display. 


You can obtain Fairy Forms from your 
shoe manufacturer. He will gladly supply 
them for your display models because they 
will help sell his shoes. 


Fairy Forms are fully protected 
by American and Foreign Patents 


THE SHOE FORM CO., Inc. 
Auburn, New York 


FAIRY FORMS 








“Of the Better Grade 
for the Better Trade” 


1928 


May the new pear bring pou the 
fulfillment of pour dearest wishes 


BEST-EVER 
SLIPPERS 


Distinctive new models for 1928 will 
be shown 


In CHICAGO—Hotel Stevens 
Jan. 9th to 12th incl. 

Mr. H. Rosenheim Mr. C. B. Collins 

Mr. S. Wax Mr. M. E. Hattenbach 


In ATLANTIC CITY— 
Ambassador Hotel 
Jan. 23d to 25th incl. Room 369 
H. Rosenheim J. H. Connell 


In BOSTON—Hotel 
Statler 
Jan. 3d to 5th incl. 
Mr.: A. F. Lechner 


Quality is Cheapest in 
the long run 


BEST-EVER 
SLIPPER CO., INc. 


75 FRONT ST., BROOKLYN NY. | 
New York Office: Room 643'- Marbridge Bldg. | 
; 





December 81, 1927 





Chas. 


tion. 

vard 

mence¢ 
pole, 

From 
shoes, 
Brock 
Joy sl 
Alexa 
speake 
vertisi 
numbe 
the cc 
subjec 
interes 


2g. Ma 
William 


HE 
ciati 
the Spi 
night, I 
and a ¢ 
committ 


rious de 
Week of 


OSEP] 

the L 
ing New 
Genuine 


Jesse 


connecte| 
years, a 
For the 
Tepresen} 
this tery 








December $1, 1927 


HARLES W. 

ALEX AN- 
DER, B. M. A., is 
the new advertis- 
ing manager of 
the United States 
Shoe Co., and in 
that capacity will 
have _ complete 
charge of all ad- 
vertising and 
dealer promotion- 
al work. Mr. 
Alexander has al- 
ways specialized 
on sales promo- 
tion. He was graduated from the Har- 
vard Business School in 1922 and com- 
menced work for Bird & Son, East Wal- 
pole, Mass., as sales service manager. 
From that line he changed to that of 
shoes, and helped Field & Flint Co. of 
Brockton, Mass., to “put over” Foot- 
Joy shoes. For a number of years Mr. 
Alexander has been a member of the 
speakers’ bureau of the Associated Ad- 
vertising Clubs, and has lectured to a 
number of these organizations all over 
the country on advertising and sales 
subjects. He has issued a number of 
interesting brochures. 


Chas. W. Alexander 


ANNY PECK, 

treasurer of 
the Reisenberger, 
Wolf & Peck Co., 
is now covering 
Michigan, Indiana 
and Illinois. Mr. 
Peck will show at 
the N. S. R. A. 
convention. Presi- 
dent Dave Wolf of 
this house is cover- 
ing the South. Dick 
Richards is in 
charge of the West 
and Southwest; 
William P. Hennessy covers Ohio. 


7 


EB. Mannie Peck 


HE Indiana Shoe Travelers’ Asso- 

ciation held a “Ladies’ Night” at 
the Spinks Arms Hotel on Saturday 
night, Dec. 10, with a special dinner 
and a eard party. At this meeting 
committees to take charge of the va- 
rious details of Indiana Shoe Buyers 
Week of Feb. 6-8, were appointed. 


OSEPH WEINSTEIN, formerly of 

the Louison Shoe Co., is now cover- 
ing New Jersey and Long Island for the 
Genuine Dr. Pilzer Shoe Company. 


ESSE MAC- 

DONALD, one 
of the well known 
shoe salesmen of 
Cincinnati, rep- 
resents the Krip- 
pen dor f-Ditt- 
mann Co. in Cin- 
cinnati and vicin- 
ity. He succeeds 
Frank Wall, who 
now represents 
this house in In- 
diana and Ken- 
tucky. Mr. Mac- 
Donald has been 
connected with the trade for about 30 
years, and always as a shoe traveler. 
For the past fourteen years he has 
Tepresented Stanley Duttenhofer Co. in 
this territory. 


Jesse MacDonald 


“trade, 


ALTER B. YOST of Phila- 

delphia, one of the best known 
shoe salesmen in America, is in charge 
of the sales to the retail trade for the 
Cahill Carton Co., manufacturers of 
the patented shoe cartons which opens 
in the front. Mr. Yost will personally 
cover all the large cities of the coun- 
try introducing to the retail shoe 
the patented Cahill Carton. 
This connection has caused more than 
ordinary interest among the leading 
retail shoe merchants who have known 
Mr. Yost over a period of twenty-five 
years. This association between Mr. 
Yost and the Cahill Carton Company 
has been pending for several months 
and not until the production capacity 
of the Cahill Carton Company has 
been greatly increased, has such an 
association become possible. In con- 
junction with Mr. Yost, C. N. Cahill 
will keep in touch with shoe manu- 
facturers and chain store operators. 
The Cahill Carton Company now has 
thirty-one sales representatives in the 


Walter B. Yost 


field selling the patented Cahill Car- 
ton, as well as the general line of 
folding cartons. The present capacity 
of the Cahill Carton company is 300,- 
000 cartons daily. This company has 
had a remarkable growth in less than 
one year’s time and plans are being 
made to take care of the increase in 
production to any amount necessary. 


MONG the articles of business 

transacted by the Boston Shce 
Travelers at its recent annual meeting 
was that all delegates to the Chicago 
convention should go instructed as to 
“favorite sons” of other locals whose 
names have been proposed as N. S 
T. A. officers. One of the pleasing 
features of the meeting was when Sec- 
retary Noll presented to National Sec- 
retary Delany, after many repetitions 
of the phrase, “Tom sometimes gets hot 
under the collar,” owing to the great 
volume of business which is daily 
cleared through his office, with a ba- 
rometrical thermometer. This meeting 
was well attended and a fine spirit of 
harmony prevailed. 
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P. RIC H- 
*ARD S, 
known to the trade 
as Dick Richards, 
in charge of the 
Hamilton - Brown 
Shoe Co.’s “Sun- 
light” Specialties, 
a factory - direct 
proposition, will 
greet the visiting 
buyers to “The 
Hub” during Bos- 
ton Style Shoe 
Week of Jan. 3 at 
his sample room, 
606 Atlantic Ave. On or about Jan. 10 
Dick will go on the road again for at 
least six weeks, covering the main 
points in the entire Eastern section of 
the country. 


A. P. Richards 


HEODORE S. LUDDINGTON, 

known to all of his many friends in 
the trade as Ted Luddington, represents 
the Sargent-Anderson Co. in the big 
cities of the country from Chicago 
east, including Cincinnati and St. 
Louis. He sells the women’s novelty 
McKay line made by this house to 
chain stores, department and big retail 
stores. Ted says that he is enthusias- 
tic over the styles in this line in the 
new short coupled last on which he 
has received many compliments and 
which he will show at the Sixth Annual 
Official Boston Shoe Style Show at the 
Hotel Statler, during the days of Jan. 
3-5, and at the Morrison Hotel, Chi- 
cago, during the days of the Chicago 
Shoe Style Show. Mr. Luddington has 
been selling shoes for his present con- 
nection for about a year; prior to that 
for about eight years, he sold the cut 
sole line of Hilliard & Merrill. ’Twixt 
trips, Ted may be found at the Sar- 
gent-Anderson Co.’s Boston office, 195 
Essex St. 


ALPH S. WOLPE, prominent in 

the Chicago shoe market for a 
dozen years now represents the At- 
lantic Shoe Co., Inc., in northern 
Illinois, including Chicago; also in 
Wisconsin and the “Twin Cities.” Mr. 
Wolpe will have a full line of his new 
company’s women’s McKay specialties 
at Room 1601, the Morrison, during 
the Chicago show dates 


INTZELL 

ANDER- 
SON is now rep- 
resenting the A. 
H. Berry Shoe 
Corporation of 
Portland, Me., 
and is carrying a 
full line of sam- 
ples at his office, 
room 401 Secur- 
ity Building, 189 
West Madison 
Street, Chicago. 
Mr. Anderson is 
one of the veter- 
ans of the Chicago salesmen who never 
grow old. He harks back in his useful- 
ness to the days of Phelps, Dodge & 
Palmer, was identified as well with 
their successors, the Edwards Stan- 
wood Shoe Co., and since that organi- 
zation went out of business he has trav- 
eled the “Twin Cities” and Northwest- 
ern territory for the Central Shoe Co., 
St. Louis. 


Kintzell Anderson 











INVESTIGATE 
while you are in 
BOSTON 
“Shoe Week” 


Hotel Statler: 
Mr. Herbert V. Lane 
Mr. Fred. L. Gorman 
Mr. W. A. Copethorn 
Rooms 607 and 608 





—also if you visit 
CHICAGO 


189 W. Madison St.: 
Mr. W. H. James 
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Why Are 6,000 and More Stores 
Merchandising “Wilbur Coon” Shoes? 


Because, first of all, they are interested 
in shoes that GIVE THEM A SAFE 
AND SURE PROFIT. 













Next, customers who are fitted to our 
Specialties always return for additional 





pairs. They love their Ease, Style and 
Better Fitting Qualities. 


[S arctiren) 















TRADE MARK 








And because they fit feet that were never 
fitted perfectly before. That’s the 
corner stone of this business. 












Aunt Polly’s Out Sizes 








during the big style show: 













No returns. No decthercsmans. Stock 
100% good—always. Develop trade 
that grows, GROWS, GROWS! 







Made known to millions through our 
national advertising. Backed by a Stock 
Department of 100,000 shoes. 







Write for Catalogue B 





37 Canal St., Rochester, N. Y. 


Chicago Office: 189 W. Madison St. 
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Brager Company, Baltimore, Now 
Leases Its Shoe Departments 


Three Sections in Store Re- 
cently Reorganized Are 
Rented to Outside 
Operators 


BALTIMORE, Mp. (UTPS)—An im- 
portant change has been made in the 
operation or conduct of the shoe busi- 
ness of the Brager Company, formerly 
Brager of Baltimore, Eutaw, Sara- 
toga and Clay Streets. Heretofore the 
shoe departments were maintained by 
the store as part of the store’s regular 
business. Now the departments have 
been leased. Max Ejichberg & Sons, 
Inc., with headquarters and offices at 
7 South Hanover Street, have leased 
the shoe departments, which will be 
maintained under the personal direc- 
tion of Ben V. DuBois, who has been 
associated with the firm for some time. 
He is not a member of the firm, but 
is well acquainted with their policy. 
The firm is a wholesaler of shoes in 
the Baltimore market. 

Brager of Baltimore maintained 
three shoe departments, two of them 
adjoining each other on the main floor. 
These were the women’s and children’s. 
The men’s was located on the third 
floor. The latter was opened only a 
few months ago. The other two had 
been moved from the second to the 
main floor, where much more space 
was given them. An orthopedic shoe 
department for women had also been 
opened recently. All this was done 
while Norman Davis, buyer, was in 
charge. 

Mr. Davis resigned recently and 
when his resignation became effective, 
Max Eichberg & Sons, Inc., took over 
the business. With the departure of 
Mr. Davis saw the discontinuance of 
the shoe departments by the Brager 
Company. The lessee plans to make 
some changes in the departments in 
the near future. 

The Brager Company, is a successor 
of Brager of Baltimore. The business 
of Brager of Baltimore was purchased 
by the American Department Stores 
Company, about two months ago. 


New Men with Boston Co. 


LOUISVILLE, Ky.—The Boston Shoe 
Co. have added two new men to their 
organization. Vernon A. Dinwiddie, 
for years with the Kempners of Little 
Rock, is now in charge of the Hanan 
department and is assisting in the buy- 
ing of women’s shoes. P. H. Gill, a 
San Francisco boy with training in the 
Werner and Moore stores, is selling on 
the floor. 








INDIANA’S BUYERS’ WEEK— 
DATES CHANGED TO FEB. 6-8 


INDIANAPOLIS, IND.—C. I. Sli- 
pher, secretary of the I. S. T. A., 
writes that whereas the annual 
“Buyers’ Week,” held under the 
auspices of the Indiana Shoe 
Travelers’ Association, was orig- 
inally scheduled for Feb. 13, 14 
and 15, at the Claypool Hotel 
here, that because the Indiana 
boys have noted that the Ohio 
convention is to be held on those 
dates, they have decided to ad- 
vance their dates to Feb. 6-8. 
The “Hoosier” State travelers 
say that when they first decided 
on the dates of Feb. 13-15, they 
took into consideration the fact 
that Ohio and West Virginia re- 
tail shoe merchants had always 
held their conventions in Colum- 
bus during the first week in 
March. However, Feb. 6, 7 and 8 
are now the dates of the Indiana 
Shoe Buyers’ Week, which will 
be held on the sixth, seventh and 
eighth floors of The Claypool 
Hotel. 

For further information as to 
Indiana Buyers’ Week, inquiries 
should be made to Room 726, 
Claypool Hotel, resident club 
room of the Indiana association. 
Convention Manager W. F. 
Crooke will be in full charge to 
look after the wants of all ex- 
hibitors. 











Stendal in “Fashion”? Ad 


MINNEAPOLIS, MINN. (UTPS)—C. 
M. Stendal made the most extensive 
advertising feature of the shoe busi- 
ness in the Twin Cities in the gravure 
art section of the Sunday Tribune. 
The advertisement was a full page and 
profusely illustrated, participated in as 
one page by two other firms, society 
women in each case being pictured with 
Stendal shoes. 


Manchester with Straus 


LOUISVSLLE, Ky.—R. S. Manchester, 
for many years women’s shoe buyer for 
Jordan, Marsh Co., Boston, is in charge 
of the shoe section of the Herman 
Straus & Sons store. Mr. Manchester 
plans to make this the outstanding me- 
dium grade style shoe department in 
the city. Practically only branded 
merchandise will be used. The depart- 
ment is to be remodeled with new fix- 
tures at once. 





Shoe Trade Has 
Many Santa Clauses 


Here, there, and everywhere, the 
country over, are shoes and hosiery 
given to the needy as Christmas gifts. 
“Santa Claus” has many agents, and 
works according to various methods. 
One of the “biggest” Santa Clauses is 
George F. Johnson, president of the 
Endicott-Johnson Corporation of Bing- 
hamton, N. Y., who with members of 
his family distributed 13,000 pairs of 
shoes to school children, teachers, 
policemen, firemen, and railroad switch- 
men in the yards of Endicott and 
Johnson City, inmates of county in- 
stitutions, and others, as Christmas 
gifts. The cost of the shoes averages 
$4.00 the pair, and the total expense 
of the gifts will be $50,000. The dis- 
tribution is made through cards en- 
titling the holders to select a pair of 
shoes, and the cards must be presented 
before Jan. 15. 

More than 2000 boys and girls from 
the tenement districts of Boston were 
made happy by the gift of a new pair 
of shoes through the efforts of The 
Volunteers of America. On Saturday 
noon, Dec. 24, the Volunteers conducted 
their seventh annual _ distribution. 
Every pair donated were brand new 
and were properly fitted by a large 
force of trained shoe salesmen. The 
children to whom “Santa” brought 
footwear ranged in ages from babies 
to 15 years. Colonel and Mrs. Walter 
Duncan supervised the fitting. 

The Y. M. C. U., Boston, through 
its secretary, Miss Theodora Louard, 
saw to it that over 500 needy children 
had at least two important articles of 
wearing apparel provided. These 
children received either underwear and 
shoes, or stockings, caps and mittens, 
or a sweater and a dress. In addition 
to that, there was a Christmas Tree 
Party which was held on Dec. 17 at the 
Union Rooms, 48 Boylston Street, 
Boston. The children were given an 
order for a pair of shoes on the Rox- 
bury, Mass., retail store of A. H. Howe 
& Sons’ Co., and were fitted there by 
the regular corps of good shoe fitters. 

The Advertising Club of Boston 
played Santa Claus to over 500 needy 
children on Dec. 22-24 who came to 
them from a carefully selected list 
furnished by a dozen or more local 
charitable agencies. Temporary head- 

uarters were established at 15 High 
} mie through the courtesy of The 
Goodwill Shoe Co., whose shoes, as 
well as those of A. G. Walton & Co., 
Inc., were purchased. Approximately 
$1,000 were spent to furnish shoes to 
youngsters, ranging in years from 
four to fourteen. Many professional 
shoe fitters were in charge, including 
Dr. Joseph Lelyveld, chief of the Bos- 
ton Foot Clinics, shoe travelers, and 
men and women from the advertising 
profession. 
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Robertson’s Doubles Size 
of Shoe Department 


SAN ANGELO, TEx. (UTPS)—Robert- 
son’s, one of the largest department 
stores in west Texas, has doubled ‘the 
size of its shoe department and the 
amount of stock carried. The com- 
pany celebrated the formal opening of 
its new shoe department with “shoe 
day,” an occasion which was exten- 
sively advertised and which brought 
thousands of people to the store. The 
company has arranged the big shoe 
department for comfort and conve- 
nience of customers. The interior of 
the women’s shoe department is done 
in ivory and tan, T. C. Potts, formerly 
of New York, is in charge of the shoe 
department as manager and buyer. 
The hosiery department of the store 
has also been enlarged and the stock 
carried has been greatly increased. 

The store is now carrying a complete 
line of shoes for women, men and chil- 
dren. The hosiery department caters 
to all these classes. The company at 
present is conducting an advertising 
campaign in several west Texas papers 
calling attention to the fact that San 
Angelo is the shoe center of that sec- 
tion and asking the buyers to make 
its store headquarters while in town. 
In west Texas it is not uncommon for 
buyers to drive 100 miles in automo- 
biles to do their shopping. There are 
scores and scores of men and women 
who do their buying in San Angelo 
who reside 100 or more miles from 
the city. 


Odds and Ends to Charity 


WicHITA Fatus, Tex. (UTPS)— 
Wichita Falls shoe dealers have dis- 
continued the policy of putting on spe- 
cial sales of odds and ends in foot- 
wear and are donating that class of 
goods to charitable organizations. Re- 
cently Sauls, one of the biggest de- 
partment stores in the city, gave the 
Salvation Army more than 150 pairs 
of these shoes. The P. B. M. Com- 
pany, another large shoe dealing con- 
cern, presented 80 pairs of shoes to 
the Family Relief Association. The 
stores said the shoes offered for these 
organizations are of the best grade 
and they believed it is better to give 
the footwear to deserving ans 
than to dump it on the market at cut- 
rate prices. 


Stansifer’s to Continue 


LEXINGTON, Ky.—It is definitely an- 
nounced by Mrs. B. F. Stansifer, that 
she will continue the business of Stan- 
sifer’s Bootery along the same lines as 
conducted by her late husband. W. T. 
Whatley, who has been manager of 
Bell’s Bootery in this and other cities, 
has been selected by Mrs. Stansifer as 
her buyer and manager. 


Ellis Buys Kahn Store 


MaRsHALL, Tex. (UTPS)—The L. 
Kahn establishment, in business here 
for fifty years, has been sold by I. 
Hochwald to Sam T. Ellis. The com- 
pany carries a good line of shoes. Mr. 

ochwald says he will remain out of 
business for a time. 





Be on Your Guard 


SCAR 5S. 
POE, well- 
known retail shoe 
merchant of 
Little Rock, Ark., 
has offered a re- 
ward of $100 for 
information lead- 
ing to the arrest 
of the man whose 
picture is shown 
here and who was 
known while in 
Little Rock as 
J. A. Jarvis. Mr. 
Poe writes the 
Boot AND SHOE RECORDER as follows: 
“The inclosed is a kodak picture of 
a young man who forged a lot of checks 
in Little Rock by using a bank pass 
book with a raised figure. He also 
forged my name to a number of checks 
and obtained quite a sum of money and 
disappeared from Little Rock on Dec. 4. 
“This is a very good picture of the 
young man. He is about 25 years old 
and weighs about 130 pounds. He 
claims to be an Englishman, or he has 
acquired the English accent. On in- 
vestigation we find that he has worked 
line same proposition in other cities. 
“T have a reward of $100 for infor- 
"mation leading to his arrest, and there 
is a warrant out for him.” 


Pre-Christmas Trade 
Good in Baltimore 


BALTIMORE, Mp. (UTPS)—Imme- 
diately before Christmas Baltimore 
stores experienced a very good busi- 
ness in footwear of all kinds. Eve- 
ning slippers, opera slippers and danc- 
ing slippers in a wide range of styles 
and models were purchased in large 
numbers in anticipation of the holi- 
day festivities incidental to the ob- 
servance of Christmas. While many 
of these were bought by the women 
who will wear them, a large number 
are also being purchased for gift pur- 
poses. 

Footwear for street, afternoon and 
dinner wear was in good demand, with 
business being brisker than at any 
other time during the Yuletide buying 
period. Black and brown suede were 
much in favor, many pairs being 
bought to match costumes of black and 
brown. Likewise for the same purpose 
black patent leathers were bought. 
These more than held their own, indi- 
cating that the staple patent leathers 
are as popular as ever. Brown kid in 
oxford and other styles is strong 
though at some of the stores it is not 
as much in demand as other leathers. 
Reptiles are good in some of the stores, 
while at others, they are anything but 
good. They are best in combinations. 

Slippers were bought in larger num- 
bers than at any other period, this 
year. “Slippertowns” are being main- 
tained at practically all the stores, 
and the salespersons are kept busy 
from morning until closing hours aid- 
ing in selections and selling models 
that are most appropriate for gift giv- 
ing. Usual scenes at or in these Slip- 
pertowns resemble fairs in their ar- 
tistry and displays. 





Weather Retards Trade 
in Cincinnati 
CINCINNATI, OHIO—Weather condi- 
tions during the month of December 
were very unfavorable for the retail shoe 
business. Net sales were greater than 
those of November but considerably 
lower than December of last year. 
nice amount of business was done on 
gift slippers, and boots have played a 
very important role and continue to 
hold up well despite changeable weath- 


Silver and gold kid evening slippers 
moved well during the two weeks pre- 
ceding Christmas, reports Mr. Vollrath, 
manager of Pogue’s shoe department. 
The galosh, boot and house slipper 
business was exceptionally good at 
Pogue’s but Mr. Vollrath said that un- 
favorable weather conditions kept shoe 
sales as a whole to the minimum for 
the past thirty days. 

A neat black satin 4-eyelet tie with 
new spanish heel and open-work lace 
effect vamp and quarter retailing at 
$13.50 is the most popular type of 
evening footwear they have dealt with 
recently, according to H. E. Morisse, 
manager of Irwin’s shoe department. 
Twenty-six of each 100 sales for the 
second week of December was on’ boots 
and Mr. Morisse expects them to re- 
main good into spring. Every type of 
boot has moved well at Irwin’s but the 
14-inch has been best. 

Black and tan in men’s shoes are 
running 50-50 at The Big Store Com- 
pany, Frank J. Stokes, shoe depart- 
ment manager, reports. In tan, the 
darker shades are best, and Mr. Stokes 
reports Scotch grains very popular. 
December was an exceptionally good 
month for men’s house slippers, both 
leather and felt having moved well. 


Northwest Reservations 


MINNEAPOLIS, MINN. (UTPS)—Se- 
retary H. S. McIntyre of the North- 
western Shoe Retailers’ Association is 
pleased with the rapid influx of orders 
for space in the Hotel Nicollet, Minne- 
apolis, Minn., where the annual lunch- 
eon-convention is to take place March 
12-14, 1928. His office, 711 Lumber Ex- 
change, Minneapolis, is receiving a 
good weekly average of reservations 
for display space. 


Shoe Store Burns 


Seymour, Tex. (UTPS)—The Our 
Shoe Store, here, a concern featuring 
women’s shoes and hosiery, was de- 
stroyed by fire caused by the explosion 
of an oil stove in an adjoining building 
a few nights ago.. The loss was around 
$15,000 which was said to be partially 
covered by insurance. The store will 
reopen shortly in another location, it 
is said. 


New Cincinnati Firm 


CINCINNATI, OHIO (UTPS)—Papers 
have been filed with the secretary of 
state chartering the Clinton Shoe Co. 
of 525 Walnut Street, with a capital of 
$10,000, to deal in a full line of ladies’, 
men’s and children’s shoes, as well as 
hosiery. The incorporators are Wil- 
liam R. Benham, William L. Benham 
and Edward M. Benham. 
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~~ America’s Finest Footwear ~~ 


CURT WOLFELT, Inc. 


Extends to you a Sincere Invitation 
to inspect the 


Springtime Ideas 
of 


fi; WOLFELT [ MopeLs }{} 


which will be exhibited 
in our factory 
showrooms 


299-601 


Broadway 
New York 
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Buyers Flocking to 
Boston for Shoe Show 


Boston, Mass.—Among the many 
new entertainment features which have 
been arranged for The Sixth Annual 


Official Boston Shoe Show of Jan. 3-5; 


at The Hotel Statler, with its 156 ex- 
hibitors, and 75 models, featuring 
“Fashion’s Footwear Fancies for 1928,” 
is a special demonstration and exhibi- 
tion of straight and trick golf shots by 
George Aulbach, New England profes- 
sional golf champion. This “stunt” 
will take place every afternoon from 
4.30 to 5.30 p. m., in the grand ball 
room. 

The first night’s program will be in- 
augurated by an address of welcome 
by Alfred W. Donovan, president of 
the New England Shoe and Leather 
Association, followed by an address of 
welcome to the visiting buyers in be- 
half of the City of Boston by Mayor 
Malcolm E. Nichols. On New England 
Day, Jan. 4, at 8.00 p. m., an inspection 
of the samples by members of the Na- 
tional Retail Shoe Salesmen’s Associ- 
ation will take place. At 8.15 p. m. 
Charles W. Morrill, president of the 
National Shoe Travelers’ Association 
will give an address, followed by a talk 
by Harry P. Lynch, president of the 
Boston Shoe Travelers’ Association. On 
Thursday evening, Jan. 5, at 8.10 p. m., 
Oliver M. Blood, president of the Bos- 
ton Shoe Associates will give a talk, 
followed by an address at 8.15 p. m. by 
M. P. Gaddis, president of the New 
England Shoe Wholesalers’ Associ- 
ation. At 10.30 p. m. the annual joint 
banquet, dinner dance, and cabaret 
tendered to buyers and exhibitors in 
parlors A. and B. on the Mezzanine 
floor of the Statler Hotel will be held. 
Tickets may be purchased at the reser- 
vation booth or at the headquarters of 
the Show in the ballroom. This will 
be the only banquet during the conven- 
tion. Early reservations advised. 

Invitations have been sent to 10,000 
buyers, the country over, and the regis- 
trations of footwear purchasers to date 
indicates a record-breaking attendance. 


Richard J. Leib Is Dead 


FARIBAULT, MINN.—Richard J. Leib, 
pioneer shoe merchant of this town, 
and vice-president of the Faribault 
State Bank, died suddenly at 5.30 a. m., 
December 14. He was 86 years of age. 
Mr. Leib was actively engaged in the 
retail shoe business for 59 years. He 
was highly respected by all who knew 
him. Hundreds of Eastern shoe travel- 
ers and many more of his other trade 
friends will mourn his passing. Mr. 
Leib is survived by his wife, two sons, 
Eugene Leib of Faribault and another 
son who lives in Minneapolis; and one 
daughter, Miss Alice Leib of Faribault. 


Haga at Queen Quality 

CINCINNATI, OHI0O—Fred Haga has 
returned to The Queen Quality Shoe 
Company as manager of their Cincin- 
nati Shop. Fred was with Queen Qual- 
ity at Louisville for three years and 
left them to go to the S. W. Newberg- 
er Company, New Albany, Ind., as 
manager of the shoe department. Mr. 
Haga has a host of friends in Cincin- 
nati who gave him a hearty welcome 
on his return “home”. 





Gregg Spraley Opens Store 


DAYTON, OHIO—Greeg A. Spraley, 
former manager and buyer of the local 
Spraley shoe store, has opened a 
woman’s “smart”, exclusive “Parisian” 
shop at the Fourth Street Arcade en- 
trance, main aisle. Mr. Spraley has 
been specializing on fitting the feet, 
making a thorough study of foot ills 
and their causes, for the past 15 years. 
Mr. Spraley has taken for the slogan 
of his store—“Correct Footing.” He is 
carrying nationally known lines of 
shoes and will be the sole agent for 
Red Cross footwear here; he will also 
carry and feature the “Ring-Ting” silk 
hosiery, as well as Goodrich Zippers, 
Raynboots, boudoir slippers, and Rodeo 
boots. Despite the fact that the new 
store has all of the “chic” and luxu- 
rious fitting of one of the very best 
shops of the “Rue de la Paix,” with silk 
and velvet pillows on which milady 
may rest her stockinged feet, prices 
he says will be low enough so that his 
establishment will be popularly patro- 
nized. 


One Hundred Dollars 
for Leather Slogan 


NEw York, N. Y.—The leather in- 
dustry is seeking a new slogan. The 
Executive Committee of American 
Leather Producers, Inc., has authorized 
an award of $100 to the individual irre- 
spective of his business affiliations who 
will submit, prior to Jan. 15., 1928, 
a slogan that in the opinion of 
the committee is of sufficient merit to 
be used by the leather industry as a 
whole. 

Desirable qualities in the slogan 
wanted are forcefulness, brevity and 
simplicity. It must also be comprehen- 
sive, to include all types of leather. A 
slogan that speaks of wear as applied 
to sole leather, mere style as applied 
to upper leathers, or any descriptive 
phrase that describes any one type of 
leather will not be successful. 

The Executive Committee of Amer- 
ican Leather Producers, Inc., will act 
as a Board of Judges in this contest. 

In the event that two or more in- 
dividuals submit acceptable slogans, the 
letter addressed to One Park Avenue, 
New York, bearing the earlier post- 
mark will win the full award. 


Schiff’s 58th Store 


CoLumBus, OHIO, (UTPS)—The an- 
nouncement is made by Walter Frank- 
hauser, secretary of the Schiff Co., of 
Columbus, that the fifty-eighth retail 
store of the chain was opened Dec. 12 
at Richmond, Va., in the Cohen Com- 
pany, a department store in that city. 
The company has been opening a num- 
ber of departments in dry goods and 
department stores as well as exclusive 
shoe stores over the Middle West and 
South. Irwin Porter, formerly manag- 
er of the Schiff department in the 
Root Company at Terre Haute, Ind., 
was made manager of the Richmond 
store. J. G. Saylor, formerly assistant 
manager of the Dayton (Ohio) store, 
has been made manager of the Terre 
Haute store. 

Mr. Frankhauser has recently re- 
turned from a buying trip in the New 
York and Boston markets. 





Additions Made to 
Ohio Convention Program 


CoLuMBus, OHIO (UTPS)—Secre- 
tary C. E. Dittmer, of the Ohio Valley 
Retail Shoe Dealers’ Association, an- 
nounces several additions to the pro- 
gram for the annual convention of that 
association, to be held at the Deshler- 
Wallick Hotel, Columbus, Feb. 14, 15 
and 16. 

Word was received from the General 
Electric Co. that a specialist in win- 
dow and store lighting would be on 
hand to demonstrate and explain the 
proper methods of window and interior 
lighting. The subject of proper light- 
ing of retail shoe stores has been re- 
ceiving considerable attention recently 
and the convention committee believed 
that an expert would be able to bring a 
real message to the members. 

L. A. Buisch, a representative of the 
National Cash Register Co., will also 
be on the program to talk on merchan- 
dising. He is known as an expert on 
that line, and his talk will be of wide- 
spread interest to shoe retailers. 

Already more than one-half of the 
spaces for the display to be held in 
connection with the convention have 
ben sold. The committee and Mr. Ditt- 
mer laid out to dispose of 100 rooms, 
but it now looks like that number will 
be surpassed, judging from the man- 
ner in which applications are being re- 
ceived. 


Potter’s Christmas Party 


CINCINNATI, OH10—The hearts of the 
children identified with the Mothers’ 
Pension Fund were running over with 
joy on Monday preceding Christmas 
at a Christmas party given for them 
at Memorial Hall by The Potter Good 
Will Association. The party included 
a Christmas tree, a Santa Claus with 
a bag full of toys, singing of Christ- 
mas carols, dancing and _ speaking. 
James P. Orr, president of The Potter 
Shoe Company, Judge Charles W. Hoff- 
man and Rev. Hogarth were the speak- 
ers. 

The Potter Good Will Association is 
composed of employees of The Potter 
Shoe Company, who for the past sev- 
eral years have entertained these chil- 
dren at Christmas time. The Cincin- 
nati Business Women’s Club assisted 
in the party and Joseph Zeigler, veter- 
an shoeman, furnished the candy. 


Big Sale in Denver 


DENVER, CoLo. (UTPS)—The shoe 
department of the Golden Eagle Dry 
Goods Co. purchased the entire stock 
of the American Shoe Store, formerly 
at Fifteenth and Curtis Streets, and 
threw it on the bargain counter in a 
gigantic sale. According to the Golden 
Eagle announcement, the American 
Shoe Store was compelled to close its 
doors to satisfy the demands of its 
creditors after being in business fifteen 
years. The stock was purchased at less 
than factory cost and was sold at about 
factory cost. In order to care for the 
anticipated rush, the department 
opened half an hour earlier in the 
morning. The event was enormously 
advertised in the newspapers and or- 
ders by mail were urged. 
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A Presentation of 
distinctly new and ex- 
clusive patterns in high- 
grade woven sandals, made 
especially for us in France on 
American lasts. 


The Jefferson Import Co. offers the 
better trade these novelty Spring and 
Summer Shoes that are absolutely unmatched 
any where — either for distinctiveness of style; 
quality of materials and constructon, or fit. 
Our complete line—comprising over 130 differ- 
ent styles of Deauville Sandals for Men, Women 


and Children will be shown at 
The Hotel Stevens, Chicago 


in Booth 8 and Rooms 830-831 


Prices on French Sandals, from $4.50 Other Imports, from $2.85 up 


JEFFERSON IMPORT CO., Inc. 


47 West 34th St. Macbridge Bldg. New York City 
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Where Beauty Sells Footwear 


while customers who were attracted 
by certain shoes in the window dis- 
plays would naturally classify them- 
selves by the entrance they employed. 


“ USINESS was good and grew 

better at this Michigan Street 
store which had seemed such an un- 
dertaking. Some of the things that 
made it good and better were our 
means of telling the people what we 
had to offer. Our advertising was 
quite comprehensive. We used not 
only the newspapers but we included 
billboard and street car advertising 
with reminder ‘copy.’ We never had a 
sale as the term is generally regard- 
ed, and in our advertisng we re- 
frained from ‘specials.’ Occasionally 
on a Saturday afternoon we would, in 
our windows, call attention to certain 
special values, and on two days a year 
we cleaned our stocks of odds and 
ends by offering them at $5 for one 
pair and selling two pairs for $6, or 
on another day we would offer one 
pair at $5.50 and sell two pairs of the 
same shoes at $6.50. We continue 
this practice today. 

“At such times as other merchants 
were conducting mark-down sales, I 
competed with price competition by 
supplying shoe competition, which at 
times consisted in getting in the 
very newest things for the season 
just ahead and displaying them at 
prices which could in no degree be 
considered price competition. 

“All the way through we have prac- 
tised the personal contact policy to 
excellent advantage. Every cus- 
tomer is carded with name and ad- 
dress. Our windows are admittedly 
our best salesmen and we insist upon 
keeping them interesting. With 
these aids on and in the store, we 
have found it possible to keep our 
advertising outlay down to three per 
cent of our gross volume. 

“In our buying methods we follow 
a plan which enables us to avoid out 
sizes and widths to a very material 
degree, but that phase of our busi- 
ness was considered of sufficient im- 
portance by THE BOOT AND SHOE RE- 
CORDER so that in October of 1924 
your field editor devoted very con- 
siderable space to detailed descrip- 
tion of these methods of purchasing 
by types.” 

And then on Feb. 1, 1925, the Paul 
Kuehn store at South Bend was to- 
tally destroyed by fire. And the in- 
surance coverage was far from ade- 
quate to compensate the owner for 
the loss. 


[CONTINUED FROM PAGE 131] 


Such a setback might prove a 
“Waterloo” for others, but to this 
staunch Hoosier, it was just another 
challenge to extend himself. So with 
the proceeds of a policy in the Re- 
tailers’ National Mutual Insurance 
Co., because Paul Kuehn was an as- 
sociation man from the- start, and 
with a check for a few hundred dol- 
lars due from a sale of obsolete mer- 
chandise he began an_ eighteen 
months’ period of recuperation, re- 
habilitation and reorganization. 

After eighteen months of settling, 
planning and building the present 
store of Paul O. Kuehn was opened 
and occupied on Oct. 1. 

Reference to accompanying illus- 
trations of the new store shows an 
unusual combination of the Gothic 
and the Classic schools, for these mo- 
tives are seldom combined. In this 
instance they were not only per- 
mitted but welcomed by the archi- 
tects, who realized that they accu- 
rately portray the thought of the 
merchant. Mr. Kuehn’s sincerity is 
perhaps his most outstanding char- 
acteristic, and this devotion is faith- 
fully portrayed by the ecclesiastical 
atmosphere imparted by the Gothic 
windows and other details above the 
glass sections of the display windows. 
Below the transom bar, however, the 
architectural theme is Classic or 
Moorish, expressing the theatrical 
note carried out in the background 
as will be best studied in the illus- 
trations. This note harmonizes per- 
fectly with the thought of display and 
appeals especially in these days of 
flapper footwear. 


PECIAL attention is directed to 

the Gothic windows in the tran- 
som of the vestibule where the cop- 
per work is covered with a mottled 
green finish to eliminate the neces- 
sity of hand polishing at so great 
a distance above the walk. The black 
and white reproduction of the store- 
front fails to properly convey the 
impressive beauty of the vaulted 
ceiling niched out to receive the five 
arched windows, truly Gothic in their 
design and detailed with trefoil 
effect. 

The color of the vestibule ceiling 
is made to harmonize with the verde 
antique metal work by applying a 
shade of warm yellow or old gold on 
the plaster surface and then cover- 
ing this with a green coat. After 
this application the surface is rubbed 
down, imparting a cast bronze ef- 
fect. The texture of the plaster is 


in keeping with that we find in old 
cathedrals and with other fine speci- 
mens of Old Europe. 


AREFUL observers will note the 

use of plate glass over the door- 
way in the main entrance. The orig- 
inal plan called for the use here of 
cathedral glass, but after contemplat- 
ing the outlay and thought expended 
in decorating the interior of the store 
and in beautifying the vestibule or 
lobby, it was seen that the employ- 
ment of opaque glass in this transom 
would prevent anyone outside the 
store from gaining a full impression 
of the interior and contrariwise any- 
one within the store glancing toward 
the transom of the front door would 
miss the decorative ecclesiastical de- 
signs of the ceiling vault as well as 
the Gothic windows. 

A prominent detail of decorative 
value is the ornamental lantern 
which, in metal treatment, corre- 
sponds to the transom bar treatment. 
This lantern, suspended as it is from 
the ceiling in the vestibule, is typical 
of those which might have been 
found on old masterpieces abroad. 

The vestibule flooring differs en- 
tirely in design and materials from 
the customary treatment of the floor 
surface in most stores of similar 
character. Instead of tile of sym- 
metrical proportions and uniform 
color treatment, a slate flag of neu- 
tral tones of pink, green and gray 
have been employed; slabs in keep- 
ing with the old flag walks common- 
ly used in the Seventeenth and 
Eighteenth Century monasteries of 
the Latin countries. 

Possibly the keen eye of the in- 
terested reader has already detected 
the passageway at the right of the 
store front but to the rear of the 
side show window, where on stormy 
days limousine patrons may alight 
from their cars and pass into the 
store completely protected from the 
elements. 

The display window on the right 
of the store is illuminated by con- 
cealed lighting consisting of 150- 
watt lamps in 14-inch ceiling cen- 
ters; the entire lighting system be- 
ing so controlled by a double switch 
as to admit of illuminating the win- 
dow to the full or half the extent 
of the equipment. 

The base of the display case at the 
right as well as the similar construc- 
tion on the opposite window base 
and the island case is of Sani-Onyx 

[CONTINUED ON PAGE 292] 
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ARE YOU INTERESTED? 








Women’s $3-00 to $6.00 Retailers 


Our style pickers are continually cre- 
ating quick selling models. We 
operate on a large scale and work 
n ‘low over-head’’; consequently 


our lines represent superior quality 
and styles to retail at these prices. 
To get in touch with us means addi- 
tional profits to you. 


LAZARUS FRIED & SONS, Inc. 













REELEY BOUDOIRS. The 

new year is approaching. Why 
not start it right? Sell my boudoirs 
and see the profit you can pull down 
on them in another twelve months. 
Black and colors. Black Kid, leather 
or rubber heels. Colored Kid, leather 
heels only, in stock. Deliv- 
eries in 36 pair cases. Lead- 
ing jobbers carry my line. 


IN 
STOCK 


36 Pair Cases 


A. W. GREELEY 


12 Duncan Street Haverhill, Mass. 


Deliveries At Once 


yx 











We TET 











120 DUANE ST., 
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GROPING IN THE DARK 


Time was when the purchase of advertising space was 
a “bind” groping in. the dark Advertisers had no 
means of ae Sones ane of chet 
and often these figures were unreliable. 


In six years the rn ee of Circulation has 
lexing p y a systematic analysis 
methods this organization is able to 
bly just the data an advertiser needs. The darkness 
ee ae eee Tees of varied fevts tains 
Re sien Space buyers no longer find it necessary to 
grope in the dark. 
There are no dark spots in the Boot and Shoe Recorder 
circulation. Our records are audited by the Audit 
Bureau of Circulations. 
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APPROVED BY 
MEDICAL MEN 


4s « sturdy support for the ankles 
of growing children and as a fully 
vemtilated shoe, the Burkley Venti- 
lated Foot Developer is unexcelled 
Well known surgeons recommend its 


Phone Brockton 2135 
for immediate action. 
BURKLEY 
SHOE CO. 
1156 Ne. Main Stree 


Brockton, Mass. 














Jonathan Robinson 
Line 
Northampton, England 


CUSTOM 
MADE 
SHOES 


will be shown at 


THE PALMER HOUSE 
CHICAGO 


January 9 to 12 


Mr. F. D. Connor IN CHARGE 
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IF YOU ARE LOOKING FOR REAL 
HOT SHOES 


DO NOT FAIL TO SEE 
MARLBORO SHOES 
DISPLAYED AT 
HOTEL MORRISON ROOMS 1138, 1139, 1140 
a. oo JANUARY Q, 10, 11, 12 


DAVE’? SAIFER 
'HERSHEY”’ 
IN ATTENDANCE 


ARLBORO SHOE CO. — 
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WHERE TO BUY 
Men’s Shoes 











NETTLETON 
Shoes of Worth 


A. E. NETTLETON CO. 
H. W. COOK, President 


Syracuse, N. Y., U. S. A. 
MEN’S FINE SHOES EXCLUSIVELY 








Stacy Adams Co. 
Manufacturers of 


MEN’S FINE 



























BOSTONIANS 
SHOES FOR MEN 
COMMONWEALTH SHOE & LEATHER Co. 
WHITMAN, MASS. 











Cute Sts 
11 Seuth Street 
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HENRY LILLY CO. 
110 Duane St. New York 
AUCTION TRADE SALES of 


SHOES and RUBBERS 


Every Wednesday and Friday 
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Brown Shoe 
Salesmen Have 
Big Banquet 


St. Louis, Mo.—Three hundred and 
fifty salesmen, officers, department 
heads and guests were present at the 
annual salesmen’s banquet of Brown 
Shoe Co., St. Louis, Mo., Tuesday even- 
ing, Dec. 20, held at Coronado Hotel. 


T. F. James, vice-president in charge 
of sales, presided, and in his opening 
remarks made a masterful address re- 
garding business predictions for 1928. 
The goal set for 1928 by the company 
is $36,000,000, which James believes too 
low, from his contact with the sales 
force, who, he stated, were going into 
the territory with a determination and 
willingness not only to put over the 
plan proposed, but to exceed the quota 
set. 

Nothing on the business horizon for 
1928 could be interpreted as pessimistic, 
but, on the contrary, many conditions 
pointed to increased prosperity and a 
business betterment. Mr. James spiked 
with statistics the presidential year 
bugaboo, which he proved a myth. 


Wage earners, farmers, the cotton 
situation, all were carefully analyzed 
with the conclusion that never before 
has the financial situation confronting 
these groups been so prosperous. 


John A. Bush, president of the com- 
pany, in a brief talk urged the sales 
force to aim high in 1928 and to look 
forward with a determination to show 
an increase. 


The following salesmen were first in 
the contests arranged by the company: 


M. A. Shrier, largest percentage of 
gain in shipments; F. Williams, 
largest individual sales; A. F. Sanford, 
per capita sales; U. A. Ballard, leader 
in Brown Tag Campaign; L. D. Sikes, 
October and November quota; J. McD. 
Scott, new accounts for the season; E. 
F. Pierce, smallest amount of returned 
goods; D. A. Davenny, sales in adver- 
tising; K. G. Hecht, gain every month 
of the year. 


Buster Brown delivered a stirring ad- 
dress, urging the men to sell better 
merchandise and sang high the praises 
of Buster Brown shoes. 


Drinkwater in Florida 


East WEYMOUTH, Mass.—Horace R. 
Drinkwater, treasurer of Edwin Clapp 
& Son, is spending the holidays at his 
father’s winter home on the Indian 
river in Florida. Mr. Drinkwater will 
return about January 5 and leave on 
January 7 for Chicago, where he will 
attend the N. S. R. A. convention. He 
says that there will be several smart 
new models on display with the regu- 
lar Edwin Clapp line, Room 100, Hotel 
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Brooklyn to Stage p.% 
Style Show in May ight, 

P ? 

Brooktyn, N. Y.—That there Hotel » 

will be a Brooklyn Shoe Style Show wester? 
next spring, was confirmed late last partme 
week, by Frank Curry, secretary oj Roge 
the Shoe Manufacturers Board of the cor 
Trade, to which the leading shoe session 
manufacturers in this district be. an elab 
long. It was the Board of Trade ically r 
which sponsored previous Brooklyn Brief 
style shows, which have all been Fl os 
held at the Hotel Commodore in “ — 
New York. The 1928 show proba. te . 
bly will be held in May. Theodore | meni x 
Cramer, who staged the 1927 Brook. Hein , 
lyn show, has again been named Bachie, 
chairman of the style show com- ress 
mittee. depart 

< the Ka 

W. E. Bixby Honored Nelson, 
HAVERHILL.—William E. Bixby of = 
William E. Bixby & Co., leather board ledged 
manufacturers, this city, was honored Oe th 
the past week by the Masonic fraternity this rest 

with the presentation of a medal dis. 

tinguishing him as a member of fifty Ch: 
years’ standing. Mr. Bixby is one of jm SPe@ker 
the city’s most prominent citizens ani je ket Was 
business men and an active member of [je ™éerchan 
the Masonic fraternity. In acknowl (e 28° of it 
edgement of the testimonial of Sagga- jp ‘ise to ¢ 
hew Lodge of this city he presented the je *et was 
lodge with $1,000 to be used as the W. — 2S, 4S 
E. Bixby fund for charity. : ge 
e ° e e small m 
Cincinnati Factories Are eliminate 
e . unless h 
Getting Good Spring Orders § jive: o 
CINCINNATI.—Several local shoe fac. Roger 
tories are running at capacity and som: — lauded t 
report they are running overtime. Som J and haz 
are making shoes for February deliv house ar 
ery, while others are concentrating o & its conti 
boots for immediate shipment.  Roai ® better a 
salesmen are sending in nice orders for E. Ebbs 
spring footwear and manufacturers The fo 
and jobbers of house slippers repor'H in yarioy 
mail orders to have been exceptionally RW 
good for the past few weeks. Black City Dis 
patent seems to be going over big and Dist ‘ 
black kid and brown kid are both taking trie, J’ 
well with the trade. be 1 4 
Robert Gerwin of the Sam B. Wol be te ( 
Sons Co. reports that both of their facto- es tor 
ries have been running at capacity for In sale 
several weeks and orders coming in I W. C 






fairly good volume. Black patent and 
brown kid are drawing most of the or 
ders for spring delivery, Mr. Gerwit 
said. The Wolf firm expects patterns t 
remain pretty much the same as they 
were last spring and are making very 
few pattern changes, although thei 
dies will be distinctly different from aly 
they have heretofore used. 

Boots cannot be made up fast enough 
to fill orders coming in to the Big 
Shoe Co., according to Mr. Jacobs, get 
eral manager of the firm. Big K. al 
makes house slippers, but for the pas 
few weeks have made up only enoug 
to fill mail orders, and have concer 
trated on boots. 
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Endicott-Johnson Men 
Hold Meeting in St. Louis 


Gathering Presided Over by Roger 
E. Lord, General Manager 


St. Louis, Mo.—The Endicott-John- 
son Corporation, St. Louis house held 
their annual salesmen banquet Monday 
Night, December 19th at the Chase 
Hotel with 250 present including the 
western sales force, executives and de- 
partment heads of the company. 

Roger E. Lord, general manager of 
the company presided. The business 
session of the program was preceded by 
an elaborate entertainment enthusiast- 
ically received by the gathering. 

Brief talks were made by A. B. 
Fletcher, assistant manager of the 
company; S. F. L. Snyder, formerly 
manager of the Denver office now lo- 
cated in the St. Louis house; Clem L. 
Hein, assistant sales manager; Ross 
Bachle, merchandising manager; I 
Brueggemann, manager of the Service 
department; Cy Wheeler, manager of 
the Kansas City Office; and D. L. 
Nelson, of the credit department. All 
predicted increased sales for each 
salesman during the coming year and 
pledged a spirit of intense co-operation 
from the company to help accomplish 
this result. 

Chas. E. Williams was the guest 
speaker and stated that a rising mar- 
ket was the most profitable a retail 
merchant could have if he took advant- 
age of it properly. Mark up merchan- 
dise to the level of an advancing mar- 
ket, was his advice. In the shoe busi- 
ness, as in other phases of industry, 
Williams predicted that the day of the 
large shoe operator was here. The 
small merchant, he believes, will be 
eliminated in the swirl of competition 
unless he adopts the methods of the 
‘larger operators. 

Roger Lord, in his closing remarks, 
lauded the fine spirit of cooperation 
and harmony that existed between 
house and salesmen and insisted that 
its continuation would culminate in 
better achievements in 1928. Arthur 
E. Ebbs made a brief address. 

The following salesmen were leaders 
in various contests: 

R. W. Bell, new accounts Kansas 
City District; S. B. Corthell, Denver 
District; A. O. Feige, St. Louis Dis- 
trict. J. L. Proctor, of the Dallas office, 
was leader in new accounts as well as 
sales for that district. 

In sales the following were leaders: 

W. C. Riggs and J. R. Burriston, 
Denver office; F. E. LeVec, St. Louis 
office. 

A. B. Loken led in advertising sales; 
A. §. Pickens, first over his quota; S. 
S. Starnes, winner in Clear The Decks 
contest; H. M. Erwin, Jigger contest. 
M. C. Funderbunk was presented with 
a watch for 18 years of service with 
company. The new men added to the 
selling force are F. I. Brown, Seattle, 
Washington; L. M. Spohn, Central 
Kansas Territory; W. A. Van Court, 
North and South Dakota. The ar- 
Tangements of the banquet and enter- 
tainment were made by Clem Hein, who 
was vociferously applauded for his 
splendid work. 





New Wage 
Scale Adopted 
in Haverhill 


- HAVERHILL.—A general redistribu- 
tion of wages in the local shoe indus- 
try becomes effective Jan. 1 under the 
decision of the Haverhill Shoe Board, 
released by Chairman Frank C. Rich- 
ardson Dec. 21. No flat reduction in 
labor costs occurs under the board’s de- 
cision, but a sweeping revision of prices 
wipes out many of the glaring inequali- 
ties and inconsistencies that have ex- 
isted in local prices. Substantial re- 
ductions occur in the fitting and heeling 
departments, while the cutting and turn 
shoemaking departments are untouched. 
Certain classes of skilled help are ad- 
vanced and prices established generally 
consistent with the skill and effort de- 
manded by each operation. 

The makers of the cheaper grade 
footwear, markedly the cheap McKay 
manufacturer, benefits by the decision 
rather than the makers of the better 
grade shoes. The redistribution is ex- 
pected to stabilize the industry and to 
give relief where most imperative. 


Godman Co. Busy 


CoLuMBus, OHIO (UTPS)—The H. 
C. Godman Co. of Columbus, which 
operates a number of large shoe man- 
ufacturing plants both at Columbus 
and at Lancaster, Ohio, announces that 
the usual week’s vacation for its em- 
ployees will be abandoned this year 
because of the fact that all plants are 
booked up full. Instead of giving the 
week, only one day’s vacation, which 
will be the day following Christmas, 
will be given employees. 

The company announces that ship- 
ments on special orders booked by the 
traveling salesmen in a_ post-season 
trip which closed early in November 
are going out briskly. This trip was 
made on a special offer to retailers, 
containing no advance in prices on the 
company’s product in spite of rather 
marked increases in the cost of leathers 
and findings. 


Shoes in the Bank 


CoLuMBus, OHIO (UTPS)—The Nis- 
ley chain of shoes stores, which is a 
subsidiary of the G. Edwin Smith 
Shoe Co. of Columbus, took advantage 
of the offer of a Columbus bank to dis- 
play its shoes, with the time just prior 
to Christmas. The City National Bank 
of Commerce in its campaign to aid 
local industries has offered its large 
show windows, in the downtown sec- 
tion, for the display of goods made in 
Columbus. The G. Edwin Smith Com- 
pany had a large display of ladies’ 
shoes, which attracted much attention. 


Shapiro Leaves Premier 
NEw York, N. Y.—Maurice Shapiro, 


formerly with the Premier Shoe Com- 
pany, Brooklyn, has formed the firm of 
Maurice Shapiro & Company, certified 
public accountants and has opened of- 
fices at 220 Broadway, New York. As- 
sociated with him in the company are 
Abraham Siegel and A. I. Goldberg. 


WHERE TO BUY 
Men’s Shoes 





Q oye 
Se Spo 
BIon F-RevNo tos Com 
BROCKTON, MASS. - 





STOCK DEPT. 5 


SNAPPY SNAPPY 
ACTION! STYLES! 


“They've Cot to Be 
to Be Snappy” 


THE STETSON SHOE CO., Inc. 





South Weymouth, Mass. 








<a 
50 STYLES IN STOCK 
Ready for Delivery on the Det 
EMERSON SHOE MFG. CO. 








Rockland, Mass. 





WHERE TO BUY 
Ballet Slippers 








. Menree 
Chicago, til. 








HAND TURNED, BLACK KID 
BALLET SLIPPERS 


STOCK 
» $1.38; 


Sond fer 
Samples 
ROTH & ROSHNBERG SHOE OO. 
124 N. 3rd St., Philadelphia 








Im Stock Black Bal- 
let Slippers 
Ladies’ $1.25 pr. 
Misses’ $1.20 pr. 
Childs’ $1.15 pr. 


BLOG SHOE CO., INC, 
147 Duane &t., 
N. Y¥. 


New York, 











BALLET SLIPPERS 


Made on Right and Lett Lasts 
IN STOCK 
w Mv 
No. ¢ Black Kid 1 
No. 604 White Kid 
{ t Price Stic Hig 
BROOKS SHOT! Mea. Co 
Pr j A th St 
s Angel 
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WHERE TO BUY 


Men’s F& Women’s 
Slippers 














PARISTYLE FOOTWEAR MFG. CO., INC. 
41-45 Washington Ave., Brooklyn, N. Y. 
New York Office, Room 622, 1328 B,way 
HIGH GRADE TURN MULES and D’ORSAYS 
Satins, Kids, Brocades and Fancy Patterns. 


$27.00 per doz. and up. 
Tay Catalog 
sent on 
request 


a 








Men's All Leather House Slippers 
Ronee “= “Operas 
@olden Brown Kid 


—Hand Turned—8 
Sele—Rubber 


ROTH & ROSENBERG SHOE CO 
124 N. Srd St., Philadelphia 
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WHERE TO BUY 
Men’s Spats 


Ce i i ei anid 











MEN’S ENGLISH SPATS 
Also Domestic Grades 
Write for Samples 


LYONS & COMPANY 
122 Duane St. New York City 




















WHERE TO BUY 


Store Fixtures 


GOOD WINDOW 


FIXTURES 


COODWIN & CO 
ct re M1 















A few years ago, five well-known 
shoe plants—firms of national reputa- 
tion—merged to form one company— 
known as the United States Shoe Com- 
pany, with headquarters at Cincinnati. 

Each of these units had an enviable 
reputation built up over varying pe- 
riods, one for as many as forty years. 
The individualism of the separate com- 
panies was preserved, however, but the 
pooling interests, under the leadership 
of John G. Holters, president, resulted 
in many advantages. 

In the first place, by combining five 
factories under one executive head, 
overhead costs were materially reduced. 
Then, by combining purchasing re- 
sources, it was possible to buy mate- 
rials on a large quantity basis. 

Savings were also effected by having 
all factories adopt scientific standards 
for every labor operation, by so routing 
the work that lost motion would be re- 
duced to a minimum, and by having 
each factory specialize on a certain 
type of shoe. 

The wisdom of this merger is seen 
today in the greater business which the 
United States Shoe Company enjoys, 
and in the increased prestige which has 
been created for its products. Several 
of its brands are nationally known. 

Of course you’ve heard the slogan, 
“Remember the 4th—Turn Right,” and 
probably you have discovered the an- 
swer: The United States Shoe Com- 
pany, Stevens Hotel, Fourth Floor, a 
right turn from the elevator. Here 
you will find all the divisions of the 
United States Shoe Company repre- 
sented in a display that promises to be 
well worth a visit. 


Strassburger Buys 
L. A. Stiles Interest 


BROOKLYN, N. Y.—E. H. Strass- 
burger announces that he has acquired 
the entire interest of his former asso- 
ciate, Louis A. Stiles, in the firm of 
Strassburger-Stiles, Inc., and that 
there has been a complete severance of 
all former connection between Stiles 
and the corporation. 

Maurice A. Weiss has been elected 
vice-president and will continue to act 
as general manager. 


Remember the 4th—Turn Right 


ee 


| cial inducements in the way of enter- 
















Haverhill Manufacturers 


Favor Light Kid Leathers 


HAVERHILL.—Conclusion of wage ne- 
gotiations and clarification of the style 
problem are expected to give early 
stimulus to the local shoe industry, 
The industry has been marking time for 
the past month and to date there js 
very little cutting of new season’s mer- 
chandise. The shoe men are keeping 
careful watch of the market and with 
local conditions fast becoming stabil- 
ized the industry is expected to take on 
life early in the year. 

Large delegations of shoe men will 
go out from the local industry to the 
January style shows both in the East- 
ern and Middle Western markets. Pat- 
terns are well understood, but colors are 
still regarded as hazardous. One-strap 
numbers, ties, plain pumps and occa- 
sional oxford types are accepted as 
spring patterns, with the light kid 
leathers preferred at this writing. A 
movement to vivid hues in the better 
grade lines is becoming manifest and 
its strength is subject to much specula- 
tion. Patent, too, is holding former 
spring season levels. Fabrics have not 
yet become outstanding. 




























Shoes in Market Week 


-Shoe 






MINNEAPOLIS, MINN. (UTPS)--—SI 
manufacturers and jobbers are joining 
in preparations for Market Week, 
which is the week of Feb. 6. With spe 










tainment and reduced railroad rates, in 
addition to the showing of new lines 
of goods and the styles for spring ID 
all commodities, several thousand mer- 
chants come into the Twin Cities twice 
a year. Invitations are being sent out 
by all wholesale houses for the 192% 
event. Besides this, the usual North- 
west Automobile Show is the same 
week, and this year St. Paul w'!l have 
an automobile, accessories and equi) 
ment show in the municipal auditorium. 
The other show this year is ‘o be ™ 
Minneapolis and in the recently com 
pleted auditorium belonging to th 
city. 
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The Japanese Shark Invades the Shoe World 


For centuries the Japanese have 
used galuchat on the scabbards of 
Japanese swords. They took the 
genuine Japanese sharkskin, galuchat, 
which has a pebbled surface with a 
pearl-like grain, and by a primitive 
tannage made it the aristocrat of all 
their leathers. 

Up to the present time galuchat, as 
a material for footwear, has been a 
challenge flung to manufacturers and 
designers. Thev were unable to in- 
corporate it into footwear because the 
flinty grain turned the points of even 
their best needles and ripped their 
threads to shreds. 

You see, the Japanese shark is the 
toughest little fish in the seven seas. 
It can make even a whale or a sword- 
fish flee. It is the porcupine of the 
ocean. Its skin, when tanned, is per- 
haps the most beautiful of all the 
leathers of the world. 

The American market for two years 
now has been receiving galuchat leather 
from Japan, where fishermen have 
caught sharks for centuries—the flesh 
being used for food and the skins for 
skillful craftsmen who apply it to art 
goods, such as vrecious jewel cases, 
or even to the handles of costly swords, 
for such is the quality of this shark 
leather that it makes the best sword 
grip that soldiers know. 

The skins themselves are of small 
area, but of high price. They are 
marked with a wonderful pebble-like 
grain, and such is the hardness of 
these pebbles that they will turn the 
edge of an ordinary shoemaking knife. 
However, it is the beauty of these new 
shoes of galuchat that will chiefly ap- 
peal to merchants, as well as to those 
persons who appreciate exclusive 
fashions. 

The problem of stitching this leather 
seemed almost impossible of solution, 
but William F. Hooley, of the W. 
Hooley Shoe Company, Lynn, Mass., 
looked upon it as a problem in manu- 
facture that needed a solution. He 
reasoned out that if in its live state it 
swam in the ocean, then perhaps the 
scheme might be to temper it in water. 
So far successful, he then had to find 
something that would soften the skin 
for the penetrating needle, which he 
did. Then he worked out the mechani- 
cal problem, to make possible a style 
proposition. 

He had to secure special needles, or 
metal that pierced the flinty grain of 
the shark, as a steel nosed bullet pene- 
trates metal. He had to learn how to 
set his threads so that they would pass 
through the needle hows and fasten 
the seams with the utmost security. 














Galuchat as used in quarter panelling 
and heel covering by the W. F. 
Heoley Shoe Co. 


And after achieving these changes in 
the mechanics of shoemaking, he had 
to design shoes of such style that would 
present the galuchat leather to best 
advantage. 

He plans to have these shoes on 
exhibit in Chicago to demonstrate 
Yankee ingenuity. 


Says Good Will Is 
Economic Necessity 


Boston, Mass.—The 240th dinner, 
and the 40th Annual Ladies’ Night ‘of 
the Boston Boot and Shoe Club held 
recently at the Hotel Statler featured a 
most interesting talk by Rev. Dr. Harry 
Levi of Boston, who took for his subject 
the great good which “Peace on Earth 
and Good Will to Men” could accomplish 
in business as well as in social life if put 
into operation. “We hate each other,” 
said Dr. Levi, when we do not know each 
other; when we fear one another. You 
cannot have prosperity unless you have 
peace. We want unity, but not uni- 
formity—each person is_ individual. 
Good will in business is an economic 
necessity. We can trust America for 
the days to come, the golden age is 
ahead of us, not behind.” 

Horace R. Drinkwater, president of 
the Club, presided, and as on so many 
other occasions proved an excellent 
toastmaster. The reception committee 
consisted of First Vice-president Os- 
mond H. Casavant, J. Wallace Allen, 
Elmer E. Chain, M. P. Gaddis, Everett 
T. Packard, Arthur C. Stern, August 
H. Vogel, Jr., Thomas A. Delany. In 
addition to these men, the following 
officers of the club were in the receiv- 
ing line: Vice-President Burt W. 
Rankin, secretary Thomas F. Ander- 
son, Treasurer Frederic M. Haynes. 

A congratulatory message was sent 
to Associate Secretary Major Charles 
T. Cahill who is convalescing after an 
attack of pneumonia. 





WHERE TO BUY 
Shoe Buckles 


SHOSSOSSOSSOSOSOOOS 


CUT STEEL 
BEADED-RHINESTONE 


“Decidedly Different” 
Importers 


BAUER & MANN 
3 West 29th St., New York 


SHSCSOSSSSCSOSCSOOSS 


ec Iit iit iiiiteiitiitt yyy 
Trirart & De ALTERS 


Importers and Manufacturers 
of 
CUT STEEL BEADED 
RHINESTONE 
SHOE ORNAMENTS 
101-103 West 37th Street, 
ty 


New York Ci 


V+ —VEITH——> V 
— CUT STEEL— E 
IMITATION STEEL 
BEADED | 
SHOE BUCKLES 
T «a. & iH. VEITH, IN. T 


me —Importers— 
9-11 East 38th, New York H 





WHERE TO BUY 
Children’s Shoes 





The One 
Waterproof 
Lea 











Boston, Mass. 








Strong and Flexible 


Grelind) ine Board 
aj Made from 
als ea Fiber 


ae y 

The Sterling Fiber Board Ce. 

Sales Office, 501 Fifth Avenue, 
New York 


West Virginia 


Made under the supervision of 
chemical and fibre experts. 
Pulp Product Department 
WestVirginia Pulp & Paper Company 
Detroit New York Chicago 
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WHERE TO BUY 


Women’s Novelties 
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— To. our 2500 Dealers 
7 44 we wish a prosperous 
° . New Year. At the 
Boston Show, Copley 
Plaza, see “On- ¢ 
Time” Spring values 
at Room No. 136. 
Samuel cr, $ 

Shoe Co 7 
72 Lincoln St., , 
Boston, Mass. 




















Latest Styles at 
Popular Prices 
in Stock. ~ 

STL~NEW YORK 
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WHERE TO BUY 
Children’s Shoes 
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“ELAM” 
Flexible Turn Shoes 
the Jobbing 


Trade Exclusively 
F. ‘s. ELAM SHOE co. 


Bosion oman Statler Bide. ‘Reom 537 
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WHERE TO BUY 
Standard Shoe Materials 


S666 6 A EF 





The Favorite Buttons 
for all styles 
IN LADIES’ SHOES 


write us for samples. 


MANCHESTER TEXTILE 
CORP. 
220 Fifth Ave., N. Y. C. 
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WHERE TO BUY 
Slipper Supplies 





POMPOMS AND ROSETTES 
The right merchandise at the right price. 
Samples sent on request. 
HY-GRADE SLIPPER SUPPLY CO. 
693 Broadway New York City 











combined with a verde antique mar- 
ble plinth or base. The bronze con- 
struction differs from most jobs in 
that the corner posts most common- 
ly used have been supplanted here 
by a pilaster molding embellished 
top and bottom with corner posts 
and side jam sections. These fea- 
tures are architecturally correct for 
the treatment or “feeling’”’ above the 
glass sections of the display win- 
dows. One of the interesting inci- 
dental “slants” on the appearance of 
the materials used in the construc- 
tion of this store front is the bronze 
used. The faithfulness with which 
this bronze work is polished and kept 
bright promptly indicates that some- 
one inside the store is very much 
alive. 

The Moorish or classical treatment 
of the display window to the left 
side of the store front is wrought 
in walnut woodwork. The window 
is so built that the adaptability ad- 
mits of extreme flexibility in chang- 
ing the displays. At the time this 
photograph was made the window 





Where Beauty Sells Footwear 


[CONCLUDED FROM PAGE 285] 


was draped at the center with blue 
velvet while the panels forward 
toward the street were hung with 
gold and silver materials with a 
tinsel finish. 

The interior of the store is di- 
vided into two general divisions. 
The forward space is termed the 
“Foot Fashion” department as dis- 
tinguished from the “Foot Fayor’ 
department situated toward the rear 
of the large salesroom, as should be 
the case where patrons may require 
special attention for foot troubles, 

The forward room devoted to 
styleful footwear is carpeted with 
a rich, figured carpet, while the sec- 
ond department where comfort and 
utility are prominently featured has 
a floor covering of battleship lino- 
leum. The harmony of colorings in 
the “Foot Fashion” department con- 
stitutes an impressive ensemble re- 
sulting from the rose tints of the 
walls, the black and gold of the shoe 
box shelving, the gray of the cartons 
themselves and the excellent control 
of illuminating features. 








Three Inch Heels the 
Latest on Dress Shoes 


LyNN.—For style shape there is the 

last with “the hairpin shank.” Its 

oa curves like a hairpin turn on a mo- 

tor highway. The Gardiner factory of 

the United Last Co. is simply astonished 
at the interest in this new idea. 

Heels are up another notch, touching 
a strong three inches for a new high 
peak. A. E. Little & Co. interpret this 
vogue with the “tower” heel, a full three 
inches, with square, slender post, and a 
square top lift. Such lines make this 
heel look tall, like a tower. 

New shoes for the Palm Beach trade 
(the descriptive title for winter resort 
trade generally) are being shipped to 
big city stores for their January open- 
ings. Two classes of styles are in these 
lines—the sport models, with Cuban 
heels, and the open shank and strap 
pump models, carrying heels 20/8, 22/8 
or 24/8 for dress and dancing; also, 
some conservatively rich types of foot- 
wear for persons of mature years as 
well as mature means. 

One of the most novel versions in 
these Palm Beach styles is the ensemble 
of shoes, bags and sunshades_ to 
match. These are of linen, block 
printed in colors, from the art shops of 
Belgium. Such an ensehble is strongly 
featured by A. E. Little & Co. 

Many of the new shoes for January 
delivery, in the dressy class, are of the 
luster finish leathers, such as are coated 
with “artificial mother of pearl,” a 
liquid substance made of fish scales and 

















various other ingredients. One shoe- 
maker, an expert on leather, says his 
eyes never have beheld leather more 
beautiful. 

A six-piece vamp, each of the seams 
being piped, presents a new idea in pat- 
terning. So do sport shoes with hand 
woven designs on vamps and quarters. 
Shanks are opened up again, necessitat- 
ing the use of special counters, and some 
of the smart styles present color pan- 
eled: shanks, which makes the shanks 
look quite slender. 

Lynn’s business is the best since the 
war for volume, and is better than for 
any previous year for refinement of 
style and improvement in shoemaking. 
Shoes delivered to merchants proved the 
story. 

Prospects for 1928 are considered 
good. But it is generally recognized 
that rising prices of leather and re- 
sistance to advances in prices of shoes 
make a problem which manufacturers 
and merchants must work out. 


Emerson Shoe Co. Resumes 


ROCKLAND.—The Emerson Shoe Co. 
has resumed operations after a short 
period for inventory, and cutters started 
Dec. 21 on the production of 1400 pairs 
a day. As fast as the other departments 
resume, the output gradually has been 
increased until the concern plans to 
reach its capacity of 1800 pairs by the 
second week in January. Orders ahead 
indicate a very prosperous future until 
March at least, the company officials 
say. 





December 31, 1927 BOOT AND SHOE RECORDER 


« 
THE QUALITY BOX TOE 


shoe- 
s his 
more 


eams 

pat- 
hand 
rters. 
sitat- 
some 

pan- 
ianks 





e the 


fr Shoes vs. Romance 


king. In Colonial days, bridal shoes of 
d th , ‘ 7 " buff silk, embroidered with flow- 
aa — time immemorial shoes and weddings have been as- nieamnerietnay ptt eae th 








ers, were worn. The modern bride 


sociated in popular romance. The custom of throwing an Pa have white a penpe for 
ae : the ceremony, and a complete 
| te- old shoe after the bride is still observed. In Anglo-Saxon shoe wardrobe for her honey- 


dered 
nized 


shoes 


urers w . ae : : : moon trousseau. Since she must 
eddings the shoe was as indispensable as the ring 1s with us hove the best, her shecs should 


today. During the ceremony, the bride passed her shoe to the be equipped with (elastic— 
h ity Box Toe. 
bridegroom, who gently tapped the maiden on the head with ‘The Quality Box Toe 


it to signify his future authority. 




















* H United Shoe Machinery Corporation 
4 - BOSTON, MASSACHUSETTS 

ahead 

until 

Ficials 

















BOOT AND SHOE RECORDER 





December $1, 1927 




















































































































































































































Classified and iti : 
ified and Opportunities Department _ 
‘ 
RATES AND OTHER INFORMATION _ 
nee cue Ne eaten’ ot Co Eas at Chee ete, SY Sth Sawn, Beton, Mass., on Le 
Monday of the week of publication in order that advertisements be pa * ow poheanage deg No 
Otherwise insertion will be put over to the following week’s issue. = 
POSITIONS WANTED _ When advertisers desire answers to come in our care = 
4c per word. Minimum Charge 75c. twelve words must be allowed for address. When ad- 
meee ne vertisers desire replies forwarded direct to their address 
a Minimum Charge 75c. each word of their address must be counted in the ad- Ww: 
J - I 
Ze per word. Minimum Charge $1.25 ond § ier dingly. We 
ALL DISPLAY SPACE Payment in advance is required, when regular Ind 
Five dollars per inch. Allow 45 words to an inch Bal 
oO. 
€ 
SALESMEN WANTED SALESMEN WANTED SALESMEN WANTED Shoe 
e 
of the 
cir 7 
A MEDIUM PRICED CORRECTIVE SHOE FOR A SIDE LINE = well ki 
Salesmen Wanted—to carry on commission manufacturer’s line of 12 “‘Air-O-Pedic Arch’’ Support Shoes Wanted—Salesmen Starter. 
for Women. poe See Ge te cm dollars. These shoes have special features not found in any * ° ready. 
other shoe and appeal at once to merch Tohent Gnd eonsumner. Territories open: Delaware, Maryland, Illinol: Who work their territory close, 
Iowa, Michigan, Innesota, Nebraska, 1 New York State, N forth and South Dakota, Wisconsin, and Ver- to carry our line exclusively in ALES 
AIR-0-PEDIC SHOE CO., 126 Summer St., Boston, Mass. the following territories: Penn- oe | 
sylvania, Iowa, Ohio, Indiana. Michiga 
New Line ready January 9th. == 
First letter give territory cov- oaale @ 
ered in detail, present connec- ow 
SALESMEN WANTED ee oe 
Ramsey’s “They Cannot Rip” 189 We 
9 . 9 347 Rider Avenue, 
A large New York women’s and children’s novelty house New York City, N. ¥ WANT 
7 d 
wants several men for middle western and southwestern Adare 
OU 
territory. Only those who have a built up business amongst 
: ° ° E at 
the better trade, and are in the habit of earning good money Well known Rochester manufac- W ssa 
“ : turer of Women’s shoes will have Arch Ce 
need answer. Strictly confidential. Address D-233 care of territory open January ist. Inter- A quali 
ested only in man capable of earn- ealer, 
Boot & Shoe Recorder, 239 W. 39th St., New York. ing in excess of ten thousand eg 
dollars yearly. Applicant must be Fou Pa 
of highest order of intelligence with side line 
record of success in past and who commissit 
knows merchandising of Women's experienc 
shoes in volume way. Not inter- tories, | 
ested in has-beens or experiments wae cr 
Give present connections and earn- ck 
SALESMEN ings, territory, experience, age and one te 
We have several territories open for men who can produce. Write us enclosing three refer- all details, which will be treated Detroit, 
ences. Men having sold Men’s Dress Shoes will get first consideration. Or, see Mr. Roose confidentially. Address D-234, care Indianapc 
personally at CHICAGO N.S.R.A., HOTEL STEVENS, ROOMS 905-906. of Boot and Shoe Recorder, 70 Ex- Louis Cc 
- change St., Rochester, N. Y. 240, cz 
J. W. CARTER COMPANY, Nashville, Tennessee J South St 
ALESM 
Site li 
propositior 
Foll 
si : x Sal Wanted Leather and Fancy Kew Yor 
1 live wire shoe salesmen wi esmen ant ¥ . more an 
established trade in the following Felt Slippers a De 
states: Alabama, Arkansas, Ari- Following territories open for live 207 South 
zona, Indiana, Louisiana, Michigan, wire salesmen: Experienced yom ang | on gee — ith 
Mississippi, Ohio, North Dakota, Virginia, West Virginia, Georgia, mage Sela ~hemmmmuatmal ANTE 
South Dakota, Texas. Complete Florida, Alabama, Mississippi a a establish” 
’ . stablish 
line of women’s medium price, real : : P Ohio Indiana grade sem 
hot novelties, all instock. Refer- Men's ag Be eA noe priced Illinois Michigan and child 
ences must accompany applications. Goodyear Welt shoes with strong felt and “= and 6 
per commission with wonderful side line of Men’s Heavy Work Laue? Zunes tap compemnsl Yine reed? ~~ 


for right men. Ad- 
yas D-178, Boot and Shoe Re- 
corder Pub. Co., 207 South Street, 
Boston, Mass. 












for live wires. Oommission basis. ‘Sate 
age. experience and ability with refer- 
ences in application. Address D-212, 
care of Boot and Shoe Recorder, 
207 South St., Boston, Mass. 





shoes. Send all details first letter. 


G. P. CRAFTS CO., INC. 
147 West Broadway, 








ALESM 
~ quality 
in turn 
objection 



















New York City, N. Y. 

















E’hoes. Oh 
shoes. One with $5000 to $10,000 to invest 
shoe manufacturing business. Refer- 
ress D-213, care of Boot 
= Recorder, 207 South St., Boston, 
ass. 


going 
ences required. Add 
Shoe 


CED salesman for women’s turned 


Cc: HL HAWKES & SON, well known Rochester 
S"Nidalemest covering South, Southwest and Manufacturers of soft soles and inter 
_Middlewest, to carry side line of Ladies’ “Self Starters,” are looking for High Grade 
igh Grade Turn Shoes to retail between $8.50 salesmen carrying non conflicting lines 
we ¥ er, pair. Address D-214, care of Stoeked. Line easy to carry and handle, 10% 
hoe Recorder, 207 South St., Boston, commission, samples ready. C. , Hawkes & 


— Son, 1 Pitkin St., Rochester, N 












ommissi 
still open. 
letter, A 
472 Rosal 









ALESM| 
buckles 
Recorder, 
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SALESMEN WANTED 


LINE WANTED 





a — 








Stitehdown Shoe Factory 


in East desires to develop States of New 
York, Louisiana, Western Pennsylvania, 
Bastern Pennsylvania, West Virginia, 
North Oarolina. Address D-198, 
eare of Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


If you are looking for a line of 
smart novelties carried in stock, 
look us up at Chicago. Your ter- 
ritory may be open. 


Merchants Shoe Company of Boston 
Room 1937, Hotel Morrison. 


See Mr. McCloskey, Salesmanager. 














WANTED—Experienced salesmen to 
sell on commission complete line of 
Women’s Welt Arch Support Foot- 
wear carried in stock. Territory open 
Indiana and Illinois except Chicago, 
Baltimore and vicinity. e Till Shoe 
Co., Owego, New York. 








A GOLDEN OPPORTUNITY FOR LIVE WIRE MEN 
“THE HOUSE OF WINNERS” with the 
fastest selling line of women’s ty shoes 
in the country at $2.85 and $3.35 has the 
following territory open: Illinois, Iowa, 
diana, Kentucky, Tennessee, Missouri, West 
Texas, Nebraska, Mississippi. Straight com- 
mission. Write at once. Give references 
and other information in first letter. 
OUR SPRING LINE IS READY 
Marks Shoe Company, inc. 





Scissors 
1327 Washington Avenue, St. Louis, Missour! 








SALESMEN WANTED:—Carpenters Infants 
Shoes are being sold as side line by a High 
Grade sales organization, who represent some 
of the best known houses in the count with 
their main lines. We have some open 
territory at this time for real producers, 

stocked, consisting of ge soft soles and the 
well known infants first walking shoe “Self 
Starter.” Write at once as samples are now 
ready. Carpenter Shoe Co., Rochester, me we 








ALESMEN WANTED: Real producers in 
the following territories:—Pennsylvania, New 
New Hampshire and Vermont, Maine, 
, Indiana, Illinois, Iowa, Nebraska, 
South Dakota, Texas, and Louisiana, Kentucky, 
Tennessee, North Carolina. We are manufac- 
turers of one of the oldest lines of work shoes, 
dress _oxfords and shoes—a real QUALITY 
line—BIG commissions paid to the right man— 
established territory—only live wires need apply. 
Address D-189, care of Boot and Shoe Recorder, 
189 West Madison St., Chicago. 





WANTED— Experienced salesmen to sell high 
grade Children’s and Misses’ Turn 
Address D-218, care of Boot and Shoe Recorder, 
207 South St., Boston, Mass. 





WE are opening up new territory on an 
established factory line In-Stock Women’s 
Arch Corrective Shoes, 12 styles, 4 widths. 
A quality line priced right at $3.00 to the 
dealer, Combination Lasts, All_ Kid Lined, 
Extension Counters, Keystone Steel Shanks. 
High Grade Soles, Ruby Kid and Thayer & 
Foss Patent Leather. e_consider this best 
side line proposition in the U. S.; 6% straight 
commission basis. We only wish lies from 
experienced salesmen with established terri- 
tories. References required. Following terri- 
tories open: New York State (except New 
York City), New Jersey, West Virginia, Tenn- 
essee, Texas, Illinois (except Chicago). The 
following cities and_ vicinities: ittsburgh, 
Detroit, Cleveland, Louisville, Philadelphia, 
Indianapolis, Minneapolis, Kansas City, St. 
Louis, Columbus and Des Moines. Address 
D-240, care of Boot and Shoe Recorder, 207 
South Street, Boston, Mass. 





SALESMEN: Women’s up-to-the-minute nov- 

elty line of shoes in stock. Wonderful 
proposition to retail at $4.00, $5.00 and $6.00. 
Following territories now open: Connecticut, 
New York State, Eastern Pennsylvania, Balti- 
more and Washington, South Carolina, Cleve- 
land, Detroit, Oklahoma, Kansas City, Texas. 
Address D-239, care of Boot and Shoe Recorder. 
207 South St., Boston, Mass. 





ANTED representative with headquarters 

in Chicago, for middle western territory to 
establish agencies for advertised line of “high 
grade semi dress and orthopedic women’s, men’s 
and children’s welt shoes. State references, 
age and selling experience in the middle west. 
\ddress D-238, care of Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 





SALESMEN with established trade to carry 
“ quality line of House and Boudoir Slippers, 
in turn and cushion sole construction. No 
objection, to carrying with non-conflicting line. 
Commission basis. Some very good territories 
- open. Give reference and territory in first 
etter. Address North Star Slipper ‘Cungene, 
472 Rosabel St., St. Paul, Minnesota. 





SALESMEN to carry side line of finer shoe 
: buckles. Address D-235, care Boot and 
ccorder, 239 W. 39th St., New York, N. Y. 





ALESMEN WANTED for our line of shoe 
store accessories. Several good states open. 
Commission. Send references with your appli- 
cation. E. T. GILBERT MFG. CO., Rochester, 





SALESMEN WANTED. Any salesman han- 
dling women’s and misses’ shoes to retail 
trade, can sell quantities of our exclusive NEW 
detachable patented buckles for OXFORDS as 
well as PUMPS. Carry two or three in your 
pocket and earn extra dollars every day. 
15 per cent commission basis. Write for - 
ticulars. Address D-231, care Boot and Shoe 
Recorder, 239 W. 39th Street, New York, N. Y. 





WANTED Successful hard working salesman 
for Toledo and adjacent territory, including 
Monroe and Lenawee Counties, se 
Lines:—Goodyear Glove Rubbers, Keds, Felt 
Slippers; also “MARION” men’s dress_ shoes. 
Address Marion Rubber Company, Detroit, 
Mich., giving full information and reference in 
first letter. 


MEN'S. Boys’ line to sell wholesale trade. 

Have ore oogunienense with volume buy- 
ers. CHARLES W. HALL, 72 Lincoln Street, 
Boston, Mass. 








POSITION WANTED 


POSITION WANTED—Eight years buying 

and selling experience in wholesale shoes 
and rubbers. Will consider any proposition 
with large chain store organization, or shoe or 
rubber manufacturer. At present employed, 
but can leave on week’s notice. Will go any- 
where. Unmarried. Best of references. Ad- 
dress D-237, Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





VAILABLE January Ist. Young man with 

eleven years’ experience as Manager and 
Buyer, desires position in Shoe or Department 
store. Satisfactory references will be furnished 
upon request. Reply to Box D-232, care of 
Boot and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 





ESIDENT Boston Salesman, thoroughly 

experienced in all grades of shoes, wants 
connections with reliable concerns. Knows 
market conditions. Ace High References. 
Address D-228, Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





UYER or manager, store or department, 
4 fifteen years’ experience, five on State 
Street. A-1 references. My experience covers 
every branch of the retail shoe game. Address 
D-243, care Boot and Shoe Recorder, 189 West 
Madison Street, Chicago, III. 





SALESMAN with excellent following among 

the better retailers in eastern Pennsylvania, 
desires connection with reputable manufacturer 
of women’s novelty shoes to retail at $4 to $6; 
thoroughly experienced and capable of selling 
volume; will furnish best of references. Address 
S. WEISBERGER, 95 First Ave., Kingston, Pa. 





REAL live salesmen with established trade 
to sell Women’s Stylish Footwear, carried 
in stock selling from $3.35 to $4.25. Terri- 
tories: New York State, Western Pennsylvania. 
Michigan, Ohio, Maryland, Virginia, Oklahoma 
and Missouri. References must accompany ap- 
plication. Address D-227, Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 





HELP WANTED 


ANTED—Young man, experienced, good 

references, to manage a general shoe store. 
Address D-230. Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











LINE WANTED 


Hi¢# Powered Shoe Salesman of twenty-one 
years honorable and successful Sales Ser- 
vice; age 44; desires connection with reliable 
firm on commission basis; either complete Men's 
and Boys’ line or Popular Pri Ladies’ Nov- 
elty line; territory io and Michigan. Sample 
rooms and auto service employed to insure re- 
sults. Address D-219, care of Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 








A Live Wire Salesman 


Thoroughly acquainted with the jobbing 
and large chain store trade, desires to 
connect with a manufacturer to sell a 
line of pular priced Women’s Novelty 

as long experience as style man. 
Address D-25 , care of Boot and 
Shoe Recorder, 239 West 39th 
St., New York, N. Y. 











XPERIENCED salesman, single, 13 years’ 

experience, college graduate, best references, 
following trade in State of Maine, wants pop- 
ular priced men’s and boys’ shoe line for New 
England States. Address 24 High Street, 
Waterville, Maine. 





WANTED :— Women’s Comfort line. A Job- 
ber has opening for a good line of Comfort 
Have four live 
Trade 
Address D-241, care Boot 
and Shoe Recorder, 189 West Madison St., 
Chicago. 


shoes for Chicago territory. i 
salesmen with many years’ experience. 
already established. 





WANTED:—Children’s line of Stitch downs. 
Wanted for Chicago territory a line of 
Stitch downs. % 8%4/11 11%/2 at popular 
rices by a Chicago Jobber on consignment. 
e have a growing business and can sell shoes 
in volume. Address D-242, care Boot and 
Shoe Recorder, 189 West Madison St., Chicago. 


Assistant Buyer 


A progressive chain of Women’s 
Shoe Stores wants an Assistant 
Buyer. A man who knows the 
elements of style and the prob- 
lems of manufacturing. A shoe 
man from the ground up. 
Splendid connection. State all 
details, including age, previous 
experience, salary, etc. Address 
D-229, Boot & Shoe Recorder, 
a 39th St., New York, 


4 

















FOR SALE 








Write for Our List 
“SHOES STORES” 


For Sale 


FEDERAL BROKERS, INC. 
A.LU. Bldg. Columbus, Ohio 

















MISCELLANEOUS 





TURN your surplus stock into cash in tes 
da Over two hundred personally com 
ducted sales. Write giving sizes and kind. 
References, Wholesalers a: Retailers. R. A. 
Wilson, Sr., Greenwich, New York, N. Y. 








296 


BOOT AND SHOE RECORDER 











December 31, 1927 











MERCHANT NEEDS 





MERCHANT NEEDS 





WANTED TO PURCHASE > 





Dut OSCAR ON KEN Co 


Display Fixtures of Quality 


Your WiInNvow TrIMs 


ONKEN 


—Some of our New Period 
Display Fixtures can help 
you much in making attrac- 
tive trade pulling displays 
of your merchandise for 
the coming year. 





—It might be a good business move to look 
into your present equipment and see if a new 
set is not advisable 








We eatalog complete sets for Shoes, Women's 
rnishings—tranging in price 


Wear, Clothing, Fu 

from $25.60 to $85.00 per set, with which 
effective results can be had as illustrated 
above for immediate shipment and season's 
Bg Of interest to the Display Man 


Ask FOR SpeciAL Book B-11 





SPECIAL FIXTURES MADE FOR ADVERTISING PURPOSES A 
6 


One of the Two Best Lines Made 


CINCINNATI, O. 


"IN WOOD ONLY, BUT IN MANY PERIODS 4 














Milbradt 
Ladders 


Made for 40 years 
by the original in- 
ventors. 


Made in all styles 
to suit any shelving 
condition. 


Get our price before 
placing your order 
Milbradt 
Manufacturing Co. 
2416 No. 10th Street 
ST. LOUIS, MO. 


































eQstasiismeo 


LAB ELS 


and 
SHOE CARTONS 


EXCLUSIVE BUT NOT EXPENSIVE 
SAMPLES UPON REQUEST 


ie 

teg-27) LEXINGTON AVE , BRODKLYN. av 
AMERICA’S CREATEST 

SHOE CARTON & LABEL MPCS 

























CASH PAID) 


for eptire shoe stocks or surplus storks «: 
shoes or other merchandise. Any quantity. 
Prompt attention given. 


KIRSCH-BLACHER CO., Ine. 


622-624 Broadway, New York, N. Y, 
Phone Spring 1448 




























Superior Shoe Ornament Works 
162 East 53rd St., Brooklyn, N. Y. 





-VINDOW 
DISPLAY Fi FIXTURES 


| SEGALLE SONS 


933 ARCH ST. 
PHILADELPHIA, PA. 


| 
! 
| 
























Solves the problem of where to 
put your shoes. Ideal for Homes, 
Apartments, Hotels and Institu- 


ions mes 


Retailer 


Made of steel, 
beautiful bronse 
or black enamel 
finish. Twosiszes 
—20 inch for 
small doors, 24 
inch standard 
size. 


One complete 
Remrak with 
screws and di- 
rections in a 
box. 






lg I a 
$7.20. _ 


Try a dozen. Ti 
sel J —— "ing 







R. E. MILLER 
21 Pearl St., New York 









HIGHEST CASH PRICES PAID 
for entire shoe stocks. We also buy your 
surplus or slow sellers. Quantities no object. 
Retail or wholesale. Short term leases taken 
off your lands. Wire or phone us. Corre 
spondence confidential. Established 1890." 
MAX GLAUBERG 
436 Grand Street, New York City 
We also puta clothing, hats, = 
goods, etc Dry Dock 





























Sell Us Your Left Over 


New York Export Purcnasine Corp, 
596 Broadway, N. Y. City 


Or Entire Stock for Cash 
























MERCHANT NEEDS 











PRIMROSE BUCKLE DEVICE 
Holds Better—Costs Less—Safer 










9, 1926 Special 
Rights Prices for 
Fully Quantity 


Protected Users 





SAMPLES GLADLY FURNISHED 


Primrose Novelty Corp. | 


Room 332, Bible House, 
New York City 





















Dec 


Colo 























Est. 1916 = 


CHAMBERS 


Display Fixtures 
41 W. 35th St., New Yer 





- enone 
of 8 
, ee are you gettin 
share of th 
Casiness, by simply 
setting your shoes i 
your windows as yw 
@id before the = 














Information for Shoe Merchants | 





The advertising pages of the Boot snd #| 
Recorder constitute cares ee meutibis om” 
of information as. to where and what to de) 
They are worthy of your closest attention | 








































Big len | | 


Ue. SS ee eaeg 
a) | batatfoke 
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MERCHANT NEEDS 








Good Grade Round 
Advertising Pencils 
Round Nickel Tipped 


a 


250 500 1,000 Sample on 
$10.00 $17.50 $30.00 Request 
W. E. FOLLIS 
Advertising Service 
159 N. State St., Chicago 


Assorted 
Colors 


Ps 











OVEN 


SHOE 
LABELS 


The DISTINCTIVE arid 
PERMANENT MARK 


E.H.KLUGE 
Y's Arey Comores 


53 W S4°H ST. N.Y.C 
Phone WISCONSIN 8130 











Go near the Ocean its called. 


The Breakers 


§o modern in equipment and 
well conducted it is known as 
one of the Worlds finest Hotels 


a waren 





a" —. 


St Charles 


For An Unusual Winter Outing 
As interesting as the Boardwalk whereon it 
stands the times 


- . . &8 Modern as eee 
frat =e 'Mts ‘appettments end ‘survice 
& delight to the discerning. . 
Cuisine par excellence. 
Hostess Golf Dancing 








New Offices Opened by 


Tolman Print in Boston 


Boston.—On Dec. 21 Tolman Print, 
Inc., of Brockton, Mass., formally 
opened new selling offices on the fifth 
floor of Metropolitan Theater Building, 
260 Tremont Street, Boston. There 
was a large attendance of manufactur- 
ers, advertising and sales managers, 
among whom the shoe trade was well 
represented. All viewed with interest 
and admiration the new and attractive 
surroundings. Many specimens of Tol- 
man printing and art work were in ex- 
hibition, also several paintings by fa- 
mous artists. 

President and General Manager F. 
Harold Tolman, Vice-Presidents George 
M. Rand and Harry C. Brigham, as- 
sisted by the salesmen, welcomed the 
guests and directed them to a bounti- 
ful buffet luncheon. Numerous floral 
pieces testified to the good will of cus- 
tomers, associates and other business 
friends. 


E. L. Dionne Dead 


MILWAUKEE, WIS.—Ephraim L. 
Dionne, chemical engineer with the 
Harsh & Chapline Shoe Co., Milwaukee, 
died December 22 at Misericordia Hos- 
pital in that city following an attack 
of spinal meningitis. 


ing died four months ago. 


Deceased was a prominent student at | 
Marquette University, was president of | 


the 1925 class at Marquette; vice presi- 
dent of the Marquette Engineering As- 
sociation and on the Student Board of 


E 


He is survived | 
by a baby son, Kenneth; his wife hav- | 








MERCHANT NEEDS 


























EVERY 
KNOWN TYPE 


DISPLAY FIXTURE 


CATALOG B-5I 














The American Society of Mechanical | 


Engineers. He was a brother of Pros- 


per Dionne, secretary of the Harsh & | 


Chapline Shoe Co. 
Funeral services were held Saturday 


last with interment at Pilgrim’s Rest | 


Cemetery. 


E. P. Fitzgibbons Dead 


WHITMAN.—Edward P. Fitzgibbons, 
head of the E. P. Fitzgibbons & Son 
leather concern, and one of the best 
known leather merchants in southeast- 
ern Massachusetts, died at the Brockton 
Hospital Dec. 19 following an opera- 
tion for acute appendicitis. He was in 
his fifty-eighth year. Besides his son, 
Harold, associated with him in busi- 
ness, he is survived by his wife; a 
daughter, Agnes; a brother, John, and 
a sister, Miss Mary Fitzgibbons, all of 
Whitman. He was a native of Whit- 
man, and after completing his high 
school studies in the town entered the 
leather business with his father. A 
keen business man, Mr. Fitzgibbons de- 
veloped the business until it is one of 
the largest in this district 


Bull Opens Custom Shop 


(UTPS)—Samuel 
T. Bull, formerly connected with the 


BALTIMORE, Mb. 


Prachter Shoe repairing Company, 
Inc., 221 West Mulberry Street, has 
severed his connection and opened a 
custom-built shoe establishment at the 
same location. The shoe repairing con- 
cern has taken other quarters. Mr. 
Bull will be one of the few custom-made 
shoe makers in this city. 





| John H. Pope, Inventor of 
Heeling Machine, Dies 


BROCKTON, MaAss.—John Horace 
Pope, inventor of the lightning heel 
machine, one of a number of machines 
which helped revolutionize the shoe in- 
dustry, died at his home in Hamilton, 
Mass., Friday, December 16. He was 
72 years of age. The machine which 
made him famous was manufactured 
for years by the American Heeling Ma- 
chine Company, with Mr. Pope as su- 
perintendent. Later this company was 
merged with the United Shoe Machi- 
nery Company. 

It was while Mr. Pope was employed 
in a shoe factory that his inventive 
genius devised and developed the ma- 
chine for heeling shoes which up to 
that time had been done entirely by 
hand, and the machine was used in the 
great shoe centers of the world. The 
machine used multiple dies adapted to 
attach heels of any size without change 
and the machine worked with lightning 
rapidity, doing the work more perfect- 
ly than if done by hand. 

He was a member of the Quarter 
Century Club, connected with the 
United Shoe Machinery Co., West 
Lynn Lodge. I. O. O. F., and Damocles 
Lodge. Knights of Pythias of this city. 
He was well-known to the oldtime resi- 
cents of the city and formerly was a 
member of the Commercial Club. 














298 


The Boot and Shoe Recorder 


Serves in 


Getting om ty ao —¥ B wae not only “more” but “right”; sold 

for the rig right wearer, in the right fitting, for the 

Fight price athe righ pro a. Oks bk arene ilo af is retail 

chief purpose of Tue Boor anp SHoe Recover 

is to help solve it; for this is the basic problem upon which depends 

the progress of the entire allied industries relating to shoes and leather, 
their production and distribution 
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AST week it was our opportunity 

to attend the meeting of the 
editors of the various 
papers of the United Publishers’ 
i Across the board we 
learned of problems in the iron and 
steel business, in the drygoods busi- 
ness, in the jewelry business, i 
the hardware trade, and even the 
problems of storage warehousing. 


would show a bulge for early 
the paint man said, “We expect to 
do a tremendous business 
ys needed paint, 
but this year it has the money to 
Anyone who starts paint- 
ing the back porch finds that it 
leads to painting the rest of the 
house, then refurnishing the inte- 
rior, and then grading up every- 
thing, even apparel, to fit into the 


O maybe a daub of paint is go- 
ing to be the great instrument 
that will lead all industries into a 
wonderful period of development in 
’28. All industries are interlinked 
in their economic competition for 
making and spending the public’s 
dollar, and if the next great for- 
ward development comes early in 
the year in the South, it will have 
its beneficial effect nationally. 








If you’re not go- 
ing to the show, 
send us a card, 
we will send a 
representative or 
samples. 
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ND more emphatically than ever, successful shoe mer- 
chants confer the crown of supremacy on Rogers 

Brothers brilliant Spring collection. 
If the ovation accorded the new models could be made 
vocal and articulate —a roar of applause would resound 
from one end of the nation to the other. 
Season after.season the same thing has happened — the 
penalty of leadership repeats itself, and now in 1928, with 
more emphasis than ever, keen retailers who keep their 
matk-up up and their mark-downs down confer the crown 
of value-greatness and style-supremacy on Rogers Brothers 
spring footwear novelties. 


Meet Julian W. Rogers, Henry J. Sulkis, and 
Albert Gordon 


at The Hotel Morrison, Chicago 
during the Chicago shoe convention 
Jan. 9, 10, 11, 12 — Rooms 1920-1921 


59 Lincoln St. 
Boston, Mass. 
WS 
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